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supplemental  art 
department  to  every 
AP  newspaper  in  the 
country.”  That’s  a  great 
boost  for  your  own  staff. 

The  new  AP  graphics 
system  is  available  to  all 
member  papers.  It’s 
there  because  AP  rec¬ 
ognizes  and  responds  to 
your  needs. 

Think  AP. 
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Associated  Press 


Think  graphics. 


The  most  accessible 
and  cost-efficient  source 
for  high  quality  graphics 
is  the  same  one  you  turn 
to  for  news  and  pictures 
from  around  the  world — 
The  Associated  Press. 

A  larger,  more 
modern  selection  of 
AP  graphics  now  is 
available  through  the 
advanced  technology  of 
the  AP  graphics  system, 
with  delivery  for  camera- 
ready  use  through  your 
Apple  Macintosh.™ 

•  There’s  AP  Access, 
the  Macintosh-retrieval 
source  that  lets  you  dial 
up  and  select  any  AP 
news  graphic  or  weather 
map  and  sends  it  to  your 
Macintosh. 

•  Coming  soon  is  the 
next  generation,  AP 
GraphicsNet,  a  new 
highspeed  satellite 
network  which  sends 
graphics  directly  into 
your  own  Macintosh  in 
seconds.  What’s  more, 
you  can  receive  even  if 
your  computer  is  in  use 
or  unattended. 

•  Once  received. 

Art  Director  Karl  Gude,  master  of 
the  Macintosh. 


AP  graphics  can  be 
customized  for  your 
paper.  You  can  match 
typefaces,  change 
design  elements  and 
add  color.  You’re  in  full 
control. 

•  And  today’s  AP 
graphics  have  a  fresh 
new  look,  thanks  to  an 
expanded  staff  of  skillful 
artists.  People  like  Art 
Director  Karl  Gude,  who 
observes,  “We’re  the 
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New  Kodak  ' 
T-Max  developer 
delivers  some 
amozing  things 
in  the  dark. 


T-Mox  developer  was  mode  for 
pushing.  So  when  you  use  it  to 
push-process  Kodok  T-Mox  pro- 
fessionol  film  one,  two,  or  even 
three  stops,  you  get  amazingly 
fine  groin. 

It  delivers  better  shadow  defi¬ 
nition,  highlight  seporotion,  and 
overall  tonality  than  most  popular 
push-processing  developers. 

Process  T-Max  professional  film 
normally,  and  T-Max  developer 
gives  you  excellent  imoge  quality 
in  rotary  tubes  or  tanks.  It  also 
gets  more  out  of  other  black-ond- 
white  films. 

Shelf  life  is  extremely  long. 

Both  for  liquid  concentrate  ond 
working  solution. 

But  if  you  think  we're  enthu¬ 
siastic  obout  T-Mox  developer,  fry 
it  for  yourself.  Availoble  through 
your  professional  stockhouse 
dealer.  It  could  be  the  only  liquid 
developer  you'll  ever  need. 


Mte're  putting  our  commitment 
in  black-and-white. 
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JANUARY 

7-9 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  University  of  Texas/Cam¬ 
pus  Inn  Motel,  Arlington,  Texas. 

14-18— Northwest  Missouri  Press  Association,  Convention,  .Sheraton  St. 
Joseph,  St.  Joseph. 

14-16— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  Omni  Netherland  Hotel, 
Cincinnati. 

14- 16 — Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Holiday 

Inn,  Stevens  Point. 

20- 22 — Idaho  Press  Association,  Winter  Convention,  Red  Lion  Hotel  Inn, 

Boise. 

21- 23— Kentucky  Press  Association,  Winter  Convention,  Galt  House,  Louis¬ 

ville. 

21-23— North  Carolina  Press  Association,  64th  Newspaper  Institute,  Car¬ 
olina  Inn,  Chapel  Hill. 

21-23 — University  of  Tennessee-Tennessee  Press  Association,  Institute- 
Winter  Convention,  Sheraton  Music  City  Hotel,  Nashville. 

24- 27 — International  Newspaper  Advertising  and  Marketing  Executives, 

New  Orleans  Hilton. 

28-29 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  University  Plaza  Hotel, 
Seattle. 

28-30— Mississippi  Press  Association,  Mid-Winter  Conference  and  Trade 
Show,  Holiday  Inn  Downtown,  Jackson. 

28- 30 — Texas  Press  Association,  Mid-Winter  Convention  and  Trade  Show, 

Hyatt  Regency,  Dallas. 

29- 30 — Michigan  Press  Association,  Winter  Convention,  Amway  Grand 

Plaza,  Grand  Rapids. 

31-2/6 — Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 
Sheraton  Royal,  Waikoloa,  Hawaii. 

FEBRUARY 

7-9 — Letterflex  User  Group,  Winter  Meeting,  Biscayne  Bay  Marriott  Hotel, 
Miami. 

10- 11— Missouri  Associated  Dailies,  Meeting,  Holiday  Inn  Executive  Center, 

Columbia. 

11- 14 — California  Newspaper  Publishers  Association,  Hotel  del  Coronado, 

Coronado. 

17-19 — Ohio  Newspaper  Association,  Annual  Convention,  Hyatt  on  Capitol 
Square,  Columbus. 

27- 29— Great  Lakes.'Midstates  Newspaper  Conference,  Holiday  Inn  City 

Center,  Chicago. 

28- 3/3 — Inland  Daily  Press  Assocation,  Rancho  Bernardo,  San  Diego. 

Seminars!  Workshops!  Clinics 

DECEMBER 

13-18— America  Press  Institute,  Editorial  Page  Editors  and  Writers,  Reston, 
Va. 

13-18 — American  Press  Institute,  Newspaper  Photojournalism,  Reston,  Va. 

JANUARY 

4- 8 — ANPA,  Web  Offset  Newspaper  Press  Operation,  Reston,  Va. 

5- 8— The  Poynter  Institute  for  Media  Studies,  Teaching  Fellowship  Pro¬ 

gram,  Writing:  Writing,  Thinking  &  Teaching  Conference,  St.  Peters¬ 
burg,  Fla. 

10- 13— SNPA  Foundation  Seminar,  Improving  Newspaper  Writing,  Birming¬ 

ham,  Ala. 

11- 13 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  San  Francisco. 

15- 17 — Mid  America  Press  Institute,  Political-Governmental  Reporting,  Cla¬ 

rion  Hotel,  St.  Louis. 

25- 27 — ANPA/ICMA'NPRA,  Managing  People  in  the  Circulation  Depart¬ 

ment,  San  Francisco. 

25-29— ANPA,  Newspaper  Quality  Control,  Reston,  Va. 

31-2/5— The  Poynter  Institute  for  Media  Studies,  Writing;  Writing  and  Editing, 
St.  Petersburg. 

31-2/12 — The  Poynter  Institute  for  Media  Studies,  Management:  Media  Lead¬ 
ership,  St.  Petersburg. 
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In  Brief 


Project  Watchdog 
raises  $800,000 

Project  Watchdog  has  raised  over  $800,000  for  its  cam¬ 
paign  to  promote  press  freedom. 

Contributions  and  pledges  from  media  companies 
showed  “broad  support”  for  the  program,  according  to 
Robert  Wills,  president  of  the  Society  of  Professional 
Journalists,  SDX,  which  runs  the  campaign  and  donated 
$70,000. 

Watchdog,  a  five-year,  multimedia  public  service  ad 
campaign, promotes  the  First  Amendment  using  the  slo¬ 
gan,  “If  the  press  didn’t  tell  us,  who  would?”  It  is  con¬ 
ducted  with  the  Ad  Council,  using  donated  ad  services  and 
public  service  advertising.  It  needs  money  for  agency  and 
administrative  expenses. 

Contributors  include  the  Philip  L.  Graham  Fund,  Gan¬ 
nett  Foundation,  Knight-Ridder,  Scripps  Howard,  Hearst 
Corp.,  Freedom  Newspapers,  Thomson  Newspapers, 
American  Newspaper  Publishers  Association  and  the 
National  Association  of  Broadcasters,  among  others. 

Postal  Service  to  upgrade 

The  U.S.  Postal  Service  has  endorsed  spending  more 
than  $1 1  billion  over  five  years  on  automation,  customer 
service  and  data  processing  equipment  and  to  modernize 
facilities. 

Mail  volume  is  expected  to  climb  from  1 54  billion  pieces 
in  1987  to  over  200  billion  in  2000. 

A  postal  rate  increase  to  250  for  a  first-class  letter  was 
expected  to  take  effect  in  April,  but  third-class  mail  was 
bearing  the  brunt  of  the  rate  hike,  according  to  Postmaster 
General  Preston  Tisch. 
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"I'm  the 
surgeon 
general  > 
of  all 

the  people." 


Surgeon  General  C.  Everett  Koop 

UPl  Life-Size 


C.  Everett  Koop  has  been  hissed,  hated,  cheered  and  nearly  sainted 
since  becoming  U.S.  Surgeon  General,  America's  top  doctor,  in  1982. 

Liberals  who  once  scorned  him  as  a  right-wing  "Dr.  Kook"  now  hail  him;  ^ 
conservatives  initially  drawn  to  him  as  a  foe  of  abortion  accuse  him  of 
abandoning  the  political  right. 

At  the  center  is  Koop  himself,  who  transformed  a  relatively  obscure 
federal  post  into  a  modern-day  pulpit,  taking  on  a  host  of  issues  from 
smoking  to  the  handicapped. 


Clearly,  though,  his  focus  is  the  AIDS  epidemic.  He  is  taking  the  lead - 
and  the  heat  -  as  he  tirelessly  pursues  a  multimedia  campaign  of  educa¬ 
tion  with  blunt  talk  about  condoms  and  "protective  sex." 

"My  biggest  accomplishment?"  Koop  told  UPl  Feature  Writer  Thomas  Ferraro. 
-"I  made  more  out  of  this  job  than  most  people  thought  it  was." 

Watch  for  Ferraro's  revealing  Life-Size  profile,  which  runs  3,500  words,  for 
release  December  27. 


For  further  information  contact  Michelle  Mundth  at  202/898-8051 


V- 


80  years  of  independent  news  reporting. 
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Editorial  workshop 

By  Roy  H.  Copperud 

Second  Thoughts  No.  657 

Fumbling  through  some  stuff  I  wrote  many  years  ago,  I 
noticed  instances  of  how  the  once  unacceptable  has  been 
admitted  to  polite  society  and  how  other  objects  of  quon¬ 
dam  criticism  have  somehow  disappeared.  Here  and  there 
I  encountered  still  other  subjects  that  deserved  further 
comment. 

Half-mast:  Editors  who  fancied  themselves  custo¬ 
dians  of  the  language  pure  and  undefiled  barely  escaped 
apoplexy  in  denouncing  half-mast  when  they  thought  it 
should  be  half-staff.  The  point,  you  see,  was  that  masts 
were  to  be  found  only  on  ships  and  so  half-mast  had  to  be 
wrong  in  references  ashore,  but  half-mast  seems  to  have 
triumphed  regardless.  The  American  Heritage  Dictionary, 
very  sensitive  to  points  of  usage,  ignores  this  distinction. 
A  little  learning.  Pope  said,  is  a  very  dangerous  thing,  and 
who  ever  heard  of  any  surplus  of  learning  about  language 
around  newsrooms? 

Boat:  Another  lost  cause  among  editors  is  their  insis¬ 
tence  that  boat  cannot  be  applied  to  seagoing  vessels,  but 
this  too  fell  victim  to  the  force  of  popular  usage.  In  the 
Navy,  it  was  and  is  different  —  a  matter  of  technical 
terms. 

Re:  Why  it  is  that  this  handy  preposition  has  not  been 
adopted  by  headline  writers  confronted  with  fitting  about, 
concerning  into  too  little  space  has  always  mystified  me. 
Everybody  knows  what  it  means  and  those  who  might  not 
would  soon  learn,  but  re  will  never  make  it  now  because 
the  horizontal  redesign  of  newspapers  has  taken  much  of 
the  pressure  off  fitting  heads. 

Dove:  As  the  past  tense  of  dive  (vs.  dived),  dove  has 
survived  the  denunciations  —  for  whatever  reason,  never 
stated  —  of  platoons  of  editors.  Dived  appears  to  be 
favored  by  imitators  of  British  practice. 

Adviser:  At  a  convention  of  college  editors,  I  once 
heard  a  journalism  instructor  approach  a  frenzy  in  con¬ 
demning  advisor  as  against  adviser  but  the  most  that  can 
be  said  is  that  adviser  is  entered  first  in  the  dictionary, 
indicating  that  it  is  somewhat  more  prevalent.  Adviser 
once  was  —  and  maybe  still  is  —  the  fanatical  choice  of 
many  newspaper  editors.  The  reason?  There  is  no  reason, 
it’s  just  their  policy. 

Front-runner:  Legions  of  cub  reporters  once  were 
adjured  that  the  front-runner  takes  the  lead  in  the  race  but 
soon  falls  behind.  Perhaps  the  original  meaning  emanated 
from  the  racetrack.  Whatever,  it  was  too  specialized  for 
general  use,  and  now  has  long  been  pushed  aside  by  the 
simple  sense  of  leader  (in  a  race  or  contest). 

Ain't:  Despite  much  learned  defense  by  scholars,  this 
word  will  never  gain  the  respectability  of  the  printed  page, 
though  now  blameless  in  easy  conversation  at  all  levels. 

Persuade,  convince:  In  spite  of  endless  criticism  — 
though  not  by  editors  —  convince  to  has  probably  gained 
the  field  except  from  discriminating  writers.  The  Ameri¬ 
can  Heritage  censure  of  convince  with  an  infinitive  is  now 
halfhearted. 

Journalese:  Though  this  is  the  word  for  the  debased 
idiom  of  much  newswriting,  it  is  never  heard  in  news¬ 
rooms  (and  I  have  frequented  a  good  many),  whether 
through  self-consciousness  or  ignorance  1  cannot  say. 
Perhaps  there  is  reluctance  to  admit  journalese  exists. 

Overexcitement:  This  is  much  less  a  fault  of  newswriting 
than  it  was  a  couple  of  generations  ago  —  perhaps 
because  television  and  radio  have  taken  much  of  the 
excitement  of  print  journalism  —  but  newswriters  still 
speak  their  own  tongue,  as  has  been  pointed  out  endlessly 
here. 
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About  Awards 


Penney-Missouri  Winners.  For  the  fourth  time  in  the 
past  seven  years,  a  story  from  the  Miami  Herald  Sunday 
magazine  Tropic  has  won  a  top  writing  award  in  the 
JCPenney-University  of  Missouri  Newspaper  Awards. 
The  awards  are  funded  by  an  annual  gift  from  J.C.  Penney 
Co.  Inc.  and  are  administered  by  the  university.  The  33 
winners  in  five  categories  and  six  editing  categories  shared 
$15,650  in  prize  money.  First-place  winners  were: 

The  Paul  Myhre  Awards  for  Excellence  in  Reporting: 
Single  Story,  Lynne  Duke,  the  Miami  Herald,  for  “The 
Graveyard,”  a  story  on  crack;  Series/Special  Section, 
Randall  Richard,  the  Providence  (R.I.)  Bulletin,  for  the 
series  “The  Baby  Trade:  Shopping  Central  America’s 
Burgeoning  Baby  Market.” 

Consumer  Affairs  Reporting:  Nora  Gallagher,  the  Inde¬ 
pendent  of  Santa  Barbara,  Calif.,  for  “How  to  Have  an 
Absolutely  Perfect  Wedding.” 

Fashion  and  Clothing  Reporting:  Susan  Brenna,  News- 
day  of  Long  Island,  N.Y.,  for  “The  Last  June  of  the 
Bendel’s  Bride”  on  the  end  of  a  boutique  that  provided 
“perfect  weddings  for  America’s  wealthiest  brides.” 

Health  and  Nutrition  Reporting:  Barbara  L.  Compton 
and  Beth  Francis,  the  News-Press  of  Fort  Meyers,  Fla., 
for  “Breast  Cancer:  Winning  the  Battle.” 

Lifestyle  Sections  and  Their  Editors:  Class  1  (circula¬ 
tion  less  than  10,000),  the  Mercer  Island  (Wash.) 
Reporter,  Liz  Enbysk,  section  editor;  Class  II  (10,000  to 
25,000),  the  Reporter  of  Vacaville,  Calif.,  Mary  Lou  Wil¬ 
son,  section  editor;  Class  III  (25,000  to  50,000),  the 
Raleigh  (N.C.)  Times,  Bob  Langford,  section  editor; 
Class  IV  (50,000  to  100,000),  the  Times-Union  of  Roches¬ 
ter,  N.Y.,  Julia  S.  Heaberlin,  section  editor;  Class  V 
(100,000  to  200,000),  the  New  Times  of  Phoenix,  Ariz., 
Michael  Lacey,  Deborah  Block  and  Christine  Tschopp, 
section  editors;  and  Class  VI  (over  200,000),  the  Washing¬ 
ton  Post,  Mary  Hadar,  section  editor. 

Credit  Exec  of  the  Year.  Jim  Grasso,  who  recently  joined 
the  New  York  Times  after  many  years  as  credit  manager  at 
the  New  York  Daily  News,  received  the  1987  Credit 
Executive  of  the  Year  Award  from  the  Advertising  Media 
Credit  Executives  Association  during  the  group’s  recent 
conference  in  Boston. 

Grasso  served  as  AMCEA  president  in  1985,  and  con¬ 
tinues  to  be  involved  as  chairman  of  the  AMCEA’s  Chap¬ 
ters  Committee  and  a  member  of  several  other  commit¬ 
tees. 

SPJ,  SDX  Awards.  The  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi  has  presented  its  First  Amendment 
Award  to  Edmund  J.  Rooney,  an  assistant  professor  of 
journalism  and  director  of  the  National  Center  for  Free¬ 
dom  of  Information  Studies  at  Loyola  University. 

The  Society  also  recently  presented  its  1987  Distin¬ 
guished  Teaching  in  Journalism  Award  to  Warren  K. 
Agee,  who  recently  retired  as  ajournalism  professor  at  the 
University  of  Georgia. 

ASNE  scholarships.  Forty  minority  high  school  seniors 
from  across  the  nation  will  receive  $500  scholarships  from 
the  American  Society  of  Newspaper  Editors  Foundation. 
The  students,  selected  by  a  panel  of  nine  judges  from  more 
than  350  applications,  are  expected  to  graduate  in  the 
spring  and  will  be  entering  college  during  the  fall  of  1988. 
The  winners  come  from  20  states,  and  many  are  working 
for  their  high  school  newspapers  or  have  participated  in 
programs  such  as  Urban  Journalism  Workshops  or  Youth 
Communications. 
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A  Tradition  of  Creativity 


Tribune  Media  Services 
Robert  S.  Reed,  President/CEO 


Our  warm  congratulations  to 
Jeff  MacNelly,  three-time  Pulitzer  Prize¬ 
winning  cartoonist  and  creator  of  SHOE— the 
comic  strip  that  has  been  soaring  high  for  a  decade! 

With  a  cast  of  characters  ranging  from  irascible 
to  lovable,  SHOE  keeps  readers  laughing  in  nearly 
1 ,000  newspapers  worldwide.  Witty,  comical  and 
always  entertaining,  Jeff  MacNelly’s  SHOE  has 
become  an  American  classic  destined  to  soar  through 

another  3,652  deadlines. 


64  East  Concord  Street  •  Orlando,  Florida  32801  •  305/422-8181 
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From  large  metropolitan  newspapers  to  The  high  speed  SLS-1000  offers  the  newest  GMA’S  SLS-1000 

medium  size  and  small  dailies,  the  SLS-1000  technology  for  the  mailroom  including  a  •  Micro-processor  based  PACKAGE 

is  in  production  and  dramatically  increasing  micro-processor  based  PACKAGE  MONITORING  SYSTEM  (PMS) 

inserting  speeds.  In  fact,  this  twenty-one  MONITORING  SYSTEM  (PMS)  with  •  Product  Repair  and  Zone  Control  System 

hopper  system  is  currently  satisfying  the  Product  Repair  and  Zone  Control.  •  Speeds  up  to  25,000  cph 

inserting  requirements  of  the  New  York  5q  gg  wq^j^  insert  market  grows,  the  need  *  jacket  center  opening  -  without  lap 
Daily  News  and  the  Pittsburgh  Press  while  expand  will  be  inexpensive  arid  easy.  *  Modular  expandability  -  from  two  to  over 
running  three  shifts  a  day  at  speeds  up  to  Because  of  modular  expandability  from  twenty  insert  hoppers. 

25,000  cph.  That's  productivity!  two  to  over  twenty  insert  hoppers,  you  can  *  Gripper  delivery  system 

implement  your  future  system  NOW...!  *  Quarter  fold  capability 

•  Multiple  jacket  hoppers  and  drop  points 

•  Electric  clutch  feature 

•  Efficient  use  of  floor  space  and  skidding 

•  Ease  of  operation,  maintenance  and 
installation 
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Repair  and  Zone  Control 

mWENT  THAT  CAN  GROW. 


For  more  information  on  increasing 
your  inserting  capacity  call,  GMA. 
We  respond  to  the  needs  of  the 
newspaper  industry. 


Graphic 
Management 
Associates,  Inc. 


The  Inserter 
Company 


Corporate  Headquarters 
and  Sales 
11  Main  Street 
Southborough,  MA  01772 
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Change  in  Gulf  press  pool 

We  join  with  hundreds  of  our  newspaper  and  wire  service  col¬ 
leagues  in  protesting  the  Pentagon’s  change  in  the  Persian  Gulf  press 
pool. 

Responding  to  complaints  that  newspapers  have  been  excluded 
from  the  six-person  pool,  the  Pentagon  announced  that  henceforth  a 
reporter  from  the  New  York  Times  would  represent  newspapers  on 
the  pool.  No  one  objects  to  that  prestigious  newspaper  being  repre¬ 
sented  in  the  pool,  but  its  reporter  is  to  replace  the  wire  service 
reporter  and  not  just  be  added  to  the  group.  That  does  not  improve 
the  capability  of  the  press  pool  and  was  not  what  newspaper  execu¬ 
tives  had  in  mind. 

The  wire  services  are  the  major  providers  of  news  to  most  news 
organizations  in  the  United  States,  including  radio  and  television. 
Replacing  them  with  a  newspaper  reporter,  whose  reports  will  be 
made  available  to  all  newspapers  and  wire  services,  of  course,  is  not 
designed  to  increase  the  sum  total  of  information  supplied  to  the 
American  people. 

A  Pentagon  spokesman  says  the  six-person  pool  cannot  be  ex¬ 
panded  because  of  limited  space  aboard  Navy  warships  and  helicop¬ 
ters.  We  do  not  see  what  is  so  magical  about  the  number  “six.”  One 
more  person  shouldn’t  make  that  much  difference  and  Navy 
commanders  can  handle  it  if  they  are  told  to  do  so. 

The  opposition  of  military  officers  to  the  presence  of  journalists 
and  the  reporting  by  journalists  of  their  activities  is  well-known  and 
there  are  no  attempts  to  disguise  it.  E&P’s  reportage  of  the  13th 
annual  Military-Media  Conference  at  the  Naval  War  College,  New¬ 
port,  R.I.  (Nov.  21,  Page  15),  made  this  clear.  Our  reporter  who  was 
present  wrote  this  paragraph;  “Overwhelmingly,  officers  fiercely 
contested  one  officer’s  assertion  that  a  ‘degradation’  of  operational 
ability  resulting  from  press  presence  on  military  operations  was  a 
worthwhile  trade-off  to  winning  public  support.  The  commander  of 
an  attack  submarine  called  that  notion  ‘bullshit.’  ” 

It  is  clear  that  a  press  pool  operation  will  be  as  successful  as  the 
Pentagon  wants  it  to  be.  Military  commanders  follow  orders.  They 
will  not  tolerate  outsiders  (the  press)  within  their  command  areas 
unless  they  are  ordered  to  do  so.  They  will  not  accommodate  a  pool  of 
more  than  six  (even  seven)  unless  they  are  ordered  to  do  so.  The 
chiefs  of  staff,  the  secretaries  of  the  armed  forces,  even  the  president 
must  decide  to  make  the  press  pool  work  —  not  for  the  press  but  for 
the  American  people.  Until  now  they  haven’t  done  so. 

Congressional  press  credentials 

The  Standing  Committee  of  Correspondents  on  Capitol  Hill  is 
upholding  the  letter,  but  not  the  spirit,  of  the  regulations  it  is 
assigned  to  enforce  when  it  denies  the  request  for  press  credentials 
from  Maturity  News  Service.  In  spite  of  its  financing,  MNS  is  staffed 
by  reputable  newspeople  who  already  have  earned  their  credentials 
and  reputations.  Its  integrity  is  underwritten  by  the  50  reputable 
newspapers  that  buy  its  service,  the  New  York  Times  Syndicate 
which  sells  it  and  the  Associated  Press  which  distributes  it.  The  rules 
of  the  Standing  Committee  are  well-intended  and  clear,  but  they 
should  be  tempered  by  reality. 
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Letters  to  the  Editor 


A  plea  for  ‘decent’  wages  for  young  journalists 


I’m  sick  and  tired  of  seeing 
talented,  hard-working  young  jour¬ 
nalists  leave  our  profession  because 
they  work  for  publishers  who  are  too 
benighted  to  pay  a  living  wage  or  to 
admit  that  even  journalists  need  a 
minimum  of  time  for  their  own  lives. 

Before  you  turn  me  off  as  a  pointy- 
headed  intellectual  with  a  bicycle¬ 
parking  problem,  let  me  say  that  I’ve 
been  in  the  ivory  tower,  so  called,  for 
about  only  eight  years.  Before  that,  I 
was  the  day  city  editor  for  the  Cour¬ 
ier-Journal  in  Louisville,  the  manag¬ 
ing  editor  of  a  14,000-circulation 
daily,  a  foreign  correspondent  for 
United  Press  International,  and  a 
reporter  on  several  Indiana  dailies. 
I’ve  worked  an  80-hour  week  for  a 
thank-you  and  no  overtime  pay  — 
but  at  least  there  was  a  thank-you. 

What  moves  me  to  write  is  a  phone 
call  late  last  night  from  a  student  who 
graduated  six  or  seven  years  ago,  and 
who  has  done  very  well  in  several 
newspaper  jobs.  She  is  a  tough- 
minded,  intelligent  woman  who  has 
won  state  newspaper  awards.  She  is 
now  an  editor  for  a  small  chain,  with 
responsibility  for  two  newspapers. 
She  has  a  small  child  and  a  husband 
who  is  ready  to  move  whenever  she 
is. 

That  may  be  soon.  Sophie  —  the 
names  are  disguised  here  —  has  just 
about  had  it  with  her  job.  Her  opera- 

Can’t  believe  it 

I  can’t  believe,  well,  yes  I  can,  that 
an  account  of  the  coverage  of  Baby 
Jessica  (E&P,  Nov.  7)  had  come  from 
the  Odessa  American! 

As  a  proud,  somewhat  chauvinistic 
Midland  Texan,  I  rate  that  almost  as 
an  insult  to  my  hometown,  a  rival  in 
everything  from  football  to  business 
to  Odessa. 

I  would  compare  it  to  E&P  using 
the  Oakland  Tribune  cover  to  illus¬ 
trate  the  59th  anniversary  coverage  of 
the  Golden  Gate  Bridge  rather  than 
one  of  the  San  Francisco  newspapers. 

Charles  Cooper 

(Cooper  is  executive  sports  editor  of 
the  San  Francisco  Examiner.) 

(Managing  editor’s  note:  The 
Odessa  American  took  the  initiative  to 
contact  E&P  and  offered  to  do  a  first¬ 
hand  account.  E&P  did  not  hear  from 
the  Midland  Texan.) 


tion  has  been  three  or  four  people 
short  since  July,  and  her  bosses  don’t 
seem  to  be  doing  much  about  it 
despite  her  entreaties.  They’ve  urged 
her  to  be  understanding  about  their 
difficulties  —  times  are  tough,  etc.  — 
but  they  don’t  seem  very  under¬ 
standing  about  her  tough  times  or  the 
fact  that  she  hardly  sees  her  husband 
anymore  and  has  to  hire  several  sit¬ 
ters  to  raise  their  child  in  her  absence. 
Some  days  she  puts  together  most  of 
her  two  papers  by  herself. 

“I’ve  got  to  get  some  help  or  get 
out,’’  she  told  me.  “I  don’t  even  have 
time  anymore  to  keep  my  personal 
finances  straight.” 

I  don’t  think  she’s  alone.  My  best 
student  in  last  year’s  graduating  class 
is  working  for  a  daily  in  a  generally 
reputable  chain.  His  paper  is  also 
chronically  understaffed.  Pete 
reported  and  wrote  17  stories  last 
week  and  isn’t  complaining,  but  it 
worries  him  that  his  pay  is  barely 
enough  for  him  to  live  on.  Going  to  a 
bar  once  a  month  for  a  couple  of  beers 
is  now  his  idea  of  riotous  living,  he 
said. 

Two  weeks  ago  I  had  a  call  from  a 
veteran  reporter  recognized  as  an 
expert  in  his  reporting  specialty.  In 
some  heavy  cost-cutting  by  a  new 
owner,  the  need  for  copy  editors  was 
overlooked  and  they  are  now  being 
cannibalized  from  the  rest  of  the 


paper.  Sam  is  being  converted  willy- 
nilly  into  a  copy  editor. 

These  people  —  and  others  I  could 
name  —  are  angry  at  the  newspaper 
industry.  So  am  I.  How, I  wonder,  can 
I  encourage  good,  hard-working, 
talented  young  people  to  go  into 
newspapers  when  I  know  that  all  too 
often  their  employers  will  chew  them 
up  and  spit  them  out? 

What  hypocrisy  in  the  industry,  to 
complain  about  the  caliber  of  young 
people  entering  the  field  while  it  does 
everything  to  make  the  field  intoler¬ 
able  for  the  good  ones.  If  anything 
ultimately  kills  the  newspaper  indus¬ 
try  and  its  profits,  that  may  be  it. 

I  have  not  given  up  on  the  owners 
and  managers  of  newspapers,  how¬ 
ever.  To  balance  Sophie,  Pete,  and 
Sam,  I  can  cite  a  former  student  doing 
well  at  the  Miami  Herald,  a  reporter 
making  more  than  he  expected  at  a 
progressive  small  daily,  an  editor 
working  in  a  friendly  and  appreciative 
small  chain.  But  1  think  I’m  seeing  too 
many  of  the  other  kind  of  stories  these 
days  and,  with  the  market  crash  as  a 
handy  excuse  for  parsimony,  I  expect 
to  see  more. 

I  love  newspapers  and  believe  in 
what  Carl  Lindstrom  called  “the 
newspaper  of  the  heart’s  desire”  — 
one  that  does  its  job  so  well  that 
people  rush  out  to  pick  it  up  and  are 
(Continued  on  page  49} 


Would  you  trust  the  video  reviews 
of  a  man  who  owned  a  VCR 
before  he  owned  a  blender? 
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We're  proud  that  our  news  staff 
has  won  two  respected  awards, 
and  that  our  promotion  department 
won  five  awards  at  the  International 
Newspaper  Marketing  Association 
Eastern  Regional  Conference. 

We're  proud  that  they  helped  make 
our  newspapers  number  one  in 
Western  Massachusetts. 

Reporters  Nancy  Piccin  and  Brad  Smith 
received  the  second  place  Associated 
Press  award  for  enterprise  reporting 
among  New  England  newspapers  with 
circulation  over  60,000.  The  award  was 
for  articles  about  a  regional  legislator's 
real  estate  speculation. 

Science  writer  Stan  Freeman  won  the 
Audubon  Society's  prestigious 
"Audubon  A"  award  for  a  variety  of 
articles  on  the  environment. 

Michele  Ciment,  Laura  Fortini, 
Elizabeth  O'Donoghue,  Debbie  O'Neill, 
Renato  Salomone  and  Sheila  Somers 
received  one  first  and  four  merit  awards 
for  their  promotional  efforts  for  the 
newspapers.  The  awards  were  in  the 
100,000-200,000  circulation  category. 
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A  question  of  funding 

Journalists’  committee  denies  press  credentiais  to  reporters  who  work 
for  a  news  service  financed  by  American  Association  of  Retired  Persons 


By  George  Garneau 

A  committee  of  journalists  has 
denied  congressional  press  creden¬ 
tials  to  four  veteran  journalists 
because  they  represent  a  news  ser¬ 
vice  financed  by  a  major  lobbying 
group. 

The  five-person  Standing  Commit¬ 
tee  of  Correspondents,  which  issues 
credentials  to  Capitol  Hill  correspon¬ 
dents,  unanimously  turned  down 
applications  from  Maturity  News  Ser¬ 
vice. 

MNS,  started  in  June,  is  an  inde¬ 
pendent  unit  of  and  funded  entirely  by 
the  American  Association  of  Retired 
Persons,  a  service  and  lobbying  orga¬ 
nization  with  27  million  older  Ameri¬ 
cans  as  members. 

With  a  staff  of  six,  plus  several 
well-known  retired  reporters  as  con¬ 
tributors,  MNS  has  won  almost  50 
newspaper  clients  with  its  coverage  of 
issues  affecting  older  people.  It  is  said 
to  be  ahead  of  projections  and  one  of 
the  New  York  Times  Syndicate’s  hot¬ 
test  properties. 

Integrity  not  questioned 

The  integrity  of  the  MNS  reporters 
is  not  in  question,  according  to  Paula 
Schwed,  Standing  Committee  chair¬ 
woman  and  a  Gannett  News  Service 
reporter.  What  disqualifies  them  is 
the  service’s  financing  by  AARP. 

“Our  rules  simply  do  not  permit  us 
to  grant  credentials  to  any  organiza¬ 
tion  underwritten  by  or  affiliated  with 
a  lobbying  group,”  Schwed  com¬ 
mented. 

MNS  editors  said  the  practical 
effect  of  being  denied  credentials  was 
minimal;  it  was  having  their  objectiv¬ 
ity  questioned  that  stung. 

MNS  said  it  needed  credentials  to 
compete  with  other  organizations  for 
news  affecting  senior  citizens.  Hav¬ 
ing  no  credentials  limits  access  to 
crowded  hearings. 

MNS  was  considering  appealing  to 


the  Senate  Rules  and  Administration 
Committee. 

Though  funded  by  AARP,  which 
spends  about  15%  of  its  budget  on 
lobbying,  MNS  is  editorially  indepen¬ 
dent,  according  to  everybody  asso¬ 
ciated  with  it.  Its  editors  vow  to  quit 
before  allowing  AARP  interference. 

“We  have  no  say  whatsoever  on 
what  they  say  every  week,”  said 
AARP  spokesman  David  Gilroy.  “If 
we  ever  did  try  to  influence  them  I 
hope  they  would  quit  on  the  spot.” 


Gilroy  said  AARP  is  spending  more 
than  $400,000  to  finance  MNS 
through  1988  solely  to  further  discus¬ 
sion  in  newspapers  of  issues  of 
aging  —  not  to  further  the  political 
interests  of  the  not-for-profit,  tax- 
exempt  organization. 

The  MNS  reporters  turned  down 
were  Bob  Horton,  managing  editor 
and  formerly  with  the  Associated 
Press,  Reuters  and  U.S.  News  & 
World  Report;  Dan  Gilmore,  retired 
after  a  career  with  United  Press  Inter¬ 
national;  Rick  Bowers,  formerly  with 
States  News  Service  and  the  Miami 
Herald;  and  Lori  Durso,  former  edi¬ 
tor  of  Older  American  Reports. 

MNS  was  started  by  Rob  Roy 
Buckingham,  former  editor  and  man¬ 
ager  of  the  New  York  Times  News 
Service.  Contributing  editors  include 
Clifton  Daniel,  former  New  York 
Times  managing  editor;  former  Times 
reporter  Edith  Evans  Asbury;  former 
UPI  chief  editor  Roger  Tatarian;  and 
former  Newspaper  Enterprise  Asso¬ 
ciation  editor  Boyd  Lewis. 


The  dispute  is  part  of  a  growing 
controversy,  fueled  by  the  prolifera¬ 
tion  of  information  services  and  spe¬ 
cialty  publications,  over  who  should 
get  congressional  press  credentials. 

In  recent  months  a  Chamber  of 
Commerce  television  show  and  an 
independent  transcription  service 
were  denied  credentials  and  were  in 
the  process  of  appeal. 

Schwed  explained  that  the  corre¬ 
spondents  committee ,  one  of  four  reg¬ 
ulating  dailies,  periodicals,  photogra¬ 


phers  and  broadcasters,  was  set  up  by 
Congress  to  issue  credentials  to  valid 
news  organizations  so  that  congres¬ 
sional  representatives  could  be  sure 
reporters  were  not  lobbyists  in  dis¬ 
guise. 

“We  have  to  be  careful  because  a 
lot  of  people  are  seeking  credentials 
because  it  validates  them,”  Schwed, 
a  former  UPI  reporter,  asserted. 

The  MNS  denial  based  on  its 
financing  raises  the  sticky  question, 
not  of  whether  it  is  a  legitimate  news 
organization  —  it  has  been  accepted 
by  some  top  U.S.  newspapers  —  but 
where  its  funding  comes  from. 

According  to  MNS,  that  opens  a 
Pandora’s  box,  since  credentialed 
newspapers  like  the  Christian  Sci¬ 
ence  Monitor,  Washington  Times  and 
the  Deseret  News  are  affiliated  with 
religious  organizations. 

“Other  news  organizations  with 
unorthodox  financing  have  received 
accreditation,”  Buckingham  told  the 
committee  in  a  letter. 

(Continued  on  page  12} 
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Funding 

(Continued  from  page  11) 


The  key  issue,  he  said,  should  be 
“our  editorial  integrity,  not  our  finan¬ 
cial  background.” 

Buckingham  told  E&P  the  Standing 
Committee  “created  a  journalistic 
ethics  problem  that  doesn’t  exist.” 

MNS  editors  said  AARP  has  not 
interfered  with  coverage  nor  have 
clients  complained  about  the  relation¬ 
ship. 

“We  know  that  no  reputable  news¬ 
paper  editor  would  buy  a  tainted  news 
service.  That  is  why  MNS  has  so 
carefully  structured  itself  to  insulate 
the  editorial  side  from  AARP,” 
Buckingham  remarked. 

John  Lux,  a  features  editor  for  the 


Chicago  Tribune,  noted  that  he  has 
used  about  eight  or  nine  MNS  fea¬ 
tures  and  its  financing  was  “not  an 
issue.” 

“They  have  not  tried  to  mask  news 
as  opinion  at  all,”  Lux  said.  “We 
don't  see  any  reason  to  assume  their 
product  is  going  to  be  biased.  We’ve 
seen  none  so  far.” 

Buckingham  pointed  out  that  Asso¬ 
ciated  Press,  which  distributes  its 
copy,  and  the  Times  Syndicate, 
which  markets  it,  have  policies 
against  handling  lobbying  material 
but  have  accepted  MNS. 

Among  the  clients,  it  lists  the  Phil¬ 
adelphia  Inquirer,  Tampa  Tribune, 
Miami  News,  Dallas  Morning  News 
and  Los  Angeles  Daily  News. 

MNS  hopes  to  pay  its  own  way  in 
two  or  three  years,  according  to 
Buckingham,  who  refers  to  AARP 
funding  as  “seed  money.” 


Both  the  service  and  AARP  would 
be  happy  if  the  service  were  to 
become  self-supporting  or  be  taken 
over  by  a  media  company. 

Asked  how  MNS  would  cover  a 
controversy  involving  AARP,  Buck¬ 
ingham  said,  “We’d  have  to  cover  it 
right  down  the  middle,  like  the  New 
York  Times  would.” 

Schwed  said  there  is  a  rising  tide  of 
“information  merchants”  seeking 
press  status  who  are  not  journalists  in 
the  traditional  sense  but  who  work  for 
financial  information  services  or  are 
connected  with  lobbying  groups. 

“We  have  a  responsibility  to  make 
sure  the  people  who  wear  press  cre¬ 
dentials  in  the  halls  of  Congress  are 
journalists  and  not  people  merely 
sending  information  to  financial  insti¬ 
tutions  at  the  other  end  of  a  data 
base,”  Schwed  declared. 


Stars  &  Stripes  to  be  investigated 

Allegations  of  censorship  at  the  military  newspaper  prompt  President  Reagan 
to  sign  a  biii  authorizing  a  probe  by  the  Generai  Accounting  Office 


By  George  Garneau 

An  investigation  into  allegations  of 
censorship  at  the  military  newspaper 
Stars  and  Stripes  has  been  ordered  by 
the  President  and  Congress. 

The  probe  by  the  General 
Accounting  Office,  the  investigative 
arm  of  Congress,  was  mandated  by  an 
amendment  to  a  defense  authoriza¬ 
tion  bill  signed  Dec.  4  by  Piesident 
Reagan.  The  'oill  gives  the  GAO  until 
March  to  submit  its  report. 

“There  have  been  a  substantial 
number  of  reports  from  employees 
past  and  present  that  Stars  and 
Stripes  is  controlled  by  authorities 
systematically  censoring  the  paper,” 
said  Ron  Tammen,  an  aide  to  Sen. 
William  Proxmire  (D-Wis.),  who 
sponsored  the  amendment  with  Rep. 
Glenn  English  (D-Okla.) 

Tammen  said  “a  flurry”  of  allega¬ 
tions  emerged  within  the  last  year. 

“Censorship  is  not  the  key  word,” 
said  a  congressional  official  familiar 
with  the  amendment.  “The  key  word 
is  news  management.  The  evidence  is 
of  a  pattern  of  news  management  — 
killing  or  downplaying  stories  on  a 
regular  basis.” 

He  declined  to  discuss  the  allega¬ 
tions,  which  have  been  turned  over  to 
the  GAO. 

Tammen  said  the  GAO  investiga¬ 
tion  was  unusual  in  that  it  was 


Air  Force  Col.  Edwin  J.  Montgomery, 
who  took  the  editorship  at  Pacific 
Stripes  after  his  predecessor  was  trans¬ 
ferred,  repeatedly  denied  in  an  inter¬ 
view  (E&P,  Aug.  22)  that  news  was 
censored. 

authorized  by  both  houses  of  Con¬ 
gress,  instead  of  by  one  or  several 
legislators,  and  that  the  accusations 
were  serious  enough  to  warrant 
action. 

The  investigation  of  censorship  at 
the  self-proclaimed  “authorized 


unofficial  publication  of  the  U.S. 
Armed  Forces  ”  includes  both 
Pacific  and  European  editions. 

Stripes,  whose  independence  is 
assured  by  military  regulations,  is 
staffed  by  civilian  and  military  per¬ 
sonnel.  Chief  editors  are  colonels  and 
publishers  are  commanders  of  mili¬ 
tary  theaters.  The  editorially  separate 
European  edition  circulates  about 
135,000  daily,  the  Pacific  about 
40,000.  They  sell  for  a  quarter  and  are 
financed  mostly  by  publishing 
revenues;  taxpayers  pay  a  small  part 
of  the  costs. 

Allegations  of  censorship  are  not 
new.  Last  January,  E&P  reported 
that  civilian  staffers  at  Pacific  Stripes 
had  sought  the  investigation  in  letters 
to  Congress. 

The  letters  followed  a  1986  Army 
Inspector  General’s  report  rejecting 
previous  charges  of  censorship.  The 
report  said  the  paper’s  “self- 
restraint”  was  “within  the  purview  of 
editorial  judgement  or  prerogative.” 

Pacific  Stripes  editors  had  com¬ 
plained  they  were  forbidden  to  run 
stories  about  servicemen  who  were 
sent  home  after  they  tested  positive 
for  AIDS  and  stories  about  ser¬ 
vicewomen  and  military  wives  work¬ 
ing  as  Okinawa  barmaids.  They  said 
stories  were  edited  in  favor  of  the 
Reagan  administration. 
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Following  those  complaints,  Adm. 
Ronald  J.  Hays,  commander  in  chief 
in  the  Pacific  and  Pacific  Stripes 
publisher,  said  he  would  not  tolerate 
censorship. 

Air  Force  Col.  Edwin  J.  Montgom¬ 
ery,  who  took  the  editorship  at  Pacific 
Stripes  after  his  predecessor  was 
transferred,  repeatedly  denied  in  an 
interview  censoring  the  news  (E&P, 
Aug.22). 

Citing  the  paper’s  charter,  he  said, 
“What  people  have  to  realize  is  that 
we  must  take  extra  strides  to  be  accu¬ 
rate  and  balanced  and  objective.” 

One  staffer  told  E&P  privately  the 
investigation  is  probably  more  war¬ 


ranted  in  the  Pacific  edition,  where 
Montgomery  was  brought  in  to  “keep 
things  quiet”  after  tough  stories 


appeared  under  his  predecessor.  Sev¬ 
eral  senior  Pacific  editors  have  quit  as 
a  result  of  dissatisfaction,  the  staffer 


asserted. 

He  did  not  expect  substantive 
results  from  the  investigation  because 


of  the  difficulty  in  distinguishing 
between  editorial  decisions  and  cen¬ 
sorship. 


“Censorship  is  not  the  key  word,”  said  a 
congressionai  officiai  fanrtiliar  with  the  amendment. 
“The  key  word  is  news  management.  The  evidence  is 
of  a  pattern  of  news  management  —  kiiiing  or 
downpiaying  stories  on  a  reguiar  basis.” 


Wire  service  spot  dropped  from  Persian  Gulf  press  pool 

Associated  Press,  UP!  and  ASNE  protest  the  Defense  Dept,  move 


By  George  Garneau 

Newspapers  finally  got  the  rep¬ 
resentation  they  wanted  in  the  Per¬ 
sian  Gulf  military  press  pool  —  at  the 
expense  of  the  wire  services. 

The  Pentagon,  responding  to  com¬ 
plaints  that  newspapers  were 
excluded  from  the  six-person  press 
pool  —  involving  television,  radio 
and  the  wire  services  —  replaced  the 
wire  service  reporter  with  a  reporter 
from  the  New  York  Times. 

“We  can’t  take  everybody  every- 
time,  so  this  seemed  like  a  logical  way 
of  divvying  up  the  space  we  had,” 
said  Navy  Cmdr.  Bill  Harlow,  a 
Defense  Department  spokesman.  He 
said  the  change  was  made  “in  the 
interest  of  fairness”  to  other  print 
media. 

The  switch  was  not  well  received. 

A1  Rossiter  Jr.,  executive  editor  of 
United  Press  International,  “strongly 
protested,”  saying  it  “makes  no 
sense”  to  exclude  wire  services  rep¬ 
resenting  more  than  1,600  U.S.  daily 
newspapers  and  thousands  of  broad¬ 
casters. 

Rossiter  said  newspaper  represen¬ 
tation  “should  certainly  not  come  at 
the  expense  of  AP  and  UPI.” 

Katherine  Fanning,  president  of 
the  American  Society  of  Newspaper 
Editors  and  editor  of  the  Christian 
Science  Monitor,  said  in  a  letter  to 
Defense  Secretary  Frank  Carlucci: 
Thanks  but  no  thanks. 

She  noted  that  ASNE  was  “disap¬ 
pointed”  that  its  wish  for  newspaper 
reportage  came  at  the  expense  of  the 
wires. 

Saying  the  wires  were  “crucial” 


and  replacing  them  did  not  solve  the 
problem,  she  recommended  expand¬ 
ing  the  pool  to  seven  people. 

The  six-person  press  pool  has  been 
on  three-week  rotating  shifts  since 
July.  It  has  contained  a  three-person 
television  crew  from  one  of  the  four 
networks,  a  still  phtotgrapher  and  a 
reporter  rotating  between  AP  and 
UPI  and  a  radio  reporter.  Wire  pho¬ 
tographers  remain  in  the  pool. 

The  New  York  Times  was  at  the  top 
of  the  list  of  more  than  80  news  orga¬ 
nizations,  according  to  Navy  Capt. 
Steve  Taylor,  who  said  the  change 
shifts  responsibility  for  print  report¬ 
ing  from  the  wires  to  newspapers.  He 
said  it  had  not  been  decided  when  the 
wires  services  would  return  to  the 
pool. 


“We’d  iike  to  have 
iarger  numbers,  but  we 
just  can’t,”  Tayior  said. 
“We’re  trying  to  do  the 
best  we  can.” 


The  Times’  representative  is  Penta¬ 
gon  correspondent  Jack  Cushman, 
whose  reports  were  expected  to  be 
shared  by  print  media  as  before. 

Robert  Giles,  president  of  the 
Associated  Press  Managing  Editors 
Association  and  executive  editor  of 
the  Detroit  News,  said  in  a  letter  to 
Carlucci  that  “no  responsible  editor 
could  argue  that  the  New  York  Times 
should  not  be  part  of  this  pool.”  He 


added,  however,  that  “the  goal  of 
making  room  for  the  Times  should  not 
be  achieved  by  removing  from  the 
pool  the  major  provider  of  news  to 
most  news  organizations  in  the 
United  States.” 

The  switch  was  made  by  Fred  Hoff¬ 
man,  acting  assistant  secretary  of 
defense  for  public  affairs  and  a  former 
AP  Pentagon  correspondent. 

There  have  been  no  print  reporters 
except  from  AP  and  UPI  since  the 
first  national  press  pool  was  called  up 
in  July.  It  included  newspapers  and 
newsmagazines  as  well. 

Since  then  the  Pentagon  has  inter¬ 
mittently  activated  the  six-person 
pool  —  the  minimum  to  cover  all 
print,  radio  and  television.  It  has  been 
based  in  Manama,  Bahrain,  and  has 
covered  about  half  the  Navy  escorts 
of  American-flagged  Kuwaiti  tankers, 
as  well  as  special  missions. 

Military  spokesmen  insist  the  pool 
cannot  be  expanded  because  of  lim¬ 
ited  space  aboard  Navy  warships  and 
helicopters. 

“It  seemed  like  the  most  equitable 
way  to  deal  with  it,  considering  the 
constraints  we  faced,”  Harlow 
observed.  “We’re  lucky  to  get  as 
many  seats  as  we  do.” 

The  good  news  is  that  for  the  first 
time  women  have  joined  the  most 
recent  pool,  Dec.  2-23,  including 
NBC  correspondent  Jamie  Gangel 
and  her  sound  technician,  Ann  Cock- 
lin,  whose  husband,  Steve  Cocklin,  is 
the  NBC  cameraman. 

“We’d  like  to  have  larger  numbers, 
but  we  just  can’t,”  Taylor  said. 
“We’re  trying  to  do  the  best  we  can.” 
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ASNE  responds  to  Gartner 

Freedom  of  Information  committee  assigns  four  editors 
to  examine  editor  concerns  and  make  recommendations 


By  Andrew  Radolf 

In  its  November  Bulletin,  the 
American  Society  of  Editors  offered  a 
point-by-point  reply  to  a  speech  by 
former  society  president  Michael 
Gartner  last  April  when  he  asserted 
that  freedom  of  the  press  was  eroding 
in  the  United  States. 

Gartner,  who  is  editor  of  the  Ames 
(Iowa)  Tribune,  made  what  ASNE 
dubbed  his  “sort-of  free  press" 
speech  at  the  society's  1987  annual 
convention  in  San  Erancisco. 

Gartner’s  concerns  included  the 
Smith-Mundt  Act,  which  prohibits 
the  domestic  news  media  from  pub¬ 
lishing  what  the  Voice  of  America 
broadcasts  overseas;  the  securities 
law  prohibiting  any  advertising  of  the 
direct  sale  of  stocks  and  securities  to 
the  public;  movements  to  ban  tobacco 
advertising,  as  well  as  laws  giving 
states  the  right  to  regulate,  or  even 
ban,  liquor  advertising;  and  the  many 
exclusions  to  the  Freedom  of  Infor¬ 
mation  Act  that  keep  the  press  from 
getting  information  “collected  by  the 
government  with  your  money.” 

Gartner  also  expressed  concern 
about  the  Fairness  Doctrine,  since 
repealed  by  the  Federal  Communica¬ 
tions  Commission,  which  mandated 
that  broadcasters  were  obligated  to 
present  opposing  viewpoints  on  con¬ 
troversial  issues,  and  a  pending  U.S. 
Supreme  Court  case  involving  a  law¬ 
suit  seeking  damages  for  an  article 
that  caused  the  plaintiff  emotional 
distress  even  though  it  was  found  not 
to  be  libelous. 

One  of  his  more  controversial  con¬ 
cerns  was  Gartner’s  call  for  making 
income  tax  returns  available  for  pub¬ 
lic  inspection.  He  noted  in  his  ASNE 
speech  that  tax  returns  are  among  the 
items  excluded  from  FoIA  coverage. 

The  ASNE  Freedom  of  Informa¬ 
tion  assigned  four  editors  to  examine 
Gartner’s  concerns  and  make  recom¬ 
mendations. 

In  some  cases  the  editors  agreed 
with  Gartner,  but  said  ASNE  was 
already  taking  appropriate  action. 
The  group  also  agreed  strongly  with 
Gartner  about  the  threats  to  free 
speech  posed  by  attempts  to  ban 


Michael  Gartner 


tobacco  advertising,  but  it  disagreed 
with  him  that  newspapers  should  be 
permitted  to  run  ads  for  stocks  and 
securities. 

On  the  FoIA  front,  the  committee 
recommended  that  now  was  not  the 
time  to  push  for  extending  the  law. 
Rather,  ASNE  said,  the  need  now 
was  to  take  action  to  protect  what  was 
already  there. 


As  for  income  taxes,  the  committee 
said  that  it  might  be  a  good  idea  to 
enact  a  federal  law  making  some 
information  about  tax  returns  of  pub¬ 
lic  officials  available  for  scrutiny. 

The  Freedom  of  Information  com¬ 
mittee  asked  ASNE  general  counsel 
Richard  Schmidt  his  opinion  of  the 
Smith-Mundt  Act  of  1948.  Schmidt 
said  he  believed  the  law  did  not  con¬ 
stitute  a  prior  restraint  on  the  press. 
He  said  no  one  has  yet  been  prose¬ 
cuted  under  the  act,  and  he  did  not 
believe  a  newspaper  would  be  prose¬ 


cuted  if  it  published  VoA  material.  A 
VoA  official  also  stated  that  “no  one 
would  be  prosecuted  for  publishing” 
VoA  transcripts. 

However,  the  committee  recom¬ 
mended  that  ASNE  “might  want  to 
consider  seeking  an  amendment  to 
the  law  that  would  allow  the  [U.S. 
Information  Agency]  to  provide 
copies  of  any  materials,  on  request, 
directly  to  the  press.  That  would 
improve  access  to  the  information 
without  opening  the  door  for  the 
agency  to  become  a  domestic  propa¬ 
ganda  operation.” 

Regarding  the  Fairness  Doctrine, 
the  committee  agreed  there  is  always 
the  danger  that  it  could  be  applied  to 
print  press  as  well  as  broadcasting. 
But  the  committee  noted  that  the 
Fairness  Doctrine’s  prospects  of 
being  legislated  by  Congress  appear 
to  be  diminishing. 

“What  needs  to  be  done  has  been 
done,”  it  stated.  “Members  have 
been  alerted  to  the  possibility  of 
another  attempt  at  legislating  the 
Fairness  Doctrine.” 

Gartner’s  concern  over  lawsuits  for 
emotional  stress  stems  from  the  Rev. 
Jerry  Falwell’s  suit  against  Hustler 
magazine  which  had  parodied  him  in  a 
fictitious  liquor  ad.  The  court  dis¬ 
missed  Falwell’s  privacy  claim,  and 


the  jury  rejected  his  libel  claim.  The 
jury  ruled  in  his  favor  on  his  emo¬ 
tional  distress  claim  and  awarded  him 
$200,000.  The  case  is  now  before  the 
U.S.  Supreme  Court. 

“Again,  what  needs  to  be  done  has 
been  done,”  the  committee  stated, 
noting  that  is  has  joined  in  amicus 
briefs  asking  the  court  to  reject  the 
emotional  distress  award. 

After  conferring  with  people  in  the 
securities  business,  the  committee 
concluded  that  ASNE  should  not 
(Continued  on  page  47) 


“There  is  no  question  that  what  Mike  Gartner  says 
about  the  iimitations  of  FoiA  is  correct,  but  this  is  not 
the  time  for  ASNE  to  devote  countiess  hours  on 
getting  it  expanded,”  the  committee  said. 
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Accident-free  airport  has  an  accident 

Taxiing  piane  crashes  into  car  with  reporter  and  photographer  in  it 


Car  containing  a  Simi  Valley  (Calif.)  Enterprise  reporter  and  photographer 
was  crushed  by  a  taxiing  plane  on  "news  media  day"  which  was  held  to  tout  the 
airport's  safety  record. 

—  Photo  by  Stephen  Osmun 


By  M.L.  Stein 


A  “news  media  day”  to  publicize 
the  Van  Nuys,  Calif.,  airport  and  its 
safety  record  took  an  embarrassing 
turn  recently  for  airport  officials. 

A  plane  taxiing  on  the  runway 
crashed  into  a  parked  car  containing 
Simi  Valley  Enterprise  reporter  Larry 
Altman,  who,  with  photographer  Ste¬ 
phen  Osmun,  had  been  assigned  to 
cover  the  event. 

Altman  was  not  injured.  Osmun, 
who  was  shooting  pictures  a  few  feet 
from  the  auto,  told  E&P,  “The  plane 
began  coming  toward  me.  I  was 
scared,  but  I  kept  shooting.  Then  I  ran 
back  to  the  car  with  the  plane  still 
coming.  After  the  crash,  the  pilot 
yelled  at  me  for  taking  pictures.” 

Altman  told  Associated  Press,  “I 
ducked.  I  thought  I  was  going  to  be 
decapitated.” 

Richard  W.  Hull,  pilot  of  the  single¬ 
engine  plane,  said  he  could  not  see  the 
car  because  the  sun  was  in  his  eyes. 
Osmun  said  he  was  not  sure  whether 


the  car,  which  belonged  to  airport 
public  relations  director  Bob  Hayes, 
was  in  the  taxi  area. 

“I  know  we  were  parked  in  close,” 
he  added. 

Airport  manager  Charles  Zeman, 


who  had  just  led  a  group  of  visitors  on 
a  bus  tour  of  the  facility,  remarked, 
“That’s  the  first  aircraft-vehicle 
crash  in  Van  Nuys  that  I’ve  ever 
heard  of.  It  just  had  to  hit  a  car  with  a 
reporter  in  it.” 


Retail  discounts  offered  by  Montgomery,  Ala.,  papers 


The  Montgomery  (Ala.)  Advertiser 
and  the  Alabama  Journal  have  devel¬ 
oped  a  retail  advertising  program  that 
will  roll  back  prices  —  to  1985  rates 
in  some  cases  —  in  return  for  higher 
linage  or  dollar  commitments  from 
advertisers. 

The  two  Multimedia  newspapers 
set  a  goal  in  1988  of  a  7%  increase  in 
retail  ad  dollars  in  addition  to 
increases  from  normal  linage  growth. 
The  papers,  however,  did  not  want  to 
compel  advertisers  to  take  a  7%  rate 
increase,  which  might  not  lead  to  the 
desired  dollar  growth  due  to  advertis¬ 
ers  budgeting  a  set  amount  of  dollars 
and  thus  cutting  back  on  linage. 

The  solution  was  the  “Pick  Your 
Rate  in  ’88”  program.  In  lieu  of  the 
7%  rate  increase,  advertisers  can  see 
a  1%  reduction  in  that  rate  increase 
for  each  1%  increase  in  linage  over 
actual  1987  usage,  right  down  to  a 
0%  increase  for  1%  more  linage.  For 
example,  an  advertiser  can  choose  a 


6%  rate  increase  for  1%  more  actual 
linage,  a  5%  increase  for  2%  more 
linage,  and  so  forth. 

The  newspapers  explained  that 
advertisers  who  retain  their  1987  rate 
by  agreeing  to  run  7%  more  lines  are, 
in  effect,  contracting  for  7%  more 
dollars,  so  the  effect  is  the  same. 

At  the  7%  level,  the  program 
changes  from  linage  to  dollars, 
because  mathematics  favor  such  a 
switch.  For  agreeing  to  run  8%  more 
dollars,  the  advertiser  is  given  a  1% 
decrease  from  existing  1987  rates.  For 


Times  Mirror  Co.  on  Dec.  1  com¬ 
pleted  the  sale  of  the  Denver  Post  to 
an  affiliate  of  Media  News  Group 
headed  by  William  Dean  Singleton 
and  Richard  Scudder. 

Times  Mirror  will  receive  $25  mil¬ 
lion  in  cash  and  long-term  notes  with  a 
face  value  of  $70  million.  The  buyer 


each  dollar  percentage  increase,  the 
rate  is  dropped  1%,  up  to  a  10%  rate 
reduction,  which  would  require  a  17% 
increase  in  ad  revenue  spent  in  the 
papers,  offering  rates  that  have  not 
been  available  since  1985. 

The  program  applies  to  those  with 
existing  contracts  who  ran  through¬ 
out  1987,  and  will  be  monitored  quar¬ 
terly  to  assure  that  commitments  are 
met.  The  stretch  program  could  be 
repeated  in  1989,  but  would  be  based 
on  1989  increases  over  1988  with  the 
1988  rate  being  the  base. 


has  certain  prepayment  options. 

Media  General,  which  has  entered 
several  joint  ventures  with  Singleton 
and  Scudder,  provided  the  $25  million 
in  cash  in  return  for  a  note  from  Media 
News.  Media  General  has  the  option 
to  convert  the  note  into  a  40%  interest 
in  the  Post. 


Denver  Post  sale  completed 
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Surviving  in  a  soft  economy 

After  seven  of  its  top  11  ad  accounts  folded  in  a  market  with  a  14% 
unemployment  rate,  this  small  Texas  daily  still  managed  to  turn  a  profit 


By  Debra  Gersh 

In  the  course  of  about  two  years, 
seven  of  the  top  1 1  accounts  in  the 
Marshall  (Texas)  News  Messenger 
folded,  unemployment  in  the  area 
peaked  at  14%  and,  among  other 
things,  real  estate  plummeted. 

Yet  the  newspaper  not  only  sur¬ 
vived,  but  it  also  managed  to  turn  a 
profit. 

“The  economy  is  absolutely  the 
reason,”  publisher  George  S.  Smith 
said  of  the  hard  times,  noting  that  the 
area’s  main  markets  —  oil,  gas,  tim¬ 
ber  and  light  industrial  —  are  going 
through  dire  economic  straits. 

The  key  to  maintaining  both  reader- 
ship  and  advertising  has  been  to  keep 
a  positive  attitude,  promote  the  com¬ 
munity  and  develop  innovative  ad 
selling  techniques  and  packages. 
Smith  noted. 

For  example.  Smith  said,  instead  of 
reporting  that  13%  of  the  people  are 
unemployed,  a  story  that  says  87% 
are  working  is  much  more  positive. 

Promoting  the  community  is  impor¬ 
tant,  and  the  News  Messenger  is 
heavily  involved  in  two  festivals  held 
in  Marshall  that  not  only  bring  people 
into  the  area  but  also  get  citizens 
working  toward  a  common  goal. 

Creativity  essential 

Creativity  in  advertising  is  also 
essential,  he  noted.  The  10,500-daily 
circulation  News  Messenger,  unlike 
many  other  newspapers,  allows  an  ad 
on  the  front  page.  The  ad  runs  six 
columns-by-one  inch  and  “goes 
against  everything  I  believe  in  [as  an 
ex-editor]”  but  it  gives  advertisers  a 
chance  to  promote  an  insert  or  an  ad 
inside  the  paper.  Smith  said,  adding 
that  it  is  an  expensive  premium,  cost¬ 
ing  about  $16-$20  an  inch. 

The  paper  also  sells  sponsorships 
on  the  sports,  weather,  stock  report 
and  television  guide  pages,  as  well  as 
hangar  ads  on  the  top  of  the  classified 
pages. 

“We  say,  ‘Why  don’t  we  do  that?’ 
and  if  there’s  no  good  reason,  we  do 
it,”  Smith  said. 

Among  its  other  offerings,  the 
newspaper  will  run  a  free  ad  for  an 
advertiser’s  testimonial  about  how 
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As  a  special  service  to  advertisers, 
the  Marshall  (Texas)  News  Messenger 
runs  an  "Advertiser  Notice"  section 
that  gives  a  brief  promo  and  the  page 
number  of  advertisements  in  the 
paper. 
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LA-Z*BOY'  •  Now  in  time  for  Christmas 


The  News  Messenger  has  also  begun 
running  a  small  ad  across  the  bottom  of 
the  front  page  each  day. 


great  it  is  running  ads  in  the  News 
Messenger.  Smith  explained  that  the 
advertisers  love  it  because  they  get 
mentioned  free  in  the  paper,  and  the 


paper  loves  it  because  it  is  a  great 
promotion.  Other  advertisers  also 
pick  up  on  it,  he  added. 

The  paper  and  its  staff  also  get 
extremely  involved  in  the  commu¬ 
nity,  keeping  a  high  —  and  posi¬ 
tive  —  profile  at  all  times. 

The  paper  has  basically  maintained 
revenue,  but  by  keeping  its  expenses 
down  has  managed  to  keep  its  profit 
margin  up. 

About  $200,000  a  year  in  advertis¬ 
ing  from  nearby  Longview  pulled  in 
during  the  last  12  months  has  been 
another  important  key  to  the  News 
Messenger’s  survival. 

Classified  has  gone  up,  thanks  in 
large  part  to  a  reader  saturation  cov¬ 
erage  package  that  enables  an  adver¬ 
tiser,  for  an  extra  $5,  to  buy  a  classi¬ 
fied  ad  that  runs  in  a  special  10-point 
box.  In  that  box,  the  advertiser  has  25 
words  to  tell  the  reader  about  his 
product.  The  package  also  includes 
the  advertiser’s  name  and  location  in 
a  special  page-two  ad  index,  and 
qualifies  one  to  become  Advertiser  of 
the  Day  in  a  special  drawing. 

Smith  said  this  package  has  brought 
in  about  $700-$800  a  month  and  is 
very  popular. 

"You  have  to  get  out  of  that  little 
mental  box  you  put  yourself  in,” 
Smith  noted,  explaining  that  it  is  not  a 
matter  of  attempting  to  do  something 
but  actually  accomplishing  it.  “You 
can’t  say  you  can’t  do  it.  You  just 
have  to  go  do  it.” 

Although  the  paper  has  been  forced 
to  make  a  few  staff  cuts,  it  also  has 
recently  hired  two  people,  including  a 
full-time  artist  for  spec  ad  layouts. 
Smith  said  the  return  on  selling  with 
spec  ads  has  resulted  in  the  artist 
paying  for  himself  by  Tuesday  of  each 
week. 

The  paper  has  also  started  selling 
its  ads  as  radio  ads  are  sold,  he  con¬ 
tinued.  The  salespeople  do  not  sell 
one  ad,  but  rather  six  or  10  at  a  time, 
which  cuts  down  on  paperwork,  time 
spent  making  calls  and  “is  working 
out  fairly  well,”  Smith  noted. 

Rather  than  looking  at  the  big  pic¬ 
ture,  Smith  said  the  News  Messenger 
looks  to  the  small  picture.  Special 
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deals  for  repeat  advertisers  such  as 
the  Four-Day,  Four- Way  Plan,  which 
offers  a  50%  discount  for  the  first 
pickup  ad,  10%  for  the  second  and  the 
fourth  ad,  third  pickup,  for  free. 

“We’ve  seen  an  incredible  amount 
of  money  from  pickup  advertising  we 
did  not  have  before,”  Smith  said, 
adding  that  even  though  the  paper 
offered  the  ads  for  a  discount,  it  is  still 
revenue  it  would  not  have  collected 
before. 

The  paper  also  charges  more  for 
ads  that  appear  in  the  Sunday  paper, 
when  there  is  about  an  18%  increase 
in  ad  sales.  That  policy  is  slated  to 
begin  on  Wednesdays  as  well,  when 
there  is  an  11%  increase  in  ads, 
although  the  extra  charge  may 
amount  to  about  only  5%-8%,  Smith 
continued. 

“I  don’t  worry  about  an  average 
rate.  All  I  want  is  bottom-line  dol¬ 
lars,”  he  said. 

Unusual  size  ads  have  also  become 
a  mainstay  in  the  News  Messenger. 
One  woman,  for  example,  has  been 
buying  a  two-column-by-five-inch  ad 
for  years.  It  was  suggested  she  try  a 
six-column-by-two-inch  ad  instead, 
and  the  response  to  the  unusual  ad 
was  so  good  that  the  woman  bought  a 
pickup  on  the  ad,  something  she  had 
not  done  before. 

Smith  admitted  that  there  are  a 
number  of  skeptics  to  his  ideas, 
although  he  and  his  salespeople  “try 
not  to  take  ‘no’  for  an  answer  if  we 
really  believe  in  the  product.” 


Regular  mailings  keep  advertisers 
in  touch  with  the  News  Messenger’s 
latest  offerings  and  activities,  and 
some  advertisers,  with  whom  the 
newspaper  has  built  a  strong  rapport 
over  the  years,  even  let  the  newspa¬ 
per’s  people  plan  their  advertising 
budgets. 


“The  whole  secret  is 
creiativity,”  Smith  said. 


“My  goal  is  to  get  70%  of  their  ad 
budgets  and,  if  not,  to  get  a  little  more 
than  last  year,”  he  said. 

One  area  in  which  the  paper  has 
made  strong  gains  over  the  competi¬ 
tion  has  been  through  consulting  local 
businesses  about  their  Yellow  Pages 
advertising,  showing  them  how 
smaller  ads  can  be  just  as  effective 
and  then  converting  the  extra  money 
not  spent  in  the  Yellow  Pages  into  the 
newspaper. 

According  to  Smith,  six  years  ago 
the  local  Yellow  Pages  ran  202  pages, 
this  year  they  ran  about  155. 

“I  will  design  a  Yellow  Pages  ad 
free  for  any  advertiser  and  show  them 
how  they  can  do  it  smaller  [with  the 
same  effectiveness],”  he  noted. 
“Advertisers  love  that  little  personal 
touch.” 

After  losing  one  major  grocery 
store  and  three  major  retail  discount 
store  accounts.  Smith  said  the  News 


Messenger  had  to  look  at  possible 
accounts  never  looked  at  before  — 
and  make  sure  the  small  accounts  pay 
their  bills. 

Along  those  lines,  the  paper  has 
also  been  aggressive  selling  business 
card  ads. 

“We  want  those  small  advertisers 
in  the  paper,”  he  commented.  “One 
day  they  may  be  big  advertisers.” 

About  20  special  sections  a  year 
also  contribute  to  the  News  Messen¬ 
ger’s  financial  success  in  a  troubled 
economy.  Only  about  two  of  the  sec¬ 
tions  contain  canned  copy,  the  rest  is 
produced  by  the  editorial 
department  —  a  condition  of  employ¬ 
ment,  he  noted,  adding  that  the  edito¬ 
rial  department  can  select  and  pro¬ 
duce  one  special  section  topic  of  its 
choice. 

“It’s  important  that  the  editorial 
department  get  involved  in  quality,” 
he  added. 

The  special  sections  do  very  well, 
he  noted,  as  local  copy,  such  as  32- 
page  tabloids  with  feature  stories 
about  area  children  and  a  Halloween 
section  featuring  scary  stories  tend  to 
pull  in  readers. 

“It’s  worked  out  well.  If  you  have 
the  readership,  you  have  the  advertis¬ 
ers.  We’ve  never  not  made  money  the 
second  year  on  a  section,”  Smith 
noted,  adding  that  in  some  cases  the 
first  year  a  section  appears  it  merely 
builds  a  base  for  the  following  year. 

“The  whole  secret  is  creativity,” 
Smith  said. 


Candidate  Hinckle  back  to  being  coiumnist  Hinckie 


By  M.L.  Stein 

A  loser,  but  wiser  in  the  ways  of 
politics,  columnist  Warren  Hinckle 
has  returned  to  the  pages  of  the  San 
Francisco  Examiner. 

Hinckle,  who  took  a  leave  of 
absence  from  the  paper  to  run  for 
mayor  of  San  Francisco,  finished 
fourth  in  the  contest. 

At  least  the  experience  provided 
him  with  a  blistering  re-entry  column. 

“I  came.  I  saw.  I  lost,”  he  wrote. 
“I  ran  for  mayor  of  San  Francisco.  I 
got  cozy  with  the  million-dollar  politi¬ 
cians.  1  got  a  look  at  what’s  under¬ 
neath  the  noble  togas  candidates  for 
high  office  wear. 

“I  got  a  real  whiff  of  big-time  poli¬ 
tics  close  up. 

“Frankly,  it  stinks.  It  smells  of 
money. 

“Politics  in  Frisco  has  become 


San  Francisco  Examiner  columnist 
Warren  Hinckle  with  his  dog  Bentley. 

the  politics  of  the  big  buck.  It’s 
become  so  expensive  to  run  for 
office  that,  to  paraphrase  Will 
Rogers,  it  takes. a  lot  of  money  even 
to  get  beat.” 

Hinckle  spent  $30,000  to  get 
5,095  votes,  less  than  3%  of  the  total 


cast. 

In  his  column,  Hinckle  claimed 
that  the  winner.  Art  .Agnos,  spent  $1 
million  and  the  runner-up,  John 
Molinari,  almost  $1.5  million. 
Agnos  and  Molinari  were  scheduled 
to  meet  in  a  runoff  election  this 
week. 

Hinckle  described  the  campaign 
as  “nasty,”  adding  that  two  candi¬ 
dates  “began  whispering  nasty 
things  about  me”  following  a  tv 
debate  in  which  he  claimed  he  bet¬ 
tered  his  opponents. 

The  columnist  referred  to  Moli¬ 
nari  as  “Millionari”  in  his  diatribe 
and  called  for  reform  in  campaign 
financing. 

One  solution,  he  suggested,  is  to 
shorten  the  period  for  running  for 
mayor  to  90  days,  thus  cutting  the 
amount  candidates  would  be  able  to 
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Supreme  Court  and  the  media 

Study  shows  that  the  press  has  not  done  as  well  before 
the  High  Court  as  has  the  general  run  of  litigants 


By  Debra  Gersh 

Although  the  media  have  tended  to 
rely  upon  Supreme  Court  decisions 
rather  than  legislative  approaches  in 
solving  media-related  issues,  a  new 
study  shows  that  they  have  not  done 
as  well  before  the  Supreme  Court  as 
other  litigants. 

“Historically,  media  have  not  done 
as  well  before  the  Court  as  the  general 
run  of  litigants,”  according  to  “Media 
Success  in  the  Supreme  Court,”  a 
working  paper  by  David  A.  Anderson 
of  the  University  of  Texas  Law 
School,  published  by  the  Gannett 
Center  for  Media  Studies. 

Anderson’s  study  shows  that  “of 
199  cases  decided  by  the  Supreme 
Court  through  the  1985-86  term 
(excluding  seven  cases  with  media 
litigants  on  both  sides),  the  media 
won  only  53%. ” 

While  the  media  have  won  “some 
dramatic  Supreme  Court  victories 
that  advanced  press  freedom  signifi¬ 
cantly,”  Anderson  pointed  out  that 
“the  media  have  not  been  conspic¬ 
uously  successful  in  the  Court  during 
any  period  in  our  history.” 

“The  only  period  in  which  they  did 
better  than  other  litigants  was  the 
Warren  years,”  Anderson  wrote. 


referring  to  the  time  when  the  Court 
was  headed  by  Chief  Justice  Earl 
Warren,  roughly  1954-69. 

“The  issues  on  which  the  media 
have  been  most  successful  are  prior 
restraint,  libel  and  privacy,  and 
broadcast  regulation.  Pamphleteers 
have  been  the  most  successful  class  of 
media  litigants  and  book  publishers 
and  distributors  the  least,  but  no  class 
of  media  litigants  has  enjoyed 
conspicuous  success.” 

He  noted  that  “The  poor  perfor¬ 
mance  of  book  publishers  is  hard  to 
explain.  Many  of  the  book  cases 
involved  obscenity,  and  in  these  the 
media  litigants  won  only  about 
half  .  .  .  But  this  is  not  a  satisfactory 
explanation;  movie  litigants  did  quite 
well  in  obscenity  cases,  winning  65% 
of  their  cases  .  .  .  Moreover,  book 
publishers  did  even  worse  in  non¬ 
obscenity  cases,  losing  four  of  five.” 

Anderson  found  that  the  highest 
success  rate  was  for  prior  restraint 
cases,  and  media  also  tend  to  be  suc¬ 
cessful  in  libel  and  privacy  and  broad¬ 
cast  regulation  cases. 

The  resolution  of  libel  cases 
reflects  an  evolution  between  the 
Warren  Court  and  the  Court  headed 
by  Chief  Justice  Warren  E.  Burger 


from  about  1970-86. 

“In  1964,  New  York  Times  Co.  v. 
Sullivan  ended  a  half-century  in 
which  the  Supreme  Court  had  ignored 
the  effect  of  libel  law  on  freedom  of 
the  press,”  Anderson  wrote.  “Once 
the  Court  had  established  that  even 
defamatory  speech  requires  some 
protection,  its  task  for  the  next 
decade  was  to  decide  how  far  the 
actual  malice  rule  should  extend  and 
to  superintend  the  application  of  the 
new  principles  in  the  lower  courts. 

“The  Burger  Court’s  libel  cases, 
however,  were  often  more  difficult: 
One  media  defendant  claimed  that  a 
libel  plaintiff  was  a  public  figure 
because  he  had  ignored  a  grand  jury 
subpoena  20  years  earlier;  other  liti¬ 
gants  claimed  exemption  from  usual 
state  rules  on  statutes  of  limitation, 
personal  jurisdiction  and  discovery. 
All  lost  in  the  Burger  Court,”  the 
study  reported. 

“However  meritorious  in  their 
claims,  they  were  much  further 
removed  from  the  doctrinal  core  of 
New  York  Times  v.  Sullivan  than  the 
posi-Sullivan  decisions  of  the  Warren 
Court  had  been,”  Anderson  con¬ 
tinued.  “Taking  the  difficulty  factor 
into  account,  what  is  remarkable  in 


How  some  justices  have  voted  on  press  case  decisions 


University  of  Texas  Law  School 
professor  David  A.  Anderson’s 
study,  “Media  Success  in  the 
Supreme  Court,”  is  a  preliminary 
report,  part  of  an  expanding  study 
that  he  would  eventually  like  to  make 
into  a  book  that  would  include  the 
opinions  of  individual  justices  and 
qualitative  analysis  as  well  as  quanti¬ 
tative. 

In  remarks  at  a  press  briefing 
announcing  the  release  of  his  study, 
Anderson  commented  upon  further 
research  he  has  conducted  but  did  not 
include  in  the  working  paper  pub¬ 
lished  by  the  Gannett  Center  for 
Media  Studies. 

He  noted  that  although  many  per¬ 


ceive  recently  retired  Justice  Lewis 
F.  Powell  Jr.  as  a  champion  of  the 
press,  over  his  career  he  cast  a  decid¬ 
ing  vote  for  media  three  times  but 
against  the  media  16  times. 

By  comparison,  newly  appointed 
Justice  Antonin  Scalia,  in  his  first 
term,  has  cast  a  deciding  vote  for  the 
press  twice  already. 

Powell’s  overall  record  shows  34 
votes  for  the  media,  33  against. 

Chief  Justice  William  H. 
Rehnquist’s  record,  however,  shows 
24  votes  for  the  media,  52  against. 

However,  in  Rehnquist’s  last  term, 
five  of  six  media  cases  were  won  by 
the  media,  with  Rehnquist  voting  for 
the  media  three  of  six  times. 


Scalia  voted  in  favor  of  the  media 
four  times  and  once  against,  but 
Anderson  noted  it  is  still  too  early  in 
his  tenure  as  a  justice  to  tell  how  he 
will  vote  in  the  future.  It  does  suggest, 
however,  that  impressions  are  not 
always  reliable. 

Anderson  has  collected  no  data  on 
new  appointee  Anthony  Kennedy,  as 
he  studied  only  sitting  Supreme  Court 
justices,  but  from  what  he  has  read, 
Kennedy  seems  like  a  moderate  at 
least. 

One  of  the  all-time  champions  of 
the  press  was  William  J.  Brennan  Jr., 
whose  voting  record  was  very  pro¬ 
press,  Anderson  commented. 

—  Debra  Gersh 
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the  comparison  of  the  two  Courts’ 
libel  and  privacy  results  is  that  the 
Burger  Court  remained  relatively  pro¬ 
tective  of  the  media.” 

Anderson’s  research  found  that  the 
media  win  about  64%  of  decisions  that 
“rest  squarely  on  First  Amendment 
grounds,”  although  when  the  deci¬ 
sion  “rests  entirely  on  a  non-First 
Amendment  ground  the  win  rate 
drops  to  50  percent  ...” 

Since  Anderson  defined  media 
cases  rather  broadly,  including  liti¬ 
gants  such  as  movie  theaters  and 
issues  such  as  copyright,  he  also 
broke  down  the  report  to  study  press 
cases,  those  arising  specifically  from 
the  gathering  or  disseminating  of 
news  or  commentary. 

“The  win-loss  patterns  [of  press 
cases]  by  time  period,  by  litigant  and 
by  issue  are  roughly  comparable  to 
those  for  all  media  cases,  with  a  few 
exceptions,”  he  noted. 

“Newspapers  do  better  in  press 
cases  than  in  all  cases  .  .  .  while 
magazines  do  worse  .  .  .  perhaps 
reflecting  the  strengths  of  each 
medium,”  Anderson  reported. 

“Media  litigants  are  more  likely  to 
defeat  prior  restraints  in  press 
cases  .  .  .  and  are  less  likely  to  pre- 
vail  in  broadcast  regulation 
cases  .  .  . 

“The  very  high  win  rate  for  press 
cases  from  1926  to  1953  reflects  a 
remarkable  turnabout  in  the  history  of 
media  litigation  in  the  Supreme 
Court,”  Anderson  continued.  “As 
the  Court  said  in  Dennis  v.  United 
States  .  .  .  (1951) ‘No  important  case 
involving  free  speech  was  decided  by 
this  Court  prior  to  Schenck  v.  United 
States,  1919.’  And,  indeed,  the  press 
did  not  win  a  First  Amendment  case 
in  the  Court  until  12  years  after 
Schenck. 

“But  when  the  awakening  began,  it 
produced  a  dramatic  change  in  the 
Court’s  treatment  of  media  litigants  in 
general  and  the  press  in  particular,” 
Anderson  explained.  “Through  all  of 
the  19th  century  and  the  first  quarter 
of  the  20th,  media  won  only  four  of  26 
cases  in  the  Supreme  Court  and  the 
press  won  only  four  of  1 1 .  But  from 
1926  through  1953,  the  press  won  five 
of  five  and  the  media  in  general  won 
16  of  25.” 

Anderson  also  reported  that 
“Media  litigants  are  petitioners  in 
decided  Supreme  Court  cases  almost 
three  times  as  often  as  they  are 
respondents.  There  is  no  jurisdic¬ 
tional  or  other  legal  reason  for  this 
striking  disproportion.  That  media 
claims  often  have  a  constitutional 
basis  should  not  necessarily  produce 
more  media  petitioners;  the  Court  has 
no  more  power  to  review  a  media 
complaint  about  a  decision  denying  a 


constitutional  claim  than  that  of  a 
media  adversary  about  a  decision 
granting  one.” 


In  addition,  Anderson  noted  that 
“statistics  cannot  be  the  full  measure 
of  media  success  in  the  Supreme 
Court.  The  media  have  won  some 
monumental  cases,  victories  that 
advanced  press  freedom  dramatically 
and  which  have  proved  to  be  remark¬ 
ably  durable. 

"Near  v.  Minnesota  in  1931  made 
the  federal  Constitution  a  barrier 
against  regulation  of  the  press  by  the 
states  as  well  as  the  federal  govern¬ 
ment,  establishing  such  a  powerful 
precedent  against  prior  restraints  that 
it  prevented  the  Nixon  administra¬ 
tion,  at  the  height  of  its  power  in  1971 , 
from  suppressing  publication  of  the 
Pentagon  Papers. 

“The  new  libel  rules  of  New  York 
Times  v.  Sullivan  profoundly  changed 
the  power  relationship  between  pub¬ 
lic  officials  and  the  press,  from  the 
local  school  board  to  the  White 
House.  Without  it,  the  reporting  that 
led  to  the  Watergate  scandal  probably 
would  not  have  been  possible,” 
Anderson  concluded. 

“But  only  a  few  Supreme  Court 
decisions  have  produced  real 
breakthroughs  in  freedom  of  the 
press,”  he  continued.  “Most  media 
wins  are  modest  incremental  gains, 
refining  existing  rules  and  extending 
them  to  new  situations. 

“Cumulatively  these  flesh  out  and 
reinforce  the  principles  established  in 
the  major  cases,  but  they  are  not 
themselves  significant  advances,”  he 
wrote.  “And  the  cumulative  value  of 
these  must  be  offset  by  the  modest 
incremental  losses  that  also  occur, 
cases  narrowing  an  interpretation  or 
restricting  a  rule.  Likewise  for  every 
great  victory  one  can  usually  find  a 
devastating  failure.” 

Anderson  reported  that  “the  great 
cases  do  not  recommend  reliance  on 
the  Supreme  Court  to  advance  free¬ 
dom  of  the  press,  nor  does  the  histori¬ 
cal  and  empirical  evidence.  A  litiga¬ 
tion  strategy  based  on  an  assumption 
that  the  Supreme  Court  generally  or 
historically  is  solicitous  of  media 
interests  obviously  would  be  mis¬ 
guided;  nor  can  one  assume  that  an 
unsolicitous  Court  must  be  an  abbera- 
tion  that  will  right  itself  when  some 


new  justices  are  appointed. 

“For  media  litigants  in  the 
Supreme  Court,  the  chief  abberation 


has  been  the  16  years  of  the  Warren 
Court,”  Anderson  wrote.  “Through¬ 
out  the  rest  of  its  history,  the  Court 
has  been  consistently  less  favorable 
to  media  than  to  the  general  run  of 
litigants.” 

Observer-Times  has 
new  national  rates 

The  Fayetteville  (N.C.)  Observer- 
Times  has  introduced  a  new  national 
advertising  plan  that  it  hopes  will 
eliminate  all  national/ retail  rate  differ¬ 
entials  by  January,  1991. 

The  plan  contains  five  major  provi¬ 
sions  for  improved  service  to  national 
advertisers.  They  are:  adoption  of 
standard  rate  breaks,  whereby  the 
paper  will  publish  national  rates 
based  on  volume  breaks;  multiple 
same  size  ad  insertions  within  a 
seven-day  period  earn  a  25%  dis¬ 
count;  lower  rates;  new  preprint  fre¬ 
quency  levels,  adjusted  to  line  up  with 
retail  preprint  frequency  levels;  and 
lower  color  rates,  reduced  an  average 
of  17.8%. 

Times  Mirror  okays 
new  classes  of 
common  stock 

At  a  special  meeting.  Times  Mirror 
Co.  shareholders  approved  proposals 
to  increase  the  number  of  authorized 
common  shares  and  enable  the  com¬ 
pany  to  issue  two  new  classes  of  com¬ 
mon  stock. 

The  common  stock  authorization 
was  increased  from  the  current  80,000 
shares  to  300,000  shares  of  what 
Times  now  calls  Series  A  common 
stock. 

The  company’s  new  Series  B  com¬ 
mon  stock,  with  not  more  than  one 
vote  per  share,  will  be  used  primarily 
for  acquisitions. 

The  new  Series  C  common  stock, 
with  10  votes  per  share,  must  first  be 
converted  into  Series  A  stock,  with 
only  one  vote  per  share,  before  it  can 
be  traded. 


“For  media  litigants  in  the  Supreme  Court,  the  chief 
abberation  has  been  the  16  years  of  the  Warren 
Court,”  Anderson  wrote.  “Throughout  the  rest  of  its 
history,  the  Court  has  been  consistently  less  favorable 
to  media  than  to  the  general  run  of  litigants.” 
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Will  the  L.A.  Herald  Examiner  go  tabloid? 

Strong  local  news  coverage  and  high  percentage  of  newsstand  sales 
indicate  this  may  be  the  way  to  go,  but  editor  McCrohon  is  not  saying 


By  M.L.  Stein 

Max  McCrohon  believes  strongly 
there  is  room  in  Los  Angeles  for  a 
“financially  successful”  second 
newspaper. 

The  editor  of  the  Los  Angeles  Her¬ 
ald  Examiner  says  he  is  not  at  all 
discouraged  by  the  fact  that  his  sec¬ 
ond  paper  “isn’t  where  it  should  be 
financially,”  asserting  the  potential 
for  success  is  there. 

The  58-year-old,  Australian-born 
McCrohon  became  editor  last  Febru¬ 
ary  after  serving  a  stint  as  a  consultant 
for  the  Herald  at  the  request  of  its 
parent  company,  the  Hearst  Corp. 

He  took  over  following  a  period  of 
several  months  when  the  paper  was 
without  an  editor  and  also  had  lost  its 
managing  editor,  John  Lindsay,  to  its 
much  bigger  rival,  the  Los  Angeles 
Times. 

Actually,  the  Herald  had  not  had  a 
permanent  editor  since  Mary  Anne 
Dolan  resigned  in  1985. 

The  paper’s  seemingly  rudderless 
course  during  that  time  lowered  mor¬ 
ale,  according  to  some  editorial 
employees,  but  McCrohon  expressed 
satisfaction  about  the  Herald’s  cur¬ 
rent  atmosphere  and  direction. 

“We’re  in  a  position  to  make  some 
interesting  editorial  moves,”  he 
observed.  “The  staff  is  young  and 
enthusiastic  and  morale  is  good.” 

Two  recent  moves  by  McCrohon 
involved  the  hiring  of  managing  edi¬ 
tors  for  news  and  features  respec¬ 
tively.  The  former  is  John  Oppedahl, 
who  had  been  assistant  managing  edi¬ 
tor  at  the  Dallas  Times  Herald  and 
before  that  had  risen  from  reporter  to 
managing  editor  at  the  Detroit  Free 
Press. 

Andrea  Herman  was  hired  as  man¬ 
aging  editor  for  features.  She  had 
been  features  editor  at  UPI,  where 
her  boss  had  been  McCrohon,  the 
wire  service’s  editor-in-chief  before 
he  joined  Hearst. 

According  to  McCrohon,  Hearst 
has  no  intention  of  selling  or  folding 
the  Herald,  despite  its  losses  and  the 
huge  circulation  gap  between  it  and 
the  Times. 

“The  L.A. Times  is  a  very,  very 


Max  McCrohon 

good  newspaper  and  deserves  all  the 
success  it  has,  but  there  is  a  role  for  a 
second  paper  here,  and  the  company 
and  I  believe  it  can  be  successful,” 
McCrohon  declared. 

Noting  the  Herald’s  circulation  of 
245,000  daily  and  200,000  Sunday,  he 
added:  “This  is  a  respectable  circula¬ 
tion  in  most  cities  in  the  country.” 

The  Times’  circulation  is  well  over 
a  million  daily  and  Sunday. 

Another  local  competitor  is  the 
Daily  News  of  Los  Angeles,  which 
covers  the  city’s  northern  tier. 

McCrohon,  a  soft-spoken  man  who 
built  a  reputation  as  an  aggressive 
editor  of  the  Chicago  Tribune, 
politely  turned  aside  questions  about 
the  specifics  of  the  Herald’s  future 
plans,  preferring  to  discuss  its  present 
strengths. 

“The  demographics  are  quite 
encouraging,”  he  stated.  “Our  read¬ 
ers,  we  found,  have  an  average  per 
household  income  of  $30,000.  We 
have  strong  sports  coverage  and  our 
entertainment  section  is  reaching  a 
young,  sophisticated  audience.  What 
we  need  is  to  get  more  women  readers 
and  pay  a  good  deal  more  attention  to 


minorities.  The  young  Hispanics, 
Japanese  and  Koreans  need  a  lively, 
fast-paced  paper.” 

The  Herald’s  circulation  is  15% 
street  sales  and  McCrohon  said  he 
wants  even  more  emphasis  on  this 
kind  of  distribution. 

Pointing  out  the  Herald’s  almost 
total  absorption  in  local  news, 
McCrohon  explained,  “We  have  to 
be  different  from  the  Times  —  delib¬ 
erately  so.  We’re  not  a  national  news¬ 
paper.  We’re  interested  in  what’s 
happening  here.  The  Times  is  aggres¬ 
sive  in  its  approach  to  national  and 
international  news,  but  less  aggres¬ 
sive  than  I  would  have  expected  in  the 
city  itself.  They  see  a  larger  mission 
for  themselves.” 

McCrohon  pointed  to  the  Herald’s 
recent  investigative  stories  about  the 
city’s  bus  system  as  an  example  of  the 
kind  of  reporting  the  paper  intends  to 
pursue. 

However,  he  acknowledged  that  he 
has  yet  to  put  his  own  stamp  on  the 
Herald,  a  move  that  will  eventually 
come,  he  predicted. 

“I  don’t  mean  to  be  mysterious,  but 
I  prefer  to  discuss  our  plans  closer  to 
the  time  when  they’ll  be  realized,” 
McCrohon  went  on. 

His  secrets  include  the  answer  to 
the  question  of  whether  the  Herald 
will  convert  to  a  tabloid,  a  shift  that 
has  been  mulled  over  for  several 
months,  according  to  reports.  The 
Herald  also  has  experimented  with  a 
major  revamping  of  its  Sunday  paper. 

McCrohon,  who  began  his  career 
as  a  reporter  on  the  Sydney  Morning 
Herald,  was  managing  editor  of  the 
now  defunct  tabloid  Chicago  Today 
before  moving  to  the  Tribune,  where 
the  paper  won  four  Pulitzer  Prizes 
under  his  leadership. 

Later,  he  became  editor  and  subse¬ 
quently  vice  president/news  for  the 
Tribune  Co.  newspaper  group. 

Oppedahl  said  that  McCrohon’s 
reputation  was  an  “extremely  impor¬ 
tant  factor”  in  his  coming  to  the  Her¬ 
ald. 

“He’s  very  well-respected  around 
the  country  and  I  have  found  the 
reports  were  true,”  the  managing  edi- 
(Continued  on  page  53) 
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Paper  Drive 

As  journalists,  our  footsteps  are  perhaps  best  judged  by 
the  quality  of  those  individuals  who  seek  to  follow  in  them. 


They  are  the  power  source  of  tomorrow’s  written 
word.  But  without  sound  performance  and 
direction,  ours  would  soon  become  a  path  less 
chosen. 

This  is  why  people  like  Freida  Ann  Peel,  of 
Austin,  Texas  are  so  important  to  our  profession. 

As  the  fifth  annual  winner  of  the  Cox 
Newspapers  minority  journalism  scholarship,  she 
represents  one  of  our  most  meaningful 
relationships— that  with  ourselves. 

Selected  by  the  Austin  American-Statesman, 
her  drive  for  personal,  academic  and  journalistic 
achievement  brings  with  it  the  promise  of  our 
future.  But  equally  important,  her  choice  of 
journalism  as  a  career  is  itself  an  affirmation  of 
our  own  vitality,  both  as  a  profession  and  a 
society. 

At  Cox  Newspapers,  this  sort  of  meaningful 
relationship  is  a  tradition.  It’s  our  history.  And 
people  like  Freida  Ann  Peel  are  living  proof  that 
history  repeats  itself. 


Atlanta  Constitution  •  Atlanta  Journal  •  Austin  American-Statesman  •  Chandler  Arizonan  Tribune 
Dayton  Daily  Sews  and  Journal  Herald  *  Grand  Junction  Daily  Sentinel  •  Longview  Daily  Sews 
Longview  Morning  Journal  •  Lufkin  Daily  Sews  •  Mesa  Tribune  •  Miami  Sews 
Orange  Leader  •  Palm  Beach  Daily  Sews  •  Palm  Beach  Post 
Port  Arthur  Sews  •  Springfield  Sews-Sun  •  Tempe  Daily  Sews  Tribune 
Waco  Tribune-Herald  •  Yuma  Daily  Sun 


Cox  Enterprises  is  engaged  in  newspaper 
publishing,  broadcasting,  cable  television, 
and  other  businesses. 


Center  for  Foreign  Journalists  greets  1,000th  visitor 


By  George  Garneau 

Eunice  Lluberes,  an  investigative 
reporter  who  has  covered  pesticide 
overuse  and  illicit  prescription-drug 
markets  for  Hoy,  a  daily  newspaper  in 
Santo  Domingo,  Dominican 
Republic,  asked  a  reporter  recently 
why  the  U.S.  press  was  insular. 

“You  are  too  much  into  your  own 
things,”  she  said.  “You  don't  look 
out  to  other  countries  ...  It’s  some¬ 
thing  we  don't  understand.” 

Lluberes  spoke  while  nearing  the 
end  of  a  one-month  U.S.  tour,  spon¬ 
sored  by  the  U.S.  government,  to 
help  her  and  others  like  her  better 
understand  the  U.S.  news  media. 

She  and  1 1  other  journalists  from 
Latin  American  and  Caribbean 
nations  crossed  this  country  visiting 
colleges,  television  stations  and 
newspapers,  including  the  Des 
Moines  Register  and  San  Diego 
Union  and  Tribune,  and  talking  with 
U.S.  journalists  and  educators. 

They  had  just  spent  half  a  day  at  the 
Center  for  Foreign  Journalists  in 
Reston,  Va.,  where  Lluberes  was  the 
1,000th  foreign  journalist  to  enter  the 
three-year-old  center  designed  to 
educate  foreign  journalists. 


CFJ  president  Thomas  Winship  con¬ 
gratulates  the  center's  1,000th  visitor  — 
reporter  Eunice  Lluberes  De  Alacan- 
tara  of  the  Dominican  Republic.  She 
was  among  a  group  of  15  Latin  Ameri¬ 
can  journalists  attending  a  seminar  at 
CFJ. 

—  Photo  by  Tewfik  Mishlawi 
and  practice. 

“For  many  of  us  to  know  these 
things  is  something  new  because  in 
our  countries  the  media  do  not  exist  in 
the  way  they  do  here.  In  many,  the 
press  is  controlled  by  the  govern¬ 
ment,”  she  pointed  out. 

As  Jorge  Contreras,  chief  editor  of 
Diario  Latino  in  El  Salvador,  said,  the 
press  there  is  “the  voice  of  the  gov¬ 


“\Ne  are  not  in  the  business  of  defending  the 
American  press,”  Mishiawi  said.  “We  do  a  iot  of 
expiaining  and . . .  hope  to  correct  some  of  the 
misconceptions  about  the  American  media.” 


Lluberes’  comments  were  not 
unusual,  according  to  Tewfik  Mish¬ 
lawi,  director  of  training  at  the  CFJ. 
Mishlawi  said  foreign  journalists 
often  accuse  the  U.S.  press  of  being 
provincial,  even  though  the  press 
employs  700  people  overseas.  Other 
criticisms  involve  bias  and  fixation  on 
crisis. 

“We  are  not  in  the  business  of 
defending  the  American  press,” 
Mishlawi  said.  “We  do  a  lot  of 
explaining  and  .  .  .  hope  to  correct 
some  of  the  misconceptions  about  the 
American  media.” 

Lluberes  said  journalists  in  Latin 
American  and  Caribbean  nations  look 
to  the  U.S.  press  as  a  leader,  in  part 
because  journalists  are  supported  by 
the  Constitution. 

She  said  her  newspaper  is  free  and 
independent  but  she  is  learning  how 
U.S.  media  function  in  law,  tradition 


ernment  and  the  rich.” 

He  urged  U.S.  media  to  report 
more  about  how  U.S.  tax  dollars  are 
spent  in  South  and  Central  America: 
“not  for  roads  and  public  services 
but  for  filling  the  pockets  of  the  gov¬ 
ernment”  and  supporting  “Nicara¬ 
guans  killing  Nicaraguans  and  Salva¬ 
doreans  killing  Salvadoreans.” 

The  Latin  journalists  found  it 
“rather  unbelievable”  that  newspa¬ 
pers  could  choose  whether  to  print  a 
speech  by  the  president,  Mishlawi 
said. 

The  CFJ  orientation  was  part  of  the 
U.S.  Information  Agency’s  Interna¬ 
tional  Visitor  Program,  which  pays 
for  people  entering  leadership  roles  to 
visit  the  United  States  to  further  inter¬ 
national  understanding. 

CFJ  was  contracted  by  a  private 
non-profit  group  that  administers  the 
program.  CFJ  hires  its  services  to 


groups  like  the  USIA  and  others  and 
offers  free  training  for  foreign  jour¬ 
nalists  in  other  programs,  and  work¬ 
shops. 

With  a  staff  of  four  located  in  the 
American  Press  Institute  building, 
CFJ  has  grown  steadily  from  six  pro¬ 
grams  and  100  people  in  1985  to  31 
programs  and  more  than  400  people 
so  far  this  year  —  from  158  nations. 

CFJ  board  members  said  the  grow¬ 
ing  use  of  CFJ  indicates  a  demand  for 
it  and  the  need  for  the  U.S.  media  to 
make  themselves  understood  in  the 
Third  World. 

The  attendance  mark  “speaks  to 
both  the  void  CFJ  is  filling  and  to  the 
yearning  of  newspaper  persons  the 
world  over  to  improve  and  to  share 
their  journalistic  skills,”  CFJ  presi¬ 
dent  and  former  Boston  Globe  editor 
Tom  Winship  said. 

CFJ  board  members  bristled  at  the 
hint  of  government  involvement. 
They  said  CFJ  was  supported  com¬ 
pletely  by  private  funding,  mostly 
newspaper  and  media  foundations, 
and  takes  money  from  government 
agencies  like  the  USIA  only  for  ser¬ 
vices  rendered.  No  government 
agency  supports  CFJ  through  perma¬ 
nent  funding  or  interferes  in  pro¬ 
grams. 

CFJ  is  beginning  a  $  1 .7-million  fund 
drive  aimed  at  keeping  the  non-profit 
agency  “breaking  even”  for  the  next 
five  years. 

Free  weekly  in  N.Y. 
has  new  name,  look 

The  New  Pennysavers,  published 
by  The  New  Pennysaver  Group  Inc. 
of  Elmsford,  N.Y.,  has  become  West¬ 
chester  Life,  with  the  1 1  editions  of 
the  free  weekly  newspaper  changing 
not  only  in  name  but  also  in  format. 

Westchester  Life  will  feature  local 
news  not  covered  by  area  dailies,  as 
well  as  news  of  county  wide  interest. 
The  redesigned  cover  page  for  the 
paper  will  feature  the  headline  of  a 
local  news  story  specific  to  each  edi¬ 
tion  along  with  a  teaser  in  the  con¬ 
tents. 

The  contents  will  include  six  new 
pages  of  syndicated  editorial  material 
supplied  by  United  Media  and  King 
Features  Syndicate  on  subjects  such 
as  money  management,  home 
improvement,  medicine  and  product 
evaluations  by  the  editors  of  Con¬ 
sumer  Reports.  There  will  also  be  a 
page  devoted  to  Westchester  show 
business  and  the  arts. 
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You  don't  have  to  choose 
between  paging  and  color^ot 
anymore.  The  75,000  cph  Goss"' 
Colorliner"'  provides  both  with 
its  stacked  unit  arrangements. 
Plus  optimum  print  quality 
from  short  couple-to-couple 
web  leads,  three-form-roller 
inking  and  direct-to-plate 
dampening. 

And  you  can  expand  color 


Aerospace  /  Electronics  /  Automotive 
General  Industries/A-B  Industrial  Automation 


economically  by  adding  couples 
or  stacked  units  when  require- 
fnents  change  without  sacri¬ 
ficing  paging. 

•  The  menu-driven,  touch- 
entry  Advanced  Press  Control 
System  (APCS  '' )  accelerates 
makeready  and  improves 
on-the-run  productivity.  And 
microprocessor-based  informa¬ 
tion  systems  monitor  and  log 


operations  for  management 
evaluation. 

Paging  and  color  flexibility. 
It's  not  either/or  anymore  with 
the  Goss  Colorliner  press. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
IL  60650.  312/656-8600.  ^ 


Rockwell  International 

. .  where  science  gets  down  to  business 


open  cities  like  Moscow,  outsiders 


are  viewed  suspiciously.  So  photog- 

□ 

f  rapher  Dirck  Halstead  (shown  here) 
and  the  99  other  world-class  photo- 
s  journalists  who  set  out  on  May  15, 
1987,  to  record  A  Day  in  the  Life  of 

th^  Soviet  Union  faced  an  unprece- 

0 

dented  challenge.  Nonetheless,  they 
succeeded  in  producing  a  composite 


portrait  of  Soviet  life  in  the  brief 

o 

span  of  24  hours.  The  Professional 
Photography  Division  of  Eastman 


Kodak  Company  is  proud  to  have 
been  a  major  sponsor  of  this 
extraordinary  project  and  to  have 
supplied  the  film  that  made  it  Q 
possible. 


Kodak  professional  film.  Choice  of 
the  world's  top  photographers. 


Guild  pickets  Long  Beach  Press-Telegram 

Complains  about  management’s  choice  of  recently  hired  law  firm 


By  M.L.  Stein 

A  Newspaper  Guild  claim  that  the 
Long  Beach  (Calif.)  Press-Telegram 
had  hired  a  “union-busting”  law  firm 
to  represent  it  in  labor  negotiations 
drew  250  union  members  and  sym¬ 
pathizers  recently  to  a  picket  line  and 
rally  at  the  newspaper’s  downtown 
building. 

Newspaper  production  was  not  dis¬ 
rupted. 

Jim  Smith,  administrative  officer 
for  the  Los  Angeles  Guild  (Local  69) 
described  the  event  as  an  “informa¬ 
tional”  picket  line  to  protest  the  P-T’s 
hiring  of  the  Nashville  law  firm  of 
King  Ballow  and  Little  whose  tactic, 
he  asserted,  is  to  “weaken  the  union 
and  force  it  to  accept  a  watered-down 
contract.” 

The  Guild’s  contract  with  the  news¬ 
paper  doesn’t  expire  until  Feb.  28, 
1989,  but  Smith  said  King  Ballow  is 
representing  the  P-T  before  the 
National  Labor  Relations  Board  on 
the  issue  of  union  membership  of 
some  circulation  employees. 

P-T  senior  vice  president  and  gen¬ 


eral  manager  Vance  R.  Caesar 
acknowledged  the  retention  of  King 
Ballow,  but  charged  the  Guild  with 
overreacting  to  the  move. 

According  to  Caesar,  the  Nashville 
firm  was  hired  “because  they  know 
more  about  the  newspaper  industry 
than  our  past  firm.  It’s  better  to  work 
with  someone  who  knows  our  lan¬ 
guage  and  industry.” 


The  Guild’s  contract 
with  the  newspaper 
doesn’t  expire  untii  Feb. 
28,  1989 . . . 


Caesar  flatly  denied  that  King  Bal¬ 
low  was  a  union-busting  organization. 

The  general  manager  said  the  P-T  is 
asking  the  NLRB  to  clarify  whether 
home  delivery  managers  should  be  in 
the  bargaining  unit. 

“Guild  officers  feel  threatened  by 
this,  but  we  think  it’s  against  the  law 
for  these  managers  to  be  Guild  mem¬ 


bers,”  Caesar  stated. 

Smith  said  nearly  90%  of  the 
paper’s  home  delivery  employees  are 
union  members.  The  P-T,  he  added,  is 
claiming  that  part-time  circulation 
workers  are  supervisors. 

“Since  the  contract  doesn’t  expire 
until  1989,  it’s  very  unusual  to  be 
filing  a  clarification  petition  with  the 
NLRB  at  this  time,”  Smith  declared. 
“The  sole  purpose  of  King  Ballow  is 
to  bust  our  union.” 

Caesar  said  that  King  Ballow, 
despite  NLRB  efforts,  will  not  negoti¬ 
ate  a  new  contract  for  the  Knight-Rid- 
der  paper.  That  task,  he  continued, 
will  be  handled,  as  in  the  past,  by  Bob 
Rowell,  the  P-T’s  vice  president  of 
operations. 

Besides  circulation,  the  Guild  rep¬ 
resents  editorial  employees,  engrav¬ 
ers,  paper  handlers  and  pressmen  at 
the  paper. 

Smith  said  it  was  decided  to  stage 
the  rally  now  because  “if  we  wait 
until  contract  time  we  will  be  forced 
into  a  position  where  there  will  be  no 
other  options  except  striking.” 


Former  reporter  pleads  guilty  to  grand  theft  charge 


A  former  reporter,  who  was  hired 
by  a  councilman  she  covered,  pleaded 
guilty  to  a  grand  theft  charge  of  taking 
more  than  $9,000  from  his  construc¬ 
tion  company. 

Cheryl  Louise  McKinnon,  for¬ 
merly  with  the  National  City  (Calif.) 
Star-News,  was  originally  charged 
with  two  grand  theft  counts,  but  one 
was  dismissed  on  her  plea  of  guilty 
before  Municipal  Judge  Roy  B. 
Cazares  in  Chula  Vista. 

The  district  attorney’s  office  said 
that  between  January  and  July  1987 
McKinnon  stole  $9,277  from  the  Van- 
con  Corp.,  a  construction  company 
owned  by  National  City  councilman 
Jess  E.  Van  Deventer. 

McKinnon  was  Van  Deventer’s 
secretary  during  that  period  and  also 
worked  last  year  on  his  mayoral  cam¬ 
paign. 

A  second  complaint  alleged  she 
took  $2,007  from  the  National  City 
School  District  Educational  Founda¬ 
tion  while  serving  as  its  volunteer 
treasurer.  Van  Deventer  is  president 
of  the  foundation. 

McKinnon’s  attorney  said  she 
intends  to  make  full  restitution  of  the 
$11,284  before  she  is  sentenced  in 


January. 

District  Attorney  Genaro  Ramirez 
said  McKinnon  faces  a  county  jail 
sentence  of  up  to  one  year  and  five 
years’  probation  even  if  she  does  pay 
back  the  money. 

Judge  Cazares  said  that  if  she  does 


The  Inland  Daily  Press  Association 
and  the  International  Newspaper 
Financial  Executives  announced  they 
will  collaborate  in  producing  Inland’s 
annual  cost  and  revenue  study, 
according  to  a  joint  announcement. 

INFE  will  assist  Inland  in  improve¬ 
ments  in  the  format  and  terminology 
of  the  study,  and  will  promote  partici¬ 
pation  among  its  members.  In  return. 
Inland  will  permit  INFE  members  to 
participate  in  the  study  at  member 
rates  and  allow  INFE  to  use  the  sum¬ 
mary  data  base. 

The  two  organizations  also  intend 
their  cooperative  effort  to  lead  to  a 
broad-based  cost  and  revenue  data 
base  that  will  provide  the  newspaper 
industry  with  both  national  and 
regional  statistical  data. 


not  make  restitution,  she  could  get  up 
to  three  years  in  prison,  a  fine  of 
$10,000,  or  both. 

Van  Deventer  said  he  met  McKin¬ 
non  while  she  was  a  reporter,  and  that 
she  worked  for  him  from  May  1986 
until  Aug.  1,  1987. 


The  two  organizations  also  want  to 
use  the  summary  data  base  to  develop 
financial  models  and  key  indicators. 

The  two  organizations  stressed  that 
individual  data  forms  will  continue  to 
be  kept  strictly  confidential. 

Inland  will  continue  to  administer 
the  study. 

New  weekly  debuts 

Bee  Publications  Inc.  of  Buffalo, 
N.Y.,  has  begun  publication  of  a 
weekly  newspaper  for  the  community 
of  East  Aurora,  N.Y.,  called  the  East 
Aurora  Bee. 

Approximately  9,500  copies  of  the 
East  Aurora  Bee  will  be  printed  and 
distributed  by  mail  to  all  residences 
and  businesses  in  the  community. 


Inland,  INFE  to  collaborate  on  study 
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^Making  a  Difference,.. 


Organizing  the  Unorganized 


••  According  to  conventional  wisdom, 
union  organizing  virtually  ground  to  a  halt  in 
the  early  1980s  as  economic  changes  and  the 
breakdown  in  enforcement  of  federal  labor 
laws  made  it  easier  for  companies  to  fiiistrate 
their  employees’  desires  to  form  unions. 

But  we  in  the  United  Food  &  Commercial 
Workers  Union  know  that  a  union  can’t  stop 
organizing  just  because  times  are  tough. 
That’s  why  I  ordered  our  union’s  organizers 
and  professional  staff  to  develop  creative, 
aggressive  strategies  to  help  workers  orga¬ 
nize  in  today’s  hostile  climate. 

This  refusal  to  accept  the  ‘conventional 
wisdom’  has  brought  results.  Between  Janu¬ 
ary  1, 1982  and  December  31, 1986,  the 
UFCW  organized  316,441  workers,  and  in 
the  first  nine  months  of 


this  year  added  another  50,000  workers  to  its 
membership  roles. 

It  wasn’t  easy.  Many  times  organizing  the 
unorganized  required  picket  lines,  boycotts, 
and  community  pressure  to  convince  employ¬ 
ers  to  be  truly  neutral  and  let  their  workers 
make  the  decision  themselves  free  from  fear 
and  coercion. 

The  UFCW  also  took  its  case  to  the  public 
and  the  workers  through  innovative  uses  of 
the  media,  and  extensively  used  polling 
techniques  and  other  research  to  pinpoint 
workers’  concerns. 

But  many  employers  don’t  stop  fighting 
their  workers’  desires  to  Join  a  union  even 
after  the  workers  have  made  their  choice  in 
government-run  elections.  In  fact,  according 
to  AFL-CIO  figures,  fewer  than  one-half  of 
the  workers  involved  in  a  victorious  organiz¬ 
ing  election  are  ever  covered  by  a  union 
contract. 

That’s  why  the  UFCW  strategies  also 
emphasize  negotiating  the  all-important  first 
contract  so  that  the  new  union  members  can 
ratify  it  in  a  democratic  vote.  More  than 
90  percent  of  the  workers  who  chose  to  be 
represented  by  the  UFCW  also  gain  the  pro¬ 
tections  of  a  UFCW  contract  within  one  year. 

My  goal  is  for  the  UFCW  to  bring  the  bene¬ 
fits  of  collective  bargaining  to  an  additional 
100,000  workers  a  year,  every  year,  by  the 
end  of  this  decade.  That’s  the  type  of  organ¬ 
izing  commitment  that  the  American  labor  % 
movement  and  a  democratic  society  needs.  / 


William  H.  Wynn 

International  President 


The  UFCW,  1.3  million  members 
strong,  making  a  difference  for  workers, 
community  and  country. 


United  Food  &  Conunercial  Workers 
1775  K  Street  NW,  Washington.  D.C.  20006 


LEGAL  BRIEFS 


Philadelphia  lawyer 
alleges  violation  of 
open  meetings  law 

Samuel  Klein,  a  Philadelphia  attor¬ 
ney  who  specializes  in  First  Amend¬ 
ment  cases,  told  Pennsylvania's 
Commonwealth  Court  on  Nov.  18 
that  the  state  Legislature  violated  the 
state’s  Open  Meetings  Act  by  holding 
closed-door  budget  meetings  earlier 
this  year. 

Klein,  representing  the  Pennsylva¬ 
nia  Legislative  Correspondents  Asso¬ 
ciation,  told  a  hearing  on  the  report- 
ers’  suit  against  the  General 
Assembly  that  “the  fact  the  Legisla¬ 
ture  publicly  debated  less  than  three 
minutes”  before  passing  a  $10.5-bil- 
lion  state  budget  last  July  3  is  “proof 
enough”  that  deliberations  were  held 
in  secret. 

He  said  “certain  members  were 
selected  to  meet  in  private  on  the 
budget  .  .  .  avoiding  coverage  under 
the  Sunshine  Law.” 

Attorney  Clark  Hodgson,  a  Phila¬ 
delphia  lawyer  representing  the 
Legislature,  asked  the  court  to  dis¬ 
miss  the  case.  He  said  no  official  com¬ 
mittee  was  ever  designated  to  meet  on 
the  budget  and  any  sessions  held  were 
“casual  and  informal”  and  similar  to 
chance  meetings  of  legislators  in 
restaurants,  corridors  and  restrooms, 
where  legislative  issues  might  be  dis¬ 
cussed. 

14  papers  sue  N.J. 
over  newsbox  rules 

Fourteen  newspapers  have  filed  a 
lawsuit  claiming  their  First  Amend¬ 
ment  right  to  free  speech  has  been 
violated  by  a  New  Jersey  safety  reg¬ 
ulation  curtailing  roadside  vending 
boxes. 

U.S.  District  Court  Judge 
Maryanne  Trump  Barry  in  Newark 
issued  a  restraining  order  against 
enforcing  the  regulation  and  set  a 
hearing  for  early  December. 

Donald  Robinson,  a  lawyer  for  one 
of  the  newspapers,  said  the  suit  was 
filed  after  negotiations  between  the 
publications  and  the  state  broke  off. 
The  negotiations  had  been  continuing 
since  the  regulation  was  enacted  in 
1985,  Robinson  said. 

Officials  say  the  rules  are  needed 
for  safety,  but  Robinson  said  the 
vending  boxes  “are  not  a  safety 
hazard  any  more  than  a  telephone,  or 
a  mailbox,  or  a  garbage  can  is  a  safety 
hazard,  all  of  which  are  allowed. 


The  suit  says  the  courts  have  long 
held  public  streets  to  be  forums  where 
people  have  the  right  to  congregate 
and  exchange  information,  so 
restricting  the  vending  boxes  is  a  vio¬ 
lation  of  the  U.S.  Constitution. 

He  said  the  rule  imposes  tight 
restrictions  on  how  near  the  boxes 
can  be  to  roadways.  For  example,  he 
said,  newspaper  boxes  could  not  be 
placed  at  bus  stops,  which  are  an 
important  distribution  location  for 
commuters.  The  regulation  also 
allows  the  banning  of  the  boxes  from 
anywhere  deemed  unsafe  and  any¬ 
where  that  they  might  impede  pedes¬ 
trian  traffic. 

The  newspapers  that  joined  the 
lawsuit  to  challenge  the  state  regula¬ 
tion  are:  the  Star-Ledger  of  Newark; 
the  New  York  Times',  the  Philadelphia 
Inquirer',  the  Philadelphia  Daily 
News;  the  Central  New  Jersey  Home 
News  of  New  Brunswick;  the  Trenton 
Times;  the  Jersey  Journal  of  Jersey 
City;  the  Ashury  Park  Press;  the  Rec¬ 
ord  of  Hackensack;  the  Hudson  Dis¬ 
patch  of  Union  City;  Macromedia 
Inc.,  which  publishes  the  News  Tri¬ 
bune  of  Woodbridge,  the  North 
Jersey  Advance  of  Flanders  and  the 
North  Jersey  Herald  &  News  of  Pas¬ 
saic;  and  Union  County  Newspapers 
Inc.,  which  publishes  the  Daily  Jour¬ 
nal  of  Elizabeth. 

—  AP 

Privacy  not  Invaded 
by  toilet  exit  photo 

A  Kentucky  state  judge  has  dis¬ 
missed  a  suit  by  a  man  who  said  the 
Kentucky  Post  invaded  his  privacy  by 
publishing  a  photo  of  him  leaving  a 
portable  restroom. 

Franklin  County  Circuit  Judge 
William  Graham  dismissed  Don 
Livingston’s  lawsuit,  ruling  the  pic¬ 
ture  did  not  violate  his  right  of  pri¬ 
vacy. 

The  picture  appeared  on  the  news¬ 
paper’s  front  page  on  April  29,  1986. 
It  shows  Livingston,  a  pilot,  emerging 
from  one  of  a  row  of  portable  toilets, 
his  helicopter  parked  nearby. 

Livingston  had  flown  Lt.  Gov. 
Steve  Besnear  to  a  nearby  college  to 
attend  a  conference.  The  portable 
toilets  had  been  installed  because  of  a 
water-main  break  on  campus. 

In  his  lawsuit,  Livingston  said  the 
photograph  caused  him  extreme  emo¬ 
tional  distress,  humiliation  and  loss  of 
reputation  in  his  profession.  He 
sought  an  unspecified  amount  of  dam¬ 
ages,  including  punitive  damages  and 
court  costs. 


Graham  ruled  that  Livingston  was 
in  a  public  place  and  the  photographer 
was  covering  a  newsworthy  event. 

—  AP 

Joan  Rivers  sues 
GQ  for  $50  million 

Entertainer  Joan  Rivers  has  filed  a 
$50-million  lawsuit  against  Gentle¬ 
men’s  Quarterly  magazine  over  an 
article  that  portrays  her  relationship 
with  her  late  husband  Edgar  Rosen¬ 
berg  as  less  than  loving. 

In  addition.  Rivers  had  offered 
$5,000  for  the  identity  of  the  article’s 
author.  The  piece  was  written  under 
the  pseudonym  of  Bert  Hacker,  who 
was  later  identified  as  Ben  Stein  and 
whose  name  was  added  to  the  suit  as 
a  defendant. 

Hunter  Is  evicted, 
will  amend  lawsuit 

Woody  L.  Hunter,  who  recently 
returned  to  the  Vermont  town  of 
Brandon  hoping  to  resume  publica¬ 
tion  of  his  weekly  newspaper,  the 
Review,  got  an  eviction  notice  order¬ 
ing  him  from  the  space  he  had  been 
renting. 

Hopes  for  reactivating  the  paper, 
not  published  since  last  Sept.  9,  ended 
with  the  notice.  Hunter  said. 

He  added  that  he  would  be  amend¬ 
ing  a  legal  suit  for  $100,000  against  the 
town  of  Brandon  and  some  present 
and  former  officials,  charging  that 
harassment  by  Brandon  police 
included  investigation  of  him  as  a  sus¬ 
pected  child  molester. 

Trucker  wins  suit 
In  misidentificatlon 

A  Vermont  trucker  has  won  a  libel 
judgment  for  $5,001  against  the  Rut¬ 
land  Herald  in  Rutland  Superior 
Court  for  an  August  1986  news  story 
that  the  jury  decided  had  libeled  the 
man. 

Dan  Ryan  of  Benson,  Vt.,  was 
incorrectly  identified  in  the  article  as 
a  trucker  who  hauled  construction 
rubble  dumped  on  private  land.  Court 
testimony  indicated  that  Jack  Ryan,  a 
Whiting,  Vt.,  trucker  and  Dan’s 
cousin,  was  the  man  who  actually  did 
the  hauling. 

One  dollar  was  awarded  in  general 
damages  and  $5,000  in  punitive  dam¬ 
ages. 

Robert  Hemley,  the  Burlington 
attorney  for  the  newspaper,  said  the 
Herald  is  considering  an  appeal. 
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NEXIS  is  a  registered  trademark  artd  service  of  Mead  Data  Central.  Inc.  O  1987  Mead  Data  Central,  Inc. 


When  you’re  a  reporter  working  on 
a  £ast-breaking  story,  you  know  the  back¬ 
ground  you  need  is  online,  on  NEXIS, 
the  world’s  largest  electronic  information 
retrieval  service.  With  a  name,  a  few 
words  or  a  phrase,  you  can  check  a  rele¬ 
vant  source— or  many  sources— in  sec¬ 
onds.  In  full  text,  you  can  use  everything 


from  The  New  York  Times  to  the  Los 
Armeies  Times,  the  world’s  wire  services 
to  major  news  magazines. .  .in  all,  over 
150  full-text  sources.  Thus,  “to  know 
your  source”  is,  very  often,  to  know  the 
NEXIS  service.  But  if  you’re  not  as 
familiar  with  NEXIS  as  you’d  like  to  be, 
we’d  like  to  help.  We  can  show  you. 


your  editors  and  colleagues  how  to 
get  the  most  out  of  NEXIS— whether 
you’re  planning  your  research 
for  a  feature  article  or  fact-checking 
against  a  tight  deadline.  Get  the 
full  story  on  NEXIS.  Call  Olga  Staios 
at  1-800-227-9597,  ext.  7312. 

In  Ohio,  call  1-513-865-7312. 


IN  BRIEF - 

K  mart  to  cut  back 
newspaper  inserts 

The  K  mart  Corp.  of  Troy,  Mich., 
plans  to  reduce  its  twice-weekly 
newspaper  insert  program  to  once  a 
week,  in  order  to  reach  other  market 
segments  primarily  via  electronic 
media. 

Dale  Atess,  K  mart  media  market¬ 
ing  manager,  explained  that  the  S40- 
S45-million  cut  from  the  insert  pro¬ 
gram  will  enable  the  company  to 
channel  funds  into  efforts  to  reach  an 
audience  it  does  not  reach  with  the 
inserts.  He  said  K  mart  feels  the  sec¬ 
ond  weekly  insert  reaches  many  of 
the  same  people  as  does  the  first. 

He  noted  that  the  decision  did  not 
stem  from  the  newspaper  industry 
doing  anything  wrong,  nor  should  the 
announcement  come  as  a  surprise, 
since  K  mart  sent  correspondences  to 
all  the  newspapers  telling  them  of  its 
plans  and  the  reasons  behind  the  deci¬ 
sion.  Atess  also  said  that  the  com¬ 
pany’s  plans  have  been  discussed 
with  newspaper  people  at  recent 
meetings  of  the  International  News¬ 
paper  Advertising  and  Marketing 
Executives. 

The  K  mart  inserts  run  in  approxi¬ 
mately  1,200  newspapers,  almost  all 
daily,  across  the  country,  he  said. 

Noting  that  K  mart  has  traditionally 
spent  most  of  its  ad  budget  in  newspa¬ 
pers,  Atess  said  the  reduction  will 
bring  the  percentage  of  ad  dollars 
spent  in  newspapers  more  in  line  with 
other  retailers. 

Suspect  spotted  by 
reporter  filing  story 

A  newspaper  reporter,  filing  a  story 
about  an  Oregon  man  being  sought  for 
investigation  of  attempted  murder 
and  kidnapping,  was  stunned  to  see 
the  man  walk  by  her  and  take  a  room 
at  a  nearby  inn. 

Stockton  (Calif.)  Record  reporter 
Kathy  Geiszler  led  police  to  Phillip 
Meyer,  33,  who  was  taken  into  cus¬ 
tody  without  incident  as  he  stepped 
from  the  shower. 

Meyer  was  being  sought  by 
Calaveras  County  sheriff  s  deputies 
following  the  shooting  of  a  friend  of 
Meyer's  and  the  brief  kidnapping  of 
the  friend’s  mother. 

Geiszler  had  already  filed  her  initial 
story  about  Meyer  from  the  Record’s 
office  in  San  Andreas  and  was  filing 
an  update  on  the  telephone  with  fel¬ 
low  Stockton  reporter  Luanne  Hyde 
when  she  saw  Meyer  park  his  truck  at 


the  curb. 

“He’s  here,”  Geiszler  shouted  as 
she  watched  through  the  front  win¬ 
dow  of  the  office.  “It’s  the  truck.  It’s 
his  truck  and  he’s  parking  it  in  front  of 
the  office.  I’m  going  to  call  the  sher¬ 
iff” 

Geiszler  said  Meyer  walked  about 
50  feet  across  Main  Street  to  the 
Black  Bart  Inn,  where  he  asked  to 
take  a  shower.  Clerk  Delores  Dane 
allowed  him  to  go  upstairs  and  told 
him  he  could  pay  when  he  came 
down. 

“We  probably  would  not  have 
made  the  arrest  without  Kathy’s 
help,”  said  Calaveras  County  sher¬ 
iffs  dispatcher  Sue  Miller.  “She  gave 
us  great  step-by-step  information 
from  her  office,  keeping  us  informed 
of  where  the  suspect  was  until  he 
went  up  the  stairs,  where  she  lost 
sight  of  him.” 

—  AP 

Papers  provide 
few  benefits  to 
keep  female  staffers 

While  the  number  of  women 
employed  by  newspapers  continues 
to  grow,  a  new  study  shows  that  only 
a  few  progressive  organizations  offer 
the  types  of  benefit  packages  needed 
to  retain  female  employees. 

The  study  was  conducted  by  Dr. 
Sean  McCleneghan,  professor  and 
head  of  journalism,  and  Mary  Mar¬ 
cus,  assistant  professor,  at  New 
Mexico  State  University.  They 
sampled  newspapers  with  the  largest 
circulations  in  50  states. 

Among  the  findings  were;  about 
55%  of  the  news  organizations 
surveyed  have  some  sort  of  paid 
maternity  leave  program,  ranging 
from  one  to  six  weeks;  with  few 
exceptions  there  are  no  day-care  pro¬ 
grams  for  small  children  sponsored  or 
supported  by  the  newspaper  and  man¬ 
agement  has  no  plans  to  establish 
such  a  program  in  the  near  future; 
there  are  no  “flex  time”  arrange¬ 
ments  at  65%  of  the  newspapers  that 
responded  to  the  survey;  and  70%  of 
the  respondents  reported  that  they  do 
not  allow  paid  sick  leave  if  a  member 
of  a  reporter’s  immediate  family 
becomes  seriously  ill. 

McCleneghan  cited  the  Seattle 
Times,  Boston  Globe,  Greenville 
(S.C.)  Piedmont-News  and  the  Sun- 
Heratd  of  Biloxi,  Miss.,  as  large, 
medium  and  small  papers  which  are 
developing  “progressive”  benefit 
packages  to  retain  reporters  of  both 
genders. 


Legislative  change 
regarding  papers  is 
needed,  group  says 

Amendments  to  current  antitrust 
laws  and  new  legislation  to  regulate 
the  business  side  of  the  newspaper 
industry  are  needed  quickly  if  news¬ 
papers  are  to  fulfill  their  roles  in  a 
competitive  marketplace,  according 
to  the  Press  Concentration  and 
Monopoly  Research  Project. 

The  three-year  study  by  a  group  of 
researchers  affiliated  with  the  Associ¬ 
ation  for  Education  in  Journalism  and 
Mass  Communication  noted  that 
“because  the  press  plays  a  pivotal 
role  in  political  and  social  life,  it  is 
important  to  separate  the  newspaper 
industry  from  manufacturing  and 
other  service  industries  in  terms  of 
public  policy.” 

The  group  is  proposing  a  variety  of 
legislation,  including  more  stringent 
definitions  of  and  regulation  of  pre¬ 
datory  pricing  and  other  anticompeti¬ 
tive  activities,  the  dissolution  of  joint 
operating  agreements  or  significant 
revisions  in  the  Newspaper  Preserva¬ 
tion  Act,  limitations  on  group  owner¬ 
ship  based  on  shares  of  national  and 
regional  markets,  divestment  of  cross 
ownership  in  single  markets,  prohibi¬ 
tions  on  interlocking  directorates 
among  media  companies  and  media 
and  non-media  firms,  and  disclosure 
of  all  existing  interlocks. 

The  group  recommends  that  the 
government  revise  existing  tax  laws 
and  pass  new  legislation  to  promote 
small  and  alternative  newspapers. 
Proposals  include  removing  some  tax 
advantages  from  newspaper  group 
owners  and  monopoly  newspapers, 
and  extending  special  tax  advantages 
and  subsidies  to  other  papers. 

Herald  to  assist 
Boston  food  drive 

The  Boston  Herald,  Star  Market, 
WJIB  Radio  and  the  Boston  Food 
Bank  recently  launched  a  $300,(X)0 
food  drive  to  assist  over  half  a  million 
needy  Boston  residents  during  the 
holidays.  The  holiday  Food  Drive 
hopes  to  service  the  36%  of  Boston’s 
population  that  lives  around  or  below 
the  poverty  level. 

Food  collection  bins  have  been  set 
up  at  Star  Market  locations,  and 
donations  of  high-protein,  non-per¬ 
ishable  items  are  suggested.  The 
donations  will  then  be  distributed 
through  a  network  of  over  500  agen¬ 
cies  and  40,000  food  kitchens. 
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Your 


Mone^l 

kNIakk^A 


Point 


And  the  point  is  perfectly  clear.  Your  Money  is  a  leader. 
Published  each  Wednesday  by  The  Orlando  Sentinel,  Your 
Money  is  one  of  the  nation’s  first  weekly,  free-standing 
sections  to  give  personal  financial  advice  and  act  as  a  con¬ 
sumer  advocate. 

Even  before  it  was  fashionable  to  worry  about  personal 
finances,  before  Black  Monday,  The  Orlando  Sentinel  saw 
the  validity  of  such  a  publication.  And  when  readers 
needed  it  most,  the  largest  business  news  staff  in  Florida 
launched  Your  Money  on  November  4. 

Leading  the  way  in  an  uncertain  time,  _ 

Your  Money  points  to  one 
conclusion.  The  Orlando 
Sentinel’s  aggressive  foresight 
and  progressive  editorial  con¬ 
tent  will  continue  to  make 
it  the  best  newspaper  in  Florida. 

The  Orlando  Sentinel 


Combine  the  acknowledged  applications  superiority  of  Atex,  Inc.  with  the 
unsurpassed  quality  of  IBM's  PCs  and  you  have  an  unbeatable  PC  based  system 
for  newspaper  and  magazine  publishing  operations. 

Now,  Alex  offers  journalists  the  finest  PC  based  writing  and  editing  system 
available  today,  just  the  first  in  the  Atex  PC  Publishing  Series  of  products. 

Atex's  new  Writer  Software  offers  the  benefits  of  speed,  flexibility  and  the 
acknowledged  power  and  features  of  Atex  text-editing  systems.  Atex  users  who 
use  Writer  Software  will  benefit  from  seamless  integration  to  the  Atex  front-end 
system.  In  addition,  all  users  will  benefit  from  the  product's  acclaimed  Thesaurus, 
extensive  library  of  editing  commands,  and  Spelling  Checker. 

And  Atex  has  chosen  the  IBM  PS/2  Series  (Models  25  and  30)  of  personal 
computers  to  ensure  that  today's  journalists  will  enjoy  all  the  current  and  future 
benefits  offered  by  industry  standard  hardware  and  operating  systems. 

Add  to  Writer  Software  and  the  PS/2  Series  an  Atex  editorial  keyboard,  and 
full  support  by  trained  Atex  customer  support  specialists,  and  you  have  THE  com¬ 
plete  PC  publishing  package. 

Talk  to  an  Atex  representative  today.  Call  1-800-235-0053  or  617-276-5678  in 
Massachusetts  and  Canada. 


32  Wiggins  Avenue 
Bedford,  Massachusetts  01730 


The  new  vision  of  Kodak 


IBM  and  PS/2  are  trademarks  of  International  Business  Machines  Corp. 


NEWSPEOPLE  IN  THE  NEWS 


James  M.  Klurfeld  has  been 
named  editor  of  the  editorial  pages  of 
Newsday,  Long  Island.  He  has  been 
associate  editor  of  Newsday  since 
1986  and  is  assuming  the  responsibili¬ 
ties  of  Sylvan  Fox,  who  is  retiring. 

In  addition,  Carol  Richards  is 
joining  the  paper  as  deputy  editorial 
page  editor  from  USA  Today  where 
she  was  an  editor/writer  and  member 
of  the  editorial  board. 

Klurfeld,  with  the  paper  since  1968, 
has  held  the  post  of  Washington 
bureau  chief,  Albany,  N.Y.,  bureau 
chief  and  reporter  in  the  Suffolk  Co. 
office. 

I  Foxjoined  Newsday  as  Nassau  Co. 
editor  in  1973,  went  on  to  become 
1  national  editor,  assistant  managing 
editor  for  national  and  foreign  news, 
and  for  the  past  eight  years,  editor  of 
the  editorial  pages. 

Prior  to  Newsday,  Fox  was  a  Sai¬ 
gon  bureau  chief  for  the  New  York 
Times  and  also  served  as  an  assistant 
metropolitian  editor  and  rewrite 
reporter.  He  earlier  worked  for  the 
old  New  York  World-Telegram  where 
he  won  a  1963  Pulitzer  Prize  for  local 
reporting. 

Richards  held  several  positions  at 
Gannett  News  Service  prior  to  USA 
Today  and  earlier  in  her  career  was  a 
reporter  for  the  Rochester  (N.Y.) 
Times-Union  and  the  Albany  (N.Y.) 
Knickerbocker  News.  She  is  a  past 
president  of  the  Washington  Press 
Club. 

*  *  * 

Steven  Falk  joined  the  San  Fran¬ 
cisco  Newspaper  Agency  as  new 
circulation  director  for  the  San  Fran¬ 
cisco  Chronicle.  He  moved  to  Califor¬ 
nia  from  Westchester  Rockland 
(N.Y.)  Newspapers,  where  he  was 
vice  president  of  circulation. 

Falk  is  a  former  circulation  man¬ 
ager  for  USA  Today  in  the  Westches¬ 
ter  area  and  also  has  served  as  busi¬ 
ness  manager  of  the  Martins  Ferry 


NEWSPAPER 

VALUATIONS 


FAIRNESS 

OPINIONS 


James  Martin 

&  Associates 

Suite  1000 
65  E.  State  St. 
Columbus,  Ohio  43215 
(614)  889-9747 


JAMESMARTIN 

^.ASSOCIATES 


James  M.  Klurfeld  Steven  Falk  Tracy  A.  Quinn 


(Ohio)  Times-Leader  and  circulation 
manager  of  the  Berwick  (Pa.)  Enter¬ 
prise. 

*  *  * 

Barbara  Griffin  has  been  named 
assistant  managing  editor/features  for 
the  Pittsburgh  Press. 

She  has  served  as  a  reporter,  life 
style  editor  and  assistant  city  editor  of 
the  Detroit  News,  entertainment  edi¬ 
tor  of  the  Arizona  Daily  Star,  Tucson 
and  in  1983  became  metro  editor  of 
the  Akron  Beacon  Journal,  where  she 
most  recently  was  features  editor. 

Also  recently  moving  to  the  Press 
editorial  staff  is  Clark  Hallas,  who 
shared  a  1981  Pulitzer  Prize  for  inves¬ 
tigative  reporting  with  Bob  Lowe 
while  at  the  Arizona  Daily  Star  for 
reporting  irregularities  in  the  Univer¬ 
sity  of  Arizona’s  sports  program. 

*  *  * 

The  Omaha  World-Herald  has 
announced  staff  changes  effective 
Jan.  1. 

Terry  Ausenbaugh  will  become 
marketing  manager  with  responsibil¬ 
ity  for  marketing  functions,  advertis¬ 
ing  and  circulation  sales  promotion, 
research  and  creative  services.  Aus¬ 
enbaugh  has  been  serving  as  sales 
promotion  and  public  affairs  man¬ 
ager. 

David  Sanders  will  become  adver¬ 
tising  sales  promotion  manager.  He 
has  been  marketing  director  of  the 
Papillion  Times  Printing  Co.,  a  sub¬ 
sidiary  of  the  World-Herald. 

Clyde  Barrow,  manager  of  circu¬ 
lation  sales  and  training,  will  become 
circulation  sales  promotion  manager. 

Sharon  Mayer  is  the  new  metro 
circulation  manager,  and  Ed  Bab¬ 
cock  has  been  named  manager  of  a 
new  quality  assurance  department 
responsible  for  enhancing  the  news¬ 
paper’s  reproduction  quality. 


Tracy  A.  Quinn  has  joined  the 
Gannett  Foundation  in  Rochester  as 
vice  president/communications. 

Quinn  formerly  was  director  of 
public  relations  for  Very  Special  Arts, 
an  educational  affiliate  of  the  John  F. 
Kennedy  Center  for  the  Performing 
Arts  in  Washington  D.C.,  which  pro¬ 
vides  arts  programs  for  people  with 
disabilities. 

At  the  foundation,  Quinn  has 
responsibility  for  public  relations, 
publications,  and  other  community 
activities.  She  succeeded  Marilyn 
Stein-LeFeber,  who  left  to  start  her 
own  consulting  firm,  Stein  Communi¬ 
cations. 

*  *  * 

Tom  Eastham,  press  scretary  to 
San  Francisco  Mayor  Dianne  Fein- 
stein  and  former  executive  editor  of 
the  San  Francisco  Examiner,  has 
been  named  vice  president  and  West¬ 
ern  director  of  the  William  Randolph 
Hearst  Foundation  of  New  York. 

He  will  leave  the  mayor’s  office  this 
month  and  assume  his  new  duties  in 
San  Francisco  on  Jan.  11.  Feinstein, 
who  is  barred  from  succeeding  herself 
as  mayor,  will  leave  her  post  on  Jan. 
8. 

Before  going  to  City  Hall,  Eastham 
had  spent  37  years  with  Hearst  News¬ 
papers  as  a  reporter,  writer  and  top 
editor.  Prior  to  working  for  the 
mayor,  he  was  chief  of  Hearst’s 
Washington  bureau. 

*  *  * 

John  P.C.  Silva  has  been 
appointed  assistant  managing  editor 
for  metro/state  news  at  the  Arizona 
Daily  Star,  Tucson. 

Silva  was  formerly  assignment  edi¬ 
tor  for  the  Los  Angeles  Herald 
Examiner.  He  also  has  been  city  edi¬ 
tor  of  the  Lexington  (Ky.)  Herald- 
Leader,  night  city  editor  for  the 
Miami  News  and  a  reporter  for  the 
Providence  Journal-Bulletin  . 
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Shepard  Barbash  is  the  newly 
named  chief  of  the  Houston  Chron¬ 
icle's  bureau  in  Mexico  City. 

Barbash,  who  worked  for  the  Asso¬ 
ciated  Press,  the  Stamford  (Conn.) 
Adovcate,  the  Mexico  City  News  and 
other  newspapers,  has  been  a  free¬ 
lance  writer  the  past  year. 

He  holds  a  degree  from  Harvard 
University  with  a  major  in  history  and 
science  and  a  minor  in  Mexican  his¬ 
tory. 

*  *  * 

Executive  appointments  in  the 
Community  Newspaper  Division  of 
Gannett  Co.,  Inc.  include: 

Paul  B.  Flynn,  president  and 
publisher  of  the  Pensacola  News 
Journal  and  vice  president/Gannett 
South,  joins  the  newspaper  division 
staff  as  a  consultant  on  special  proj¬ 
ects. 

Kenneth  W.  Andrews,  president 
and  publisher  of  the  Jackson  (Miss.) 
Clarion  Ledger  and  Daily  News,  suc¬ 
ceeds  Flynn  in  Pensacola  and  also 
becomes  a  regional  vice  president. 

Robert  E.  Robbins,  president  and 
publisher  of  the  Hattiesburg  (Miss.) 
American,  succeeds  Andrews  in 
Jackson. 

Sandra  Rivard  Baker,  associate 
publisher  of  the  Shreveport  (La.) 
Times,  succeeds  Robbins  in  Hatties¬ 
burg. 

*  *  * 

Seven  journalists  have  been 
appointed  to  a  board  that  will  provide 
professional  contact  and  program 
advice  for  faculty  and  students  of  the 
E.  W.  Scripps  School  of  Journalism  at 
Ohio  University. 

The  board  is  in  response  to  an 
agreement  between  the  school  and 
the  Scripps  Howard  Foundation  with 
appointments  being  made  by  Ralph 
S.  Izard,  school  director,  and 
Albert  J.  Schottelkotte,  founda¬ 
tion  president. 

Newly  appointed  are:  Terrence  J. 
Connelly,  general  manager,  WCPO- 
tv,  Cincinnati;  Angus  McEachran, 
editor,  the  Pittsburgh  Press;  G.  Ken¬ 
ner  Bush,  publisher,  the  Athens 
(Ohio)  Messenger;  Jane  Edelstein, 
publisher.  Corporate  Travel,  New 
York; 

Dan  Tomasson,  vice  president, 
news,  and  editor,  Scripps  Howard 
News  Service,  Washington;  Frank 
H.  Shepherd,  vice  president  in 
charge  of  operations,  Scripps  How¬ 
ard  Newspapers,  Cincinnati;  and 
Lawrence  R.  Tavcar,  senior  direc¬ 
tor,  Corporate  Communications, 
Gulf-Western  Inc. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Rodney  Finder,  who  has  been  a 
Washington  editor  for  Reuters 
responsible  for  coverage  of  U.S.  for¬ 
eign  policy  and  national  security  since 
1986,  is  now  news  editor  of  the 
Washington  bureau. 

Finder  joined  Reuters  on  the  world 
desk  in  London  in  November  1973 
from  Associated  Press  assignments  in 
London,  Northern  Ireland  and  Israel. 

At  Reuters  Finder  subsequently 
reported  from  Africa,  the  Middle 
East,  South  Africa,  and  covered  the 
civil  war  in  Rhodesia  and  creation  of 
Zimbabwe.  After  a  stint  in  the  Lon¬ 
don  bureau,  he  returned  to  Zimbabwe 
as  chief  correspondent.  Southern 
Africa,  covering  six  states  bordering 
South  Africa. 


John  O.  Andersen,  formerly  vice 
president  of  advertising  at  the  Chi¬ 
cago  Sun-Times,  was  named  adver¬ 
tising  director  of  the  Times  Publishing 
Co.,  Erie,  Pa.  He  has  responsibility 
for  national,  retail  and  classified 
advertising  and  creative  services  for 
the  Morning  News,  the  Erie  Daily 
Times  and  Sunday  Times-News. 

*  *  * 

Fred  Hartman,  executive  editor  of 
the  Florida  Times-Union  and  Jack¬ 
sonville  Journal,  was  elected  presi¬ 
dent  of  the  Florida  Society  of  News¬ 
paper  Editors  at  the  group’s  fall 
meeting,  moving  up  from  secretary- 
treasurer. 

Bill  Fuller,  managing  editor  of 
the  Tallahassee  Democrat  is  the  new 
vice  president,  and  Rob  Oglesby, 
managing  editor  of  the  Gainesville 
Sun,  the  secretary-treasurer. 

^CARRIHr" 

Insurance 


The  Houston  Post  has  announced 
two  title  changes  with  Jerrold  Jack- 
son  being  named  vice  president  and 
general  manager  and  Peter  O’Sulli¬ 
van,  vice  president  and  editor-in- 
chief. 

Jackson  was  formerly  vice  presi¬ 
dent,  finance.  He  moved  to  Houston 
from  the  Calgary  Sun  where  he  was 
general  manager. 

O’Sullivan,  editor-in-chief  since 
1983,  previously  was  managing  editor 
of  the  Toronto  Sun.  He  also  held 
senior  editing  and  writing  positions 
with  the  Toronto  Star. 

*  *  * 

Gary  Deckelnick,  state  editor  of 
the  Asbury  Park  Press,  is  now  presi¬ 
dent  of  the  New  Jersey  Associated 
Press  Managing  Editors,  and  Carol 
Hunter,  managing  editor  of  the 
Bridgewater  Courier-News,  is  the 
new  vice  president. 

*  *  * 

Patricia  Singer  and  Gary 
SCHNORBUS  have  been  promoted  to 
assistant  managing  editors  at  the 
Trenton  (N.J.)  Times. 

Singer  joined  the  Times  in  1982  and 
has  served  as  night  ci<  y  editor  and  city 
editor.  She  previously  worked  for  the 
Philadelphia  Bulletin  and  the  Phila¬ 
delphia  Journal. 

Schnorbus,  who  was  night  news 
editor  and  night  editor  prior  to  his 
promotion,  covered  professional 
sports  and  was  executive  sports  edi¬ 
tor  of  the  Times  before  moving  to  the 
news  side  in  1982. 

Also,  Chris  Biddle  has  joined  the 
staff  as  business  editor  from  a  similar 
position  at  the  Burlington  County 
(N.J.)  Times. 
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James  H.  Armistead,  79,  publisher 
emeritus  of  the  Franklin  (Tenn.) 
Review  Appeal  and  a  longtime  news¬ 
paper  executive  with  the  Newspaper 
Printing  Corporation  in  Nashville, 
died  Nov.  18  at  his  home  in  Franklin 
after  suffering  a  second  heart  attack. 

He  owned  and  operated  the  Review 
Appeal  from  1973  until  four  years  ago 
when  it  was  sold  to  Morris  Newspa¬ 
per  Corporation  and  was  the  fourth 
generation  of  his  family  to  head  the 
newspaper. 

Armistead  had  begun  working  at 
the  Nashville  Banner  in  advertising  in 
1928  and  when  the  Banner  and  the 
Tennessean  formed  the  Newspaper 
Printing  Corporation  in  1937  he  con¬ 
tinued  as  retail  ad  manager  and  rose 
successivley  to  advertising  director, 
vice  president  and  chairman  of  the 
board  of  control  of  the  corporation. 

He  rejoined  the  Banner  in  1970  as 
vice  president  while  continuing  his 
NPC  duties  and  was  named  executive 
vice  president  and  associate  publisher 
in  1972. 

*  *  * 

Maxine  Tull  Boatner,  84,  author 
and  longtime  book  reviewer  for  the 
Har  ord  Coiirant,  died  Nov.  20  in 
Gree  nfield,  Mass.  She  was  also  a  lec¬ 
turer  and  instructor  for  the  deaf. 

*  *  * 

William  H.  Braun,  45,  Vermont 
newspaperman  who  had  been  head  of 
the  Travel  Division  News  Bureau  of 
the  Vermont  Agency  for  Develop¬ 
ment  and  Community  Affairs  since 
last  February,  collapsed  Nov.  19 
while  jogging  and  was  dead  on  arrival 
at  a  hospital. 

Earlier  in  his  career,  Braun  was 
with  the  Burlington  (Vt.)  Free  Press, 
the  Plattsburgh  (N.Y.)  Press-Repub¬ 
lican  and  the  St.  Petersburg  Times. 

*  *  * 

William  F.  Dyer,  77,  former 
executive  editor  of  the  Shamokin 
(Pa.)  News  Item,  died  Nov.  20  in 
Houston,  Texas,  where  he  was  visit¬ 
ing  a  daughter. 

*  *  * 

John  P.  Parson,  81.  who  helped 
organize  what  was  reportedly  the  first 
non-editorial  group  in  The  Newspa¬ 
per  Guild,  died  Nov.  22  at  the  Bryn 
Mawr  (Pa.)  Terrace  Convalescent 
Center. 

Farson,  an  advertising  salesman  for 
the  Philadelphia  Inquirer,  and  his 
brother,  William,  organized  employ¬ 
ees  of  the  newspaper’s  advertising 
department  and  affiliated  them  with 
the  Guild  in  1936.  For  many  years,  he 
was  treasurer  of  the  Philadelphia  local 
and  the  Middle  Atlantic  District 
Council. 


Farson  began  his  career  in  1925 
selling  ads  for  the  old  Philadelphia 
Public  Ledger  and  worked  for  a  time 
at  the  Philadelphia  Record  before 
joining  the  Inquirer.  He  had  been  with 
the  newspaper  43  years  when  he 
retired  in  1975. 

*  *  * 

M.A.  Hayden,  39,  features  editor 
of  the  Muskogee  (Okla.)  Phoenix, 
was  found  dead  in  her  home  on  Nov. 
22  and  an  autopsy  showed  she  died  of 
a  brain  aneurysm. 

Hayden  had  worked  at  newspapers 
in  California  and  Oklahoma  for  12 
years  before  moving  to  Muskogee  in 
1982. 

City  editor  at  the  Phoenix  in  1983- 
85,  she  then  transferred  to  a  desk 
editor’s  job  at  Gannett  News  Service 
in  Washington,  D.C. ,  until  last  Febru¬ 
ary  when  she  returned  to  *he  Phoenix. 

*  *  * 

C.K.  Jefferson,  91,  retired  circu¬ 
lation  manager  for  the  Des  Moines 
Register,  died  Oct.  3  of  a  heart  ail¬ 
ment  at  his  home  in  Jeddo,  Mich. 

He  worked  at  the  Register  from 
1915  until  his  retirement  in  1961.  He 
founded  the  Newspaper  in  the  Class¬ 
room  program  in  Iowa  and  organized 
the  newspaper’s  home  delivery  ser¬ 
vice  throughout  the  state. 

♦  *  * 

Thomas  G.  Lanphier  Jr.,  71,  the 
World  War  II  pilot  who  shot  down  the 
fighter-bomber  carrying  Adm.  Iso- 
roku  Yamamoto,  commander  in  chief 
of  the  Japanese  Imperial  Navy,  and 
later  in  his  postwar  career  was  an 
editor  with  the  Idaho  Daily  States¬ 
man,  Boise,  died  Nov.  26  of  cancer  at 
the  San  Diego  Veterans  Administra¬ 
tion  Hospital,  La  Jolla,  Calif. 

A  graduate  of  Stanford  University, 
Lanphier  joined  the  Army  Air  Corps 
and  received  his  wings  shortly  before 
Pearl  Harbor. 

After  the  war,  he  was  with  the  Daily 
Statesman  several  years  and  then 
moved  to  Washington  as  an  assistant 
to  the  Secretary  of  the  Air  Force,  W. 
Stuart  Symington.  He  subsequently 
was  chairman  of  the  National  Secu¬ 
rity  Resources  Board  and  vice  presi¬ 
dent  of  the  Convair  Division  of  Gen¬ 
eral  Dynamics  Corporation. 

Lanphier  was  awarded  the  Distin¬ 
guished  Flying  Cross  and  many  other 
honors  for  his  wartime  service. 

*  *  * 

Pat  Lloyd,  66,  writer  and  editor 
for  the  Pensacola  (Fla.)  News  Jour¬ 
nal  for  41  years,  died  of  cancer  Nov. 
23. 

She  was  a  society  editor,  fashion 
editor,  book  reviewer  and  columnist 
at  the  newspaper  which  she  joined  full 


time  after  studying  at  Stephens  Col¬ 
lege  and  working  for  the  Pensacola 
YMCA. 

A  Pat  Lloyd  Scholarship  Fund  has 
been  established  for  journalism  stu¬ 
dents  at  the  University  of  West  Flor¬ 
ida. 

*  *  * 

Pearl  Luttrell,  63,  chapter  liai¬ 
son  for  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi,  died 
Nov.  18.  She  joined  the  society  in 
1957  and  became  chief  liaison  with  its 
316  chapters  across  the  country. 

*  *  * 

Chandler  L.  Mason,  73,  who 
wrote  theatrical  reviews  for  the  Stowe 
(Vt.)  Reporter  and  the  Burlington 
Free  Press,  died  Nov.  21. 

*  *  * 

Thomas  M.  McDermott,  80,  who 
retired  as  chief  accountant  of  the  New 
York  Daily  News  in  1972  after  almost 
49  years  of  service,  died  Nov.  23. 

He  began  working  for  the  News  in 
1924  while  attending  Fordham  Uni¬ 
versity 

*  *  * 

Vi  Murphy,  63,  who  made  national 
headlines  in  1960  when  she  refused  to 
reveal  confidential  story  sources  to 
the  Colorado  Supreme  Court,  died  of 
cancer  Nov.  29  in  Bakersfield,  Calif. 

She  had  worked  for  the  Denver 
Post,  the  Gazette  Telegraph  in  Colo¬ 
rado  Springs  and  the  San  Diego 
Union. 

She  began  her  26-year  career  at  the 
Gazette  Telegraph  in  1952  as  farm 
editor.  As  an  investigative  reporter 
eight  years  later,  she  wrote  articles  on 
corruption  in  the  Colorado  Springs 
court  system  and  refused  to  reveal  her 
sources  when  called  before  a  judge. 
Held  in  contempt,  she  was  jailed  for 
30  days.  The  charges  filed  against  her 
remained  unresolved  throughout  her 
life. 

*  *  * 

Lila  S.  Nash,  83,  who  covered 

Salisbury,  Conn.,  for  the  Waterbury 

Republican-American  newspapers, 
Waterbury,  Conn.,  for  about  40 
years,  died  Nov.  10. 

*  *  * 

Ruth  L.  Rutherford,  65,  family 
department  editor  of  the  Washington 
(Pa.)  Observer-Reporter  and  a  43- 
year  news  veteran  with  the  Observer 
Publishing  Company,  died  Nov.  30. 

She  joined  the  former  Washington 
Reporter  in  1944  as  one  of  the  first 
female  sports  editors  in  the  nation  and 
became  society  editor  six  months 
later.  Rutherford  was  named  editor  of 
the  newly  created  family  department 
following  merger  of  the  Reporter  and 
the  Observer  in  1967. 
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The  press  as  sharks 

Los  Angeles  Times’  Jack  Nelson  justifies  media  aggressiveness 


I  By  M.L.  Stein 

Veteran  Washington  correspon- 
*  dent  Jack  Nelson  conceded  in  a  Los 
Angeles  speech  recently  that  Presi¬ 
dent  Reagan  was  right  when,  in  com¬ 
menting  on  coverage  of  the  Iran-con¬ 
tra  scandal,  he  compared  the  press  to 
sharks  in  a  feeding  frenzy. 

“The  press  is  like  a  shark  with 
blood  in  the  water  when  a  president  or 
any  other  major  political  figure  is 
wounded  by  disclosure  of  wrongdo¬ 
ing  or  some  monumental  foul-up,” 
Nelson  observed. 

“But  that’s  what  accountability  is 
all  about.  When  some  major  figure  is 
to  be  held  accountable,  it’s  no  time  to 
let  up  on  disclosures.” 

Nelson,  Los  Angeles  Times’ 
Washington  bureau  chief,  made  the 
remarks  after  accepting  a  Distin¬ 
guished  Achievment  Award  from  the 
University  of  Southern  California 
School  of  Journalism. 

Also  honored  with  the  annual 
awards  were  Leslie  Stahl,  CBS  News 
Washington  correspondent,  and  Judy 
Woodruff,  chief  Washington  corre¬ 
spondent  for  the  MacNeil/Lehrer 
News  Hour. 

Stan  Chambers,  a  broadcaster  for 
40  years  with  KTLA  radio  and  televi¬ 
sion  in  Los  Angeles,  received  USC’s 
Theodore  Kruglak  Award,  named  for 
the  school’s  late  director. 

Nelson  said  the  press’s  pursuit  of 
political  miscreants  sometimes  gives 
reporters  the  appearance  of  being 
“arrogant  as  well  as  unfair,  and  it 
doesn’t  help  when  Ben  Bradlee  is  dis¬ 
cussing  Iran/contras  and  is  quoted  as 
saying  he  hasn’t  had  so  much  fun 
since  Watergate.” 

Nelson  stated  that  he  knew  what 
Bradlee  meant  and  “basically” 
agreed  with  him. 

“But  I  wouldn’t  want  to  be  por¬ 
trayed  as  being  gleeful  over  the  scan¬ 
dal  and  its  devastating  effect  on  the 
Reagan  presidency,”  Nelson  con¬ 
tinued.  “Maybe  ‘fun’  is  not  the  right 
word.” 

Still,  Nelson  pointed  out,  to  be  at 
the  center  of  historic  events  and 
“help  penetrate  the  walls  of  secrecy 
that  led  to  Watergate  and  the  Iran/ 
contras  scandal  certainly  was  profes¬ 
sionally  satisfying.” 

He  noted  that  journalists,  in  going 
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Jack  Nelson 


after  the  big  story,  are  like  architects 
who  prefer  major  over  minor  projects 
and  doctors,  who  would  rather  save 
lives  than  treat  minor  wounds. 

Besides,  Nelson  observed,  politi¬ 
cians  and  governments  .  .  .  tend  to 
put  out  their  own  sugar-coated  ver¬ 
sion  of  events. 

“Frequently  their  versions  prove 
to  be  not  only  self-serving,  but  distor¬ 
tions  and  even  lies,”  he  added. 

Assessing  television’s  coverage  of 
the  current  presidential  political  cam¬ 
paign,  Woodruff  pleaded  for  more 
thoughtful  and  careful  tv  reporting. 

“Let’s  put  less  energy  into  cover¬ 
ing  who’s  ahead  in  the  polls  and  who’s 
got  the  slickest  campaign  ads  and  put 
more  energy  into  telling  the  voters 
what  kind  of  president  this  candidate 
would  be,”  she  suggested. 

“Let’s  not  do  just  one  or  two 
reports  on  his  record  and  what 
others  .  .  .  say  about  his  beliefs  and 
character  —  but  many  such  reports. 
Let’s  do  these  stories  throughout  the 
campaign  and  not  feel  bound  to  carry 
pictures  of  every  day  on  the  campaign 
trail,  whether’s  there’s  new  informa¬ 
tion  or  not.” 

Stahl  expressed  concern  about  the 
manipulation  of  television  by  political 
candidates  and  their  aides  who  set  up 
picture  shots  without  providing  solid 


news  pegs. 

Television,  she  noted,  dutifully 
runs  such  footage  despite  its  lack  of 
actual  news. 

Shopping  bags  in 
Detroit  News  to  be 
fiiied  for  the  needy 

Helping  the  needy  during  the  holi¬ 
days  was  made  easier  when  special 
shopping  bags  offered  by  Gleaners 
Community  Food  Bank  were  found  in 
Nov.  27  issues  of  the  Detroit  News. 

The  “Bags  of  Plenty”  program, 
which  runs  from  Nov.  29  through 
Dec.  20,  is  being  co-sponsored  by 
Farmer  Jack  Supermarkets  and  the 
News. 

The  community  is  being  asked  to 
fill  the  “Bags  of  Plenty”  with  non- 
perishable  food  items  and  drop  them 
into  specially  marked  bins  at  Farmer 
Jack  stores,  in  the  Detroit  News 
lobby,  or  at  the  News’  North  Plant  in 
Sterling  Heights.  The  News  and 
Farmer  Jack  Supermarkets  will  trans¬ 
fer  collected  food  items  to  the  Glean¬ 
ers  Community  Food  Bank,  which 
collects  approximately  4.5  million 
pounds  of  food  annually  and  redis¬ 
tributes  it  to  the  needy  through  local 
agencies. 

Valley  Voice  to 
resume  publication 

The  Valley  Voice,  a  13-year-old 
tabloid  weekly  in  Middlebury,  Vt., 
which  had  ceased  publication  Nov.  3 
because  of  financial  difficulties,  has 
resumed  operations  with  the  acquisi¬ 
tion,  for  undisclosed  terms,  by  Den¬ 
ton  Publications  of  Elizabethtown, 
N.Y. 

Kenyan  journalist 
free  after  detention 

The  deputy  news  editor  of  Kenya’s 
state  radio  has  been  freed  after  three 
weeks  in  police  detention. 

Odhiambo  Okite  was  released  Nov. 
25,  said  Hamad  Igambi,  director  of 
the  Voice  of  Kenya  radio.  Police 
seized  him  Nov.  5. 
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NEWS/TECH 

This  year  at  Graph  Expo  . . . 

Some  companies  make  their  pitch  to  newspapers 


By  Mark  Fitzgerald 

The  distinction  between  newspa¬ 
pers  and  the  graphic  arts  —  once  a 
virtual  Great  Wall  in  terms  of  technol¬ 
ogies  and  attitudes  —  may  be  blur¬ 
ring. 

Examples  of  that  blurring 
abounded  at  the  recent  Graph  Expo 
’87  held  in  Chicago’s  McCormick 
Place. 

Traditionally  one  of  the  most 
important  graphic  arts  industry 
shows.  Graph  Expo  has  also  tradi¬ 
tionally  not  targeted  newspapers. 

AM  International’s  handbook  for 
the  show,  for  example,  said  that  in- 
plant  and  commercial  printing 
accounted  for  61.5%  of  the  show’s 
audience. 

By  contrast,  newspapers  were  not 
even  broken  out  on  the  pie  chart. 
Lumped  in  with  periodicals  and  book 
printers,  they  accounted  for  part  of 
only  5.1%  of  the  audience  —  below 
even  typesetting  and  quick  printing, 
which  each  comprise  7%. 

Still,  several  vendors  at  that  show 
expressed  a  new  eagerness  to  expand 
their  newspaper  customer  base. 

The  vendors  say  their  desire  to 
reach  out  more  toward  newspapers  is 
not  based  simply  on  the  natural  ten¬ 
dency  toward  expansion. 

Instead,  several  said,  there  is  a 
growing  recognition  that  newspapers 
are  demanding  the  same  kind  of  qual¬ 
ity  they  once  heard  only  from  their 
commercial  and  small-shop  custom¬ 
ers. 

“We’ve  identified  the  newspaper 
business  as  a  business  that  is  very 
receptive  to  new  ideas,”  Varityper 
vice  president  of  marketing  Kurt  A. 
Brunell  declared. 

Kodak  chose  the  show  to  announce 
it  was  creating  a  separate  newspaper 
marketing  unit.  Part  of  the  reason, 
noted  the  new  newspaper  markets 
director,  Donnie  R.  Shoffner,  is  the 
increasing  technological  improve¬ 
ments  in  newspapers. 

Another  reason  that  newspapers 
were  getting  somewhat  more  atten¬ 
tion  at  this  year’s  Graph  Expo  is  that 
the  technology  that  produces  newspa¬ 
pers  is  increasingly  similar  to  that 
which  produces  high-quality  booklets 
and  prints. 

One  of  the  most  striking  indications 


of  that  was  the  proliferation  of  web 
presses  at  this  year’s  Graph  Expo. 
While  the  sheet-fed  press  remains  a 
staple  of  commercial  printing,  the 
interest  in  web  presses  was  high. 

“At  recent  expositions,  webs  have 
been  getting  more  and  more  atten¬ 
tion,”  a  Graph  Expo  release  said.  “In 
part,  that  may  be  due  to  an  increasing 
interest  in  webs  on  the  part  of 
medium-sized  and  smaller  commer¬ 
cial  printers.  And  the  trend  may  be 
owing  to  the  emergence  of  efficient, 
fast  half-size  webs  and  the  boom  in 
the  advertising  insert  and  catalog 
markets.” 


Kodak  chose  the  show 
to  announce  it  was 
creating  a  separate 
newspaper  marketing 
unit. 


Goss  Commercial  Products  intro¬ 
duced  its  C500  web  at  the  show.  The 
product  is  designed  for  the  medium- 
run  insert  market,  advertising  man¬ 
ager  Ron  Reinhart  said. 

M.A.N.  Roland  USA  displayed  its 
Rotoman  and  Octoman  web  presses 
at  the  show.  Both  are  commercial 
presses.  Harris  Graphics,  Stevens, 
Heidelberg  USA  also  showed  com¬ 
mercial  web  presses. 

Crosfield  used  Graph  Expo  to 
introduce  its  Autocrat  300  automatic 
control  of  color  register  for  web  offset 
presses,  a  product  that  has  newspaper 
as  well  as  commercial  application. 

There’s  also  increasing  recognition 
among  vendors  of  collating  equip¬ 
ment  that  newspapers  are  looking 
hard  at  their  system  of  insertion. 

This  blurring  of  technologies  is  also 
being  pushed  by  developments  in 
front-end  systems. 

Both  newspapers  and  commercial 
printers  are  striving  to  develop  post¬ 
press  and  pre-press  systems  based  on 
off-the-shelf  hardware  and  software. 

The  great  proliferation  of  Macin¬ 
tosh  personal  computers  among 
newspapers  is  one  reason  Varityper  is 
enthusiastic  about  the  market,  vice 
president  of  marketing  Brunell  said. 

“Newspapers  that  have  embraced 


the  Mac  will  find  the  Varityper  4300 
[laser  imagesetter]  the  fastest  and 
most  economic  output,”  he  said.  The 
4300  was  introduced  at  the  show. 

Varityper’s  VT600,  which  is  com¬ 
patible  with  Adobe  System’s  Post¬ 
Script  file  management  system,  has 
attracted  newspaper  use,  Brunell 
asserted. 

“I  would  guess  fully  a  third  of  our 
VT  600s  have  gone  to  newspapers  or 
newspaper-like  publications  such  as 
newsletters  or  in-house  newspa¬ 
pers,”  Brunell  observed. 

Linotype  also  announced  an  image 
processor  and  imagesetter,  the  Lino- 
tronic  LIOOP  using  PostScript  RIP2, 
which  the  company  describes  as  a 
faster,  high-performance  version  of 
its  PostScript  Raster  Image  Proces¬ 
sor.  The  product  supports  either  the 
Mac  or  IBM  PC  family  as  well  as  the 
Apple  Talk  local  area  network. 

During  its  four  days.  Graph  Expo 
’87  attracted  a  record  47,500  paid  visi¬ 
tors,  compared  with  31,000  in  the 
1986  Philadelphia  show,  said  a 
spokeswoman  for  Graphic  Arts  Show 
Company.  There  were  556  exhibitors, 
also  a  record,  she  said. 

Park-owned  paper 
expands  its 
print  facilities 

An  addition  to  the  182-year-old 
Hudson  (N.Y.)  Register  Star  build¬ 
ing,  expected  to  be  completed  by  late 
spring  of  1988,  will  house  an  eight- 
unit  Goss  Community  Press. 

Costing  approximately  $1  million, 
the  building  and  equipment  will  dou¬ 
ble  printing  capacity  and  expand 
color  capability  for  the  Park  Commu¬ 
nications  property. 

Mathews  named 
production  head 

Ricky  Mathews  was  named  pro¬ 
duction  director  at  the  Biloxi  Sun  Her¬ 
ald  by  finance  and  operations  director 
Joan  Tarrant,  for  whom  Mathews  has 
served  as  assistant  director  for  the 
past  year. 


40  EDITOR  &  PUBLISHER  for  December  12,  1987 


T 


We  didn’t  just 
lump  on  the  bandwagon. 
We  started  the  parade! 


Long  before  any  other  press  manufacturer 
decided  to  “put  its  name  on  flexo”,  Motter  had 
flexo  units  printing  daily  newspapers. 

Today  there  are  more  Motter  flexographic 
printing  couples  printing  newspaper  products 
than  any  other  in  America. 

Only  Motter  has  five  years  experience  in  news¬ 
paper  flexo,  backed  by  30  years  in  commercial 
flexo  and  over  60  years  in  publication  presses! 


□  Our  all-new  AMERICAN  MOTTERFLEX  FX-4  is 
available  in  full-color  process  or  spot  color  in 
five-,  six-,  eight-  and  nine-cylinder  configurations. 

We'd  like  the  opportunity  to  introduce  you  to  our  flexo 
experience,  and  to  help  plan  your  flexo  future.  Call  or 
write  today  for  complete  information  on  the  AMERI¬ 
CAN  MOTTERFLEX  FX-4.  Motter  Printing  Press  Co., 
RO.  Box  1562,  York,  PA  17405,  717-755-107t  designers 
and  manufacturers  of  web-fed  printing  equipment. 
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MOTTER  PRINTING  PRESS  CO. 


TECHNICAL  BRIEFS 


Eary  named 
Hall  of  Earner 

Ralph  E.  Eary,  Scripps  Howard 
Newspapers  production  director,  was 
inducted  Nov.  14  into  the  Printing 
Impressions/Rochester  Institute  of 
Technology  Printing  Industry  Hall  of 
Fame  in  ceremonies  at  Chicago’s  Art 
Institute. 

Eary,  58,  joins  Gannett  Co.  chair¬ 
man  and  CEO  Allen  H.  Neuharth  and 
Knight-Ridder  Newspapers  chairman 
and  CEO  Alvah  H.  Chapman,  the 
only  others  awarded  the  newspaper 
publishing/printing  Hall  of  Fame  hon¬ 
ors. 

A  former  composing  manager  at  the 
Miami  Herald,  Eary  joined  Scripps 
Howard  in  1965.  He  currently  serves 
on  the  ANPA  technical  committee. 

Sll  to  end  employee 
stock  option  plan 

System  Integrators  Inc. 
announced  plans  to  end  its  employee 
stock  option  plan  next  year. 

Pending  Internal  Revenue  Service 
approval,  SII  will  distribute  683,086 
shares  of  its  common  stock  to  plan 
participants  or  their  retirement 
accounts. 

SII  intends  to  register  the  plan’s 
assets  and  another  500,000  shares 
held  by  Sanders  Associates  Inc.,  a 
Lockheed  company,  with  the  Securi¬ 
ties  Exchange  Commission  early  next 
year. 

DEC  settles  suit 

Digital  Equipment  Corporation 
announced  settlement  of  a  pending 
lawsuit  against  EMC  Corporation 
that  alleged  that  one  line  of  EMC’s 
computer  memory  products  infringed 
Digital’s  patents  on  its  SBI  computer 
interconnection  and  control  technol¬ 
ogy.  EMC  denied  the  allegations,  fil¬ 
ing  an  antitrust  counterclaim. 

Settlement  terms  were  undis¬ 
closed,  but  a  joint  statement  outlined 
agreement  to  drop  all  claims  and  liti¬ 
gation,  license  EMC  to  utilize  the  SBI 
technology  and  confer  to  resolve  any 
potential  f^uture  problems. 

Earlier,  DEC  and  C.  Itoh  &  Co. 
Ltd.  reached  agreement  “to  settle  on 
a  worldwide  basis  their  disputes  with 
respect  to  intellectual  property 
rights”  to  dec’s  VT220  video  moni¬ 
tor. 


C.  Itoh  agreed  not  to  sell  wedge- 
shaped  CIT-220-1-  monitors  and  to 
change  set-up  screens  on  CIT-224 
monitors,  acknowledging  the  validity 
of  DEC’S  U.S.  design  patent  for  the 
VT220  shape,  as  well  as  copyright 
registrations  on  VT220  set-up 
screens.  Manufacture  and  sale  of 
CIT-220  products  began  before  patent 
and  registrations  were  issued. 

NAPP,  BASF 
litigation  to  end 

NAPP  Systems  (USA)  Inc.,  owned 
by  Lee  Enterprises,  Davenport,  Iowa, 
and  Nippon  Paint  Co.,  Osaka,  Japan, 
has  “agreed  to  cease  litigation”  in 
claims  brought  against  BASF  AG, 
according  to  a  NAPP  spokesman. 

BASF  Corporation’s  Clifton,  N.J.- 
based  Inmont  Div.  announced  a  U.S. 
district  court  jury’s  rejection  of  asser¬ 
tions  that  BASF  marketing  of  its 
Nyloprint  WD  printing  plates  violated 
patent  infringement  law. 

Southeast  paper 
to  expand  its 
Dublin,  Ga.,  mill 

Southeast  Paper  Manufacturing 
Co.  plans  to  expand  its  Dublin,  Ga., 
newsprint  mill,  which  has  processed 
recycled  newspapers  since  1979. 

The  plant  now  produces  more  than 
210,0(X)  tons  of  newsprint  annually  — 
equal  to  almost  90%  of  the  amount  of 
old  newspapers  it  consumes. 

Environmental  permits  were  issued 
in  October,  followed  by  a  scheduled 
Nov.  12  groundbreaking.  Start-up  is 
expected  by  late  summer  1989. 

The  owners,  Cox  Enterprises  Inc., 
Knight-Ridder  Inc.,  and  Media  Gen¬ 
eral  Inc.,  will  spend  over  S300  million 
on  the  expansion  in  order  to  process 
twice  the  tonnage  of  recycled  news¬ 
print  currently  collected  and  supplied 
by  Southeast  Recycling  Corp.,  a 
wholly  owned  Southeast  Paper  sub¬ 
sidiary. 

In  addition  to  new  pulping  and 
deinking  operations  and  purchase  of  a 
358"  twin-wire  Valmet  paper 
machine.  Southeast  Paper  will  coal 
fire  a  Pyropower  boiler  (designed  to 
burn  a  mill’s  waste  sludge)  and  use 
two  General  Electric  turbine  genera¬ 
tors.  Design  engineering  will  be 
handled  by  CRS  Sirrine,  Inc.  of 
Greenville,  S.C.,  with  BE&K,  Inc., 
of  Birmingham,  Ala.,  as  general  con¬ 
tractor. 


Hercules  to  supply 
flexo  print  plates 

Hercules  Inc.  will  supply  the  plate¬ 
making  system  for  the  M.A.N.- 
Roland  flexographic  printing  units  to 
be  installed  at  the  Wichita  (Kan.) 
Eagle-Beacon  early  next  year. 

A  Merigraph  SRA  photopolymer 
platemaking  system  will  be  used  for 
the  production  of  capped  plates.  The 
Eagle-Beacon  already  uses  Meri¬ 
graph  systems  to  make  its  letterpress 
plates. 

The  SRA  system  has  in-line  trim 
and  punch  and  bend  equipment.  It 
produces  both  flexographic  and  let¬ 
terpress  plates,  affording  a  back-up 
capability  for  the  letterpress  equip¬ 
ment  retained  by  the  newspaper. 

Flexo  units  added  to  existing  letter- 
press  lines  will  have  Barenschee  lock¬ 
ups  supplied  by  Hercules.  Letter- 
press  units  will  employ  Nu-graphics 
saddles  for  locking  up  Merigraph 
plates. 

Apple  reports 
record  earnings 

Net  sales  and  earnings  set  records 
for  Apple  Computer  Inc.  in  the  fiscal 
year  ended  Sept.  25. 

Net  sales  of  $2.66  billion  represent 
a  40%  increase  over  1986.  Net  earn¬ 
ings  moved  from  $154  million  last 
year  to  $217  million  in  fiscal  1987 — a 
41%  jump.  Per-share  earnings  rose  to 
$1.65  from  $1.20  (adjusted  for  the 
1986  stock  split). 

Apple’s  directors  approved 
repurchase  of  five  million  shares  of  its 
common  stock  on  the  open  market. 
To  date,  Apple  has  acquired  almost 
90%  of  the  10-million-share  repur¬ 
chase  announced  (on  a  post-split 
basis)  in  July  1986. 

Houk  elected 
PIA  chairman 

The  Printing  Industries  of  America 
Inc.  announced  the  election  of  Robert 
W.  Houk  as  chairman  of  its  board  of 
directors. 

Houk,  chairman  and  president  of 
UFORMA/SHELBY  Business 
Forms  Inc.,  will  chair  the  board  and 
PIA’s  executive  committee  for  one 
year. 

A  PIA  board  member  for  nine 
years,  Houk  was  also  former  chair¬ 
man  of  the  long-range  planning  com¬ 
mittee  and  served  as  board  chairman 
of  PIA-affiliated  International  Busi¬ 
ness  Forms  Industries. 
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Newspaper  Publishing. 

Bite  Size. 


lets  you  start  anywhere. 


,  Editorial,  classified,  display 

ad.  Our  electronic  newspaper 
publishing  system  offers  you 
'  three  affordable  starting  points  - 
right  now. 

I  Not  only  can  you  taste  the 

benefits  of  the  electronics  revo- 
j  lution  without  taking  a  second 
1  mortgage,  you  can  add  capability 
I  in  bite-size  installments  when 


I 


you’re  ready-with  networked 
standard  hardware  that  can  grow 
to  a  complete  pagination  system. 

And  on  the  way  you’ll  always 
have  compatible  components 
supported  by  one  established 
newspaper  system  supplier. 

Only  Camex  offers  it  all.  Our 
editorial  and  classified  systems 
have  capabilities  no  other  supplier 
offers.  And  we’re  world  leaders 
in  electronic  display  ad  makeup - 


which,  after  all,  is  over  half  of 
your  paper. 

Of  course,  you’ll  want  to  nib 
ble  before  you  fate.  Call  us  and 
well  arrange  a  demonstration. 

^  CAMEX 

75  Kneeland  Street 
Boston,  Massachusetts  02111 
617-426-3577 


NEWS/TECH 


The  latest  on  AM  International 

Company  says  Komori  joint  venture  bid  just  one  of  many  options 


By  Mark  Fitzgerald 

AM  International’s  decision  to  con¬ 
sider  joint  ventures  between  its  Har¬ 
ris  Graphics  subsidiary  and  Tokyo- 
based  Komori  Printing  Machinery 
Co.  Ltd.  is  just  one  of  several  discus¬ 
sions  the  company  has  had  with  for¬ 
eign  manufacturers,  chairman  and 
chief  executive  officer  Merle  H. 
Banta  has  revealed. 

“We’ve  been  talking  to  a  lot  of 
people  for  a  long  time,”  he  noted. 
“We’re  talking  to  more  people  than 
Komori.” 

At  an  impromptu  press  conference 
following  AM  International’s  annual 
shareholding  meeting  Dec.  2,  Banta 
sought  to  cool  speculation  about  the 
significance  of  the  recent  “standstill” 
agreement  between  AM  and  Komori 
{E&P,  Dec.  5). 

In  exchange  for  a  commitment  for 
“good  faith”  talks  about  a  busines: 
arrangement,  Komori  agreed  not  to 
purchase  more  than  8%  of  AM’s 
stock,  and  gradually  to  reduce  its 
holding  below  5%. 

That  agreement  came  days  after 
Banta  accused  Komori  of  trying  to 
“coerce”  AM  into  selling  Harris 
Graphics  —  a  division  that  contrib¬ 
uted  half  of  the  parent  company’s 
1987  revenues  of  $1.2  billion.  But 
Banta  said  the  Komori  story  has  been 
blown  out  of  proportion. 

“You  guys  are  making  much  too 
much  out  of  Komori  —  it’s  just  not 
that  big  a  deal,”  he  said,  after 
answering  a  long  string  of  questions 
about  the  Japanese  manufacturer  of 
bank-note  presses. 

“We’ve  been  talking  to  a  lot  of 
people  for  a  long  time”  about  joint 
ventures,  Banta  said.  “The  only  rea¬ 
son  you’re  asking  about  Komori  is 
because  of  the  13-D.” 

In  that  Securities  and  Exchange 
Commission  filing,  Komori  acknowl¬ 
edged  it  had  accumulated  more  than  a 
5%  stake  in  AM. 

For  the  newspaper  industry,  AM 
International’s  possible  Komori  con¬ 
nection  is  likely  to  have  little  impor¬ 
tance. 

Banta  said  Komori  has  indicated  it 
wants  to  talk  about  adding  sheet-fed 


printing  presses  to  the  Harris  Graphic 
product  line. 

All  the  other  talks  AM  Interna¬ 
tional  has  had  with  foreign  manufac¬ 
turers  also  involve  the  possible  manu¬ 
facturing  or  cross-licensing  of  only 
sheet-fed  presses,  Banta  indicated. 


In  his  remarks  to  reporters,  Banta 
said  Komori  would  be  a  “good  fit”  for 
AM  International. 

But  in  a  Dec.  2  letter  to  sharehold¬ 
ers,  Banta  for  the  first  time  specified 
why  AM  International  concluded  that 
Komori’s  stock  “purchases  were  part 
of  an  attempt  to  coerce  or  intimidate 
us  into  entering  into  a  business 
arrangement  which  would  adversely 
affect  the  company’s  web  press 
group.” 

Komori,  he  wrote,  suggested  plac¬ 
ing  “a  young,  Japanese  financial  con¬ 
sultant,  three  years  out  of  Harvard 
Business  School,  to  serve  on  our 
board  of  directors.” 

The  Japanese  firm  also  refused  to 
sign  a  “standstill  agreement”  that  it 
had  “previously  offered  on  an  unsoli¬ 
cited  basis.” 

On  an  unrelated  issue,  Banta  said 
because  of  the  stock  market  crash, 
AM  no  longer  expects  to  sell  Var- 
ityper  as  quickly  or  for  as  much  as  it 
thought. 

While  AM  had  hoped  to  get  about 
$100  million  from  the  sale,  and  to  do 
so  sometime  in  the  first  quarter  of 
1988,  both  targets  now  seem  unlikely, 
Banta  observed. 

Banta  noted,  however,  that  $100 
million  is  four  times  the  company’s 
book  value. 

“Even  at  $75  million,  we’d  be  get¬ 
ting  three  times  book,”  he  said.  Var- 
ityper  has  been  on  the  auction  block 
since  June. 

However,  while  the  crash  may 
have  hurt  Varityper’s  sales  prospect. 


the  weak  dollar  that  resulted  has 
given  AM  International  a  big  boost. 

First-quarter  net  income  rose  19% 
to  $6.6  million,  or  90  a  share,  from  the 
year-earlier  period,  the  company 
announced.  Revenues  rose  10%  over 
the  same  period,  from  $277.5  million 


to  $304.8. 

The  rise  was  fueled  by  corporate 
cost-cutting  —  but  even  more  so  by 
the  price  advantage  the  weak  dollar 
gives  AM  both  abroad  and  domesti¬ 
cally,  executives  asserted. 

“We’re  hurting  all  the 
competitors  —  especially  the  Japan¬ 
ese,”  said  Anthony  S.  Spier,  presi¬ 
dent  of  the  international  division. 

AM  has  been  increasing  its  interna¬ 
tional  business.  Spier  said,  to  the 
point  that  it  now  accounts  for  39%  of 
“old  AM,”  that  is,  all  divisions 
excluding  Harris  Graphics. 

AM  International  purchased  Harris 
in  June  1986. 

Wis.  daily  to 
expand  its  plant 

Gazette  Printing  Co.,  which 
publishes  the  Janesville  (Wis.) 
Gazette,  a  30,000-plus-circulation 
daily,  will  construct  a  two-story, 
4,800-square-foot  addition  to  its  pres¬ 
ent  structure. 

A  two-phase  project  will  create 
new  corporate  offices  and  an 
expanded  newsroom  by  midspring, 
then  remodel  the  second  floor  for 
additional  postpress  and  storage 
space  by  late  summer. 

According  to  Gazette  president 
M.W.  Johnson,  “The  proliferation  of 
advertising  inserts  [since  construc¬ 
tion  of  the  present  building  20  years 
ago]  has  resulted  in  tremendous  space 
demands  for  storage  and  insertion.” 


“You  guys  are  making  much  too  much  out  of 
Komori  —  its  just  not  that  big  a  deai,”  he  said,  after 
answering  a  iong  string  of  questions  about  the 
Japanese  manufacturer  of  bank-note  presses. 
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RIT  celebrates  50th  anniversary 

Has  graduated  4,200  printing  professionais 


The  history  and  future  of  printing 
education  at  Rochester  Institute  of 
Technology’s  School  of  Printing 
Management  and  Sciences  high¬ 
lighted  the  school’s  50th  anniversary 
celebrations  last  month. 

Since  it  began  over  an  Ithaca, 
N.Y.,  grocery  store,  the  school  has 
graduated  4,200  printing  profession¬ 
als. 

Created  by  the  New  York  State 
Publishers  Association  at  the  urging 
of  Frank  Gannett,  Empire  State 
School  of  Printing  in  Ithaca  joined 
Mechanics  Institute  (RIT)  in  1937, 
also  upon  Gannett’s  suggestion  to 
institute  president  Mark  Ellingson. 

In  addition  to  the  school’s  history, 
conference  speakers  and  discussions 
addressed  such  matters  as  new  tech¬ 
nologies  and  printing  education.  In  a 
speech  by  author  and  journalist  James 
Burke,  “The  Day  the  Universe 
Changed”,  which  noted  the  impor¬ 
tance  of  new  technology  in  the 
graphic  arts  industry,  Burke  com¬ 
mented  that  "the  communication  of 
information  seems  to  be  the  prime 


factor  in  the  historical  mechanism  of 
change.” 

The  anniversary  banquet  that  fol¬ 
lowed,  hosted  by  the  school’s  direc¬ 
tor,  Miles  Southworth,  marked  the 
release  of  Professor  Emeritus  Alex¬ 
ander  Lawson’s  500-page  history  of 
the  school. 

Digital-type  design  expert  Charles 
Bigelow  gave  this  year’s  Frederic  W. 
Goudy  Distinguished  Lecture  in 
Typography,  focusing  on  develop¬ 
ments  in  typeface  manipulation  and 
storage-retrieval. 

Winner  of  RIT’s  annual  Goudy 
Award,  Bigelow  pointed  to  the  work 
of  graffiti  artists  in  his  “Evolution  of 
Letterforms”  lecture.  Although  dis¬ 
liked  by  many,  Bigelow  noted,  the 
wall  and  subway  car  inscriptions 
demonstrate  “a  tremendously  rich 
and  varied  calligraphic  tradition 
among  disadvantaged  teens  in  ghet¬ 
tos.” 

Variety,  complexity  and  personal 
style  in  graffiti  surpass  what  Bigelow 
has  seen  in  his  design  students’ 
classes,  according  to  the  noted 


designer  and  educator.  He  also  com¬ 
pared  the  “ingenuity”  of  “the  outlaw 
teens”  with  design  schools’  more 
practical  focus  on  type  and  to  the 
deemphasis  of  handwiritng  in  gram¬ 
mar  schools. 

After  a  year  of  special  events, 
awards  and  conferences,  celebrations 
will  conclude  next  November  with 
“Stratagem  88,”  an  imaging  arts  and 
sciences  exposition. 

Price  hike 

New  York  Newsday  has  raised  its 
home  delivery  prices  for  Monday 
through  Saturday  and  seven-day  ser¬ 
vice  by  200. 

Effective  Dec.  7,  the  price  of  home 
delivery  Monday  through  Saturday 
rose  from  $1.80  to  $2,  and  seven-day 
home  delivery  rose  from  $2.80  to  $3. 
Home  delivery  of  the  Sunday  edition 
remained  at  $1,  and  there  was  no 
change  in  the  250  newsstand  cost. 

The  newspaper  cited  rising  news¬ 
print  and  delivery  expenses  as  rea¬ 
sons  behind  the  price  increases. 
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BARKLEY  CORP.,  Elk  Grove  Village,  111.,  has  i.itro- 
duced  its  Jet-Air-Wheel  Bustle  System  for  correcting  side 
misregister  caused  by  fanout.  The  wavy  distortion  is  cre¬ 
ated  by  excessive  moisture. 

Bustle  action  is  possible  anywhere  across  the  web  width 
without  marking  through  the  use  of  compressed  air  to 
reduce  the  relative  width  of  print.  Controls  are  mounted 
away  from  the  moving  press.  Air  and  wheel  operations  are 
both  available,  with  easy  conversion  from  one  to  another. 
*  *  * 

FLINT  INK,  Detroit,  Mich.,  is  offering  soybean  oil- 
based  news  inks  produced  for  sharpness  and  bright  repro¬ 
duction.  Black  and  color  inks  are  manufactured  for  offset 
and  letterpress  production,  and  are  available  for  trial. 

*  *  * 

MIMA,  Pompano  Beach,  Fla.,  has  introduced  its  Accu- 
Stretch  III  system  for  heavy-duty  stretch  wrappers.  Able 
to  stretch  film  beyond  400%,  the  new  system  can  also 
produce  prestretched  film  faster  for  automated  high-speed 
wrapping  applications. 

Offered  as  an  option  on  Mima’s  heavy-duty  automatic 
and  semiautomatic  spiral  stretch  wrappers,  retrofits  are 
also  possible,  including  heavy-duty  wrappers  by  other 
manufacturers. 

*  *  * 

POWER  STRAP,  Cleveland,  Ohio,  offers  a  high-speed, 
compact  mailroom  underwrapper.  The  24"  x  28'/*"  Mark  3 
(with  adjustable  height),  designed  for  mainline  tying,  can 
provide  50  underwrap  sheets  per  minute,  with  variable 
cut-off  lengths  possible  on  material  widths  up  to  20". 

Reel  loading  and  paper  feed  are  possible  without  pro¬ 
duction  shutdown.  Material  width  change  is  accomplished 
by  a  single  adjustment.  Heavy-duty  casters  allow  porta¬ 
bility. 

The  company  has  also  announced  positioning  of  back- 
to-back  PSN-5  strappers  to  permit  automatic  switching 
from  one  unit  to  the  other  in  the  event  strapping  runs  out  or 
a  fault  occurs,  assuring  uninterrupted  tie  line  operation.  A 
simple  conveyor  connection  is  also  available. 

Power  Strap  provides  programming  for  dual  operation, 
with  each  machine  monitoring  the  other  for  strap.  Strap¬ 
ping  as  many  as  45  bundles  per  minute,  the  PSN-5  is  said  to 
be  capable  of  handling  bulging  bundles. 

*  *  * 

AGFA-GEVAERT,  Ridgefield  Park,  N.J.,  now  offers 
the  Gevamix  MCU  Manual  Controller  Unit,  which  permits 
the  upgrade  of  lith  processors  by  functioning  in  place  of  a 
scanner  bar.  As  an  accessory  to  the  Gevamix  Auto  mixing 
and  dispensing  system,  the  MCU  “replaces  the  function 
normally  supplied  by  a  processor’s  film  replenishment 
signal.” 

The  MCU  supplies  data  on  film  size,  percent  exposure 
parameters  and  developer  rate  to  the  Gevamix  Auto, 
where  it  is  combined  with  data  from  processor  control 
strips  for  precise  delivery  of  required  developer/ 
replenisher. 

The  compact  12"  x  4"  unit  includes  independently  pro¬ 
grammable  replenishment  rates  for  negative-working  and 
duplication  products.  List  price  is  $1,295. 

*  *  * 

INTEL  CORP.,  Santa  Clara,  Calif,  now  offers  a  circuit 
board  for  upgrading  IBM  and  some  compatible  PCs.  The 
Inboard  386/PC,  with  Intel’s  80386  microprocessor,  can 


increase  speed  by  up  to  ten  times  on  PCs  using  an  Intel 
8088  chip  only.  The  board  also  increases  memory 
capacity. 

*  *  * 

BUTLER  AUTOMATIC,  Canton,  Mass.,  has  intro¬ 
duced  an  entirely  integrated  roll  handling  system  for  con¬ 
tinuously  supplying  fully  prepared  rolls  to  presses. 

System  features  include  centralized  roll  control,  deliv¬ 
ery  by  automatic  guided  vehicle,  robotic  removal/ 
replacement  and  computer-controlled  splicers.  All  func¬ 
tions  are  under  complete  dispatch  control.  One  operator 
can  supply  four  splicers  and  monitoring  a  dispatch  control 
linked  to  splicers  and  hoists. 

*  *  * 

HERCULES,  Wilmington,  Del.,  has  made  available  two 
rosin-based  resins  for  low-rub  inks  in  offset  and  letterpress 
applications. 

Res  D-201 1  offers  good  ink  oil  dilutibility  and  dispersion 
characteristics  in  carbon  black,  with  “good  tack  stability” 
and  print  density. 

Res  D-2040,  recommended  for  low-rub  litho  inks,  shows 
good  carbon  black  wetting  and  ink  oil  dilutibility,  as  well  as 
“superior”  tack  stability  and  rub  resistance. 

*  *  * 

NEWS  GRAPHICS,  New  Tripoli,  Pa.,  has  supplied  the 
content  of  GraphicsBuilders,  an  Associated  Press  data¬ 
base  service  offering  AP  members  graphics,  images,  logos 
and  symbols  on  Macintosh  disks. 

Beginning  with  a  set  of  more  than  500  images,  sub¬ 
scribers  will  receive  monthly  updates  on  subjects  ranging 
from  sports  and  travel  to  business  and  government.  Ser¬ 
vice  is  expected  to  start  Jan.  1. 

*  *  * 

PUBLISHERS  DATA  SERVICE  CORP.,  Monterey, 
Calif,  will  release  DeskTop  DataPrep  in  early  1988.  The 
PC-based  CD-ROM  development  system  is  designed  for 
use  with  the  KnowledgeSet  Corp.  Knowledge  Retrieval 
System  allows  in-house  CD-ROM  development  for 
greater  control  and  data  security. 

PDSC  redesigned  its  VAX-based  software  to  run  on 
IBM  286/386  or  compatible  PCs.  Users  prepare  and  record 
data  bases  on  large,  high-capacity  devices.  Operations 
include  indexing,  file  inversions,  cross  referencing, 
SGML  conversions,  raster  and  vector  graphics  integration 
and  modification  of  retrieval  software  user  interface. 

*  *  * 

DIGITAL  EQUIPMENT  CORP.,  Maynard,  Mass.,  has 
introduced  the  DECserver  500  network  terminal  server, 
which  permits  efficient  connection  of  16  to  128  asynchro¬ 
nous  terminals,  printers,  modems  and  PCs  to  the  DEC 
Ethernet. 

Among  other  features  are  direct  communications  be¬ 
tween  network  devices  and  applications  transitions  with¬ 
out  repeated  logging-in  (up  to  eight  multiple  sessions  per 
user).  Support  for  DEC-423  signaling  standard  permits  up 
to  a  1,000-foot  terminal-to-terminal  server  distance. 

Digital  has  also  announced  its  Single  Port  Ethernet  Re¬ 
peater,  for  low-cost,  single-line  ThinWire  Ethernet  desk¬ 
top  connection.  Designed  for  small-office  environments, 
the  repeater  is  compatible  with  all  DEC  ThinWire  prod¬ 
ucts,  and  “can  be  used  for  stand-alone  networking  or 
connected  to  a  standard  Ethernet  ‘backbone’  cable,” 
according  to  Digital. 
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ASNE 

(Continued  from  page  14) 


seek  a  change  in  the  Securities  Act  of 
1933  which  would  allow  companies  to 
advertise  their  stocks  and  securities 
directly  to  the  public,  saying  the  pro¬ 
hibition  gave  consumers  needed  pro¬ 
tection  from  fraudulent  claims. 
Newspapers  can  run  ads  telling  that 
an  offering  is  being  made  and  where 
interested  parties  can  obtain  a  pros¬ 
pectus. 

“Newspaper  advertising  depart¬ 
ments  now  attempt  to  guard  their 
readers  against  fraud,  but  there  is  no 
way  an  ad  department  could  deter¬ 
mine  which  securities  may  be  fraudu¬ 
lent,”  the  committee  said.  “The  act 
of  1933  takes  newspapers  out  of  that 
role,  and  at  the  same  time,  provides 
protection  to  the  public.” 

The  committee  noted  “there  is 
nothing”  in  the  law  which  prohibits  a 
newspaper  from  publishing  “a  com¬ 
plete  story  on  any  stock  offering.  So 
the  act  in  reality  does  not  restrict  any 
news  medium  from  publishing  the 
prospectus  in  full.” 

While  the  committee  agreed  with 
Gartner  that  the  Freedom  of  Informa¬ 
tion  Act  contained  too  many  excep¬ 
tions,  it  argued  that  the  political  cli¬ 
mate  was  too  volatile  for  ASNE  to 
“storm  the  gates”  to  get  FoIA 
strengthened. 

“Fm  more  than  a  little  concerned 
that  if  an  attempt  is  made  in  Congress 
to  improve  the  act  today,  there  are  a 
lot  of  folks  waiting  for  that  opportun¬ 
ity  to  water  it  down  instead,”  Jane 
Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press,  told  ASNE. 

ASNE  general  counsel  Schmidt, 
remarking  that  the  public  seems  to 
want  “more  privacy,”  was  also  con¬ 
cerned  that  the  press  may  “lose  the 
fight  [to  strengthen  FoIA]  in  the  court 
of  public  opinion.” 

“There  is  no  question  that  what 
Mike  Gartner  says  about  the  limita¬ 
tions  of  FoIA  is  correct,  but  this  is  not 
the  time  for  ASNE  to  devote  count¬ 
less  hours  on  getting  it  expanded,” 
the  committee  said.  “Rather,  ASNE 
should  begin  digging  in  its  heels  to 
prevent  any  further  erosion  of  the  act 
and  working  hard  to  refine  and 
strengthen  what  the  act  already  pro¬ 
vides.” 

The  committee  also  agreed  with 
Gartner  that  more  income  tax  infor¬ 
mation  should  be  available  to  the 
public.  The  committee  noted  that 
Wisconsin  has  a  law  allowing  for  the 
public  to  obtain  information  on 
whether  an  individual  filed  a  return 
and  how  much  income  tax  was  paid. 


“Would  not  such  a  procedure  be 
advantageous  at  the  federal  level, 
too?”  the  committee  asked.  “It 
would  not  only  serve  as  a  way  to  keep 
tabs  on  public  officials,  but  it  would 
meet  President  Harrison’s  admoni¬ 
tion  that  neighbors  ought  to  be  able  to 
see  whether  everyone  is  paying  his 
fair  share. 

“At  the  same  time,  it  would  respect 
the  privacy  of  personal  financial 
information  —  sources  of  revenue, 
amount  of  deductions,  bad  invest¬ 
ments,  etc.  [would  not  be  disclosed.] 
This  could  be  a  project  for  ASNE’s 
Freedom  of  Information  Committee 
very  soon.” 

The  committee  was  also  in  whole¬ 
hearted  agreement  with  Gartner  that 
“there  are  real  threats  to  free  speech 
in  the  areas  of  tobacco  and  alcohol. 
The  hazard  would  seem  to  be  made 
greater  by  the  fact  that  alcohol-bash¬ 
ing  and  tobacco-bashing  enjoy  great 
popularity. 

“Our  problem  is  to  make  clear  that 
we  are  not  taking  a  position  as  to  the 
value  or  hazard  posed  by  these  prod¬ 
ucts,  but  rather  are  saying  that  free 
speech  must  be  protected.” 

In  a  brief  reply  to  the  ASNE  com¬ 
mittee,  Gartner  said  he  still  felt  that 
the  Smith-Mundt  Act  “is  a  prior 
restraint  on  the  press,  even  though 
there  is  no  penalty.” 

He  pointed  out  that  in  recent  cor¬ 
respondence,  the  USIA  again 
stressed  to  Gartner  that  it  is  illegal  to 
publish  VoA  material.  “‘Nor  are  you 
free  to  print  such  material,’”  even  if  it 
just  “fell  into  my  hands,”  Gartner 
said  USIA  told  him. 

Gartner  also  argued  against  ban¬ 
ning  ads  for  stocks  and  securities. 


If  it  is  OK  for  the  government  to 
protect  consumers  against  the  adver¬ 
tising  of  bad  securities,  he  wondered, 
“shouldn’t  it  then  protect  me  from 
advertising  of  bad  food  (junk  hambur¬ 
gers),  bad  interest  rates  (most  credit 
cards),  bad  toys  (guns  that  mess  up 
the  minds  of  children)  and,  especially, 
those  cigarettes  that  we  all  agree  are 
bad  for  us? 

“There’s  nothing  special  about 
stocks  and  bonds,  and  I  think  that 
once  you  endorse  one  exception  to 
free  speech  in  ads  you  open  the 
gates.” 

Journal-Sentinel  to 
adopt  smoking  ban 

The  Milwaukee  Journal-Sentinel 
Inc.  will  ban  smoking  by  employees  in 
most  areas  of  its  operation  beginning 
Jan.  4. 

The  new  policy  affects  about  2,000 
workers  at  the  Milwaukee  Sentinel 
and  the  Milwaukee  Journal,  accord¬ 
ing  to  Richard  Williams,  vice  presi¬ 
dent  for  employee  relations. 

The  policy  bans  smoking  in  all  work 
areas,  meeting  rooms,  stairwells, 
hallways,  restrooms  and  dining 
rooms.  Smoking  will  be  allowed  in 
designated  areas. 

The  no-smoking  policy  was  devel¬ 
oped  after  a  survey  of  employees  in 
August,  which  found  that  69%  of  the 
respondents  said  smoking  in  their 
work  areas  bothered  them  and  63%  of 
the  respondents  favored  banning 
smoking  throughout  the  building, 
according  to  communications  chair¬ 
man  Thomas  J.  McCollow. 


HARE  &  FORD 


Newspaper  and  Broadcast 
Media  Brokers... and  More 


Successful  negotiators 
whose  skills  and  contacts 
give  you  the  results  you 
want,  when  you  want  them. 

Well-known  and  respected 
professionals  in  the  print  and 
broadcast  industries.  Total 
media  expertise  in  the 
following  areas: 
•  Newspaper,  Radio, 
Television  and  Cable 

•  Sales,  Pricing,  Profitability 

•  Buyer/^ller  Contacts 

•  Negotiations  and  Closings 

•  Media  Property  Appraisals 


Richard  L.  Hare 

Newspaper  Specialist 
62  Black  Walnut  Drive 
Rochester,  NY  14615 
716/621-6873 


Milton  Q.  Ford 

Broadcast  Media  Specialist 
5050  Poplar  Avenue,  Suite  1 1 35 
Memphis,  TN  38157 
901/767-7980 


Call  or  write  today  for  the  new  Hare  &  Ford  brochure. 
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Roberts:  Short  stuff  alone  doesn’t  cut  it 

Philadelphia  Inquirer  editor  is  critical  of  newspapers  that  run  only 
‘punchy  little  short‘  articles;  says  in-depth  articles  are  important  too 


By  Ron  Milligan 

The  trend  toward  colorful,  readable 
simplification  in  newspaper  coverage 
came  under  harsh  criticism  by  Phila¬ 
delphia  Inquirer  editor  and  president 
Eugene  Roberts  Jr.,  in  a  recent 
address  at  the  University  of  Southern 
California  School  of  Journalism. 

Roberts  scorned  the  practice  of 
avoiding,  whenever  possible,  any 
detailed  governmental  coverage  and 
reporting  important  and  complex  sto¬ 
ries  by  giving  readers  “daily  dribs  and 
drabs,  punchy  little  shorts  that  stimu¬ 
late  but  don’t  slake  the  appetite  for 
information.” 

At  almost  every  editors’  meeting  he 
goes  to  these  days,  Roberts  com¬ 
plained,  he  seems  to  hear  the  idea  that 
the  survival  of  Western  journalism 
depends  on  drastically  increasing  the 
number  of  stories,  writing  them 
shorter,  and  making  front  pages  look 
like  transcripts  of  the  six  o’clock  tele¬ 
vision  news  with  color  graphics. 

“People  are  prepared  for  a  short¬ 
hand  version  of  events  on  radio  and 
television,”  he  stated,  “but  not,  to 
the  exclusion  of  all  else,  in  their  daily 
paper.” 

Not  that  in  his  tenure  the  Inquirer 
has  abandoned  short  stories  or  news 
briefs.  “Indeed,”  Roberts  pointed 
out,  “we  have,  over  the  past  14  years, 
recast  the  Philadelphia  Inquirer  so 
that  it  bristles  each  day  with  short 
summaries  and  news  digests.” 

But  that  by  itself  is  not  enough,  he 
told  his  audience  of  some  300  journal¬ 
ists  and  students  on  hand  for  USC’s 
Ninth  Annual  Otis  Chandler  Distin¬ 
guished  Lecture. 

Roberts’  faith  in  the  newspaper 
readers’  demand  for  the  full  story 
when  necessary,  even  when  the  only 
way  is  long  and  complex,  goes  back 
30  years  to  his  first  paying  newspaper 
job,  farm  reporter  for  the  Goldsboro 
(N.C.)  News-Argus,  circulation  9,000 
at  the  time. 

His  editors  understood  their  read¬ 
ers  and  what  grabs  them  and  holds 
them,  Roberts  said. 

“There  was  never  any  talk  at  the 
News-Argus  about  writing  short,  or 
not  jumping  stories  where  tobacco 


Eugene  Roberts 


was  concerned.”  Roberts  recalled  he 
was  out  in  the  fields  with  these  far¬ 
mers  every  day. 

“1  never  ever  heard  a  single  farmer 
complain  because  he  had  to  jump  to 
another  page  of  the  News-Argus  to 
follow  a  tobacco  story,  but  I  heard 
them  complain  a  lot  when  we  weren’t 
on  top  of  a  tobacco  story,  or  didn’t  dig 
or  didn’t  investigate,  or  when  they 
heard  a  snatch  of  a  story  on  the  radio 
that  was  inadequately  explained  in 
the  next  issue  of  the  News-Argus.” 

Recently  his  faith  in  big  spreads 
withstood  a  nerve-racking  test.  The 
Inquirer  had  undertaken  a  mammoth 
story  that  involved  dispatching  23 
staff  writers  and  16  staff  photogra¬ 
phers  to  15  U.S.  and  seven  overseas 
locations.  They  wanted  to  show  how 
AIDS  has  affected  every  corner  of  the 
earth. 

They  pulled  their  story  together, 
10,000  words,  spread  over  four  pages, 
on  deadline  —  the  week  of  the  stock 
market  crash.  There  were  some 
uneasy  moments  whether  to  postpone 
the  story.  Would  anybody  read  it  at 
the  same  time  the  Inquirer  was 
reporting  the  fuli  ioad  of  Wall  Street 
fact  and  drama? 

“Of  course,  they  read  it,”  Roberts 
said.  “We  got  a  huge,  positive  reac¬ 
tion.  We  reached  readers  who 


wouldn’t  even  have  seen  the  story  if 
they  hadn’t  bought  the  paper  to  find 
out  how  IBM  or  Standard  Oil  was 
doing.” 

The  newspaper  that  shuns  in-depth 
reporting,  he  said,  fails  its  readers  in 
fundamental  ways.  “It  gives  them 
incomplete  coverage,  it  shortchanges 
them.” 

S.F.  Chronicle  drive 
to  help  area  needy 

The  San  Francisco  Chronicle's 
second  annual  fund  drive  for  people  in 
need  around  the  Bay  area  began 
Thanksgiving  Day  with  a  front-page 
report  on  the  problems  of  area  resi¬ 
dents.  Stories  about  people  in  crisis 
situations  and  donors  to  the  Season  of 
Sharing  Fund  will  be  featured  in  the 
paper  through  the  end  of  the  year. 

Since  the  Chronicle  absorbs  the 
administrative  costs,  all  donations  to 
the  fund  directly  benefit  the  people 
written  about  and  the  thousands  of 
other  Bay  area  residents  in  similar 
situations. 

Early  donations  totaled  $130,000, 
and  the  Chronicle  hopes  to  exceed 
last  year’s  total  of  $700,000  from 
foundations,  corporations,  small 
businesses,  religious  groups,  stu¬ 
dents,  Scout  troops  and  more  than 
10,000  Chronicle  readers. 

By  using  the  coupon  in  the  Chroni¬ 
cle,  donors  may  request  that  they  be 
acknowledged  in  the  paper,  or  that 
their  contribution  be  listed  “in  honor 
of’  or  “in  memory  of’  loved  ones. 

Price  hike 

The  Des  Moines  Register  is  raising 
the  price  of  its  Sunday  editions  and  its 
daily  editions  delivered  by  mail. 

The  Register  said  it  was  raising  the 
suggested  home  delivery  and  single 
copy  retail  price  of  the  Sunday  Regis¬ 
ter  by  250  to  $1.25  a  copy,  effective 
Dec.  13. 

The  suggested  retail  price  of  the 
Register  delivered  by  mail  in  Iowa 
will  be  increased  by  300  to  $2.30  a 
week,  effective  Dec.  14. 
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Candidate  says  media  want  candidates  to  criticize  opponents 


By  Marshall  J.  Cook 

The  news  media  won’t  cover  your 
speech  unless  you  attack  your  oppo¬ 
nent,  according  to  candidate  Ed 
Garvey. 

“You  run  to  get  your  ideas  out  to 
the  people.  You  want  to  talk  about 
our  policy  in  Nicaragua,  about  farm¬ 
ers  going  under  and  plants  closing, 
but  an  offhand  comment  about  your 
opponent  —  that’s  what  is 
reported.” 

Garvey  ran  unsuccessfully  for  the 
U.S.  Senate  a  year  ago.  Now  he  is 
running  again,  hoping  to  fill  the  seat 
being  vacated  by  retiring  Senator 
William  Proxmire  (D-Wis.).  Garvey 
served  as  '^eputy  attorney  general  in 
Wisconsin  and,  before  that,  repre¬ 
sented  the  National  Football  League 
Players’  Association  during  the  first 
players’  strike. 

“I  don’t  know  how  a  voter  in  Wis¬ 
consin  could  have  found  out  how  Ed 
Garvey  felt  about  a  variety  of  issues, 
despite  the  fact  that  I  campaigned  full 
time  for  a  year-and-a-half,”  Garvey 
admitted.  “This  isn’t  what  Thomas 
Jefferson  had  in  mind.  If  Jefferson 
were  here,  he’d  weep.” 

Garvey  sees  the  press  now  focusing 
on  the  horse-race  aspects  of  a  political 
campaign  and  on  what  he  calls  “con¬ 
fessional  journalism.” 

Garvey  acknowledges  that  any  can¬ 
didate  who  opens  himself  to  public 
scrutiny  should  suffer  the  conse¬ 
quences,  but  journalists  cross  well 
over  the  line  of  propriety,  he  believes, 
when  they  ask  Jessie  Jackson’s  wife  if 
she  worries  about  her  husband  cheat¬ 
ing  when  he  is  on  the  road. 

“I  have  this  old-fashioned  belief 
about  husbands  and  wives.  A  reporter 
doesn’t  have  the  right  to  ask  for  your 
innermost  thoughts  about  your  wife 
and  kids,”  he  said. 

Garvey  calls  it  a  “National 
Enquirer  mentality.”  He  also  calls  it 
“crazy.” 

“What  would  a  decent  human 
being  ask  another  decent  human 
being?  If  you  wouldn’t  ask  a  friend, 
you  shouldn’t  ask  a  candidate. 

“I  realize,”  he  added  quickly, 
“that  that’s  a  candidate’s  view.” 

While  focusing  on  the  personal 
lives  of  the  candidates,  the  media 
have  “walked  away  from  the  respon¬ 
sibility  to  cover  the  issues,”  Garvey 
said.  “They  talk  about  the  polls, 
who’s  ahead,  whether  you’re  attack¬ 
ing  your  opponent  or  not.” 

The  Garvey-Kasten  Senate  race 


gave  them  lots  to  talk  about.  One 
Kasten  television  ad  indicated  that 
$750,000  had  disappeared  from  the 
NFL  Players’  Association  during 
Garvey’s  watch. 

“Even  my  friends  came  up  to  me 
and  said,  ‘We  know  you  didn’t  take  it. 


but  what  happened  to  the  money?”’ 
Garvey  recalled.  “There  never  was 
any  $750,000. 

“When  I  saw  the  ad,  I  had  violent 
thoughts,”  Garvey  said.  “I  wanted  to 
punch  somebody,  but  my  wife  said 
that  wouldn’t  be  very  senatorial.” 

Instead,  Garvey  showed  the  tape  at 


Departments  merge 
to  form  school 
of  communications 

California  State  University  at  Ful¬ 
lerton  announced  that  it  is  merging  its 
communications  and  speech  depart¬ 
ments  to  form  a  school  of  communica¬ 
tions. 

Currently,  the  communications 
department  has  2,100  undergraduate 
and  80  graduate  students  in  journal¬ 
ism,  radio-television,  public  rela¬ 
tions,  photocommunications  and 
advertising. 

The  speech  communications 
department  has  about  300  under¬ 
graduate  and  150  graduate  students 
majoring  in  communicative  disorders 
or  speech  communications. 

The  consolidation  of  the  two 
departments  is  scheduled  for  July  1. 

Harte-Hanks  sells 
television  stations 

Harte-Hanks  Communications  Inc. 
has  signed  an  agreement  in  principle 
with  Gannett  Co.  Inc.  for  Gannett  to 
acquire  WFMY-tv  in  Greensboro, 
N.C.,  and  WTLV-tv  in  Jacksonville, 
Fla. 

The  stations  are  among  21  units 
previously  announced  for  divestiture 
for  Harte-Hanks. 

The  purchase  price  for  both  sta¬ 
tions  is  $155  million.  The  transaction 
is  expected  to  close  around  the  first 
quarter  of  1988. 


a  press  luncheon. 

“I  told  them,  ‘You  can’t  let  him  get 
away  with  it.’” 

According  to  Garvey,  “Reporters 
filed  little  stories  saying,  ‘Garvey 
says  he  didn’t  steal  the  money,’  but 
they  didn’t  look  into  the  charges  that 


$750,000  was  missing.” 

By  not  investigating  the  content  of 
the  ad,  “they’re  encouraging  spots 
that  can  destroy  a  person’s  reputa¬ 
tion,”  Garvey  observed. 

“If  somebody  spent  $2  million  to 
call  you  a  crook,  you’d  have  a  nega¬ 
tive  image,  too.” 


Boston  Phoenix  to 
start  paper  in  R.l. 

The  Boston  Phoenix,  a  weekly 
newspaper  heavily  weighted  toward 
arts  and  entertainment  news,  plans  to 
start  a  sister  paper  for  Rhode  Island 
and  southeastern  Massachusetts. 

Publisher  Stephen  M.  Mindich  said 
he  hopes  to  open  a  Providence  adver¬ 
tising  and  editorial  office  in  February 
and  hit  the  streets  with  papers  in  late 
March  or  early  April. 

The  paper  would  be  in  direct  com¬ 
petition  with  the  the  free  NewPaper,  a 
general  entertainment  v/eekly  focus¬ 
ing  on  arts,  entertainment  news  and 
sports  in  Rhode  Island. 


Letters 

(Continued  from  page  9) 


loyal  to  it  despite  all  blandishments  of 
other  media. 

Believe  me,  there  are  people  com¬ 
ing  out  of  our  schools  who  would  help 
you  build  those  newspapers.  If  you 
don’t  give  them  a  chance,  with  decent 
wages  and  working  conditions,  then 
you  deserve  William  Allen  White’s 
epitaph  on  the  great  bottom-line 
publisher,  Frank  Munsey:  “May  you 
rest  in  trust.” 

William  Bridges 

(Bridges  is  chairman  at  the  Pulliam 
School  of  Journalism,  Franklin  Col¬ 
lege,  Franklin,  Ind.) 


“You  want  to  talk  about  our  policy  in  Nicaragua, 
about  farmers  going  under  and  plants  closing,  but  an 
offhand  comment  about  your  opponent  —  that’s  what 
is  reported.’’ 
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A  media  person  who  covers  the  media 

Eleanor  Randolph  has  written  about  the  press  for  the  Washington 
Post  since  1984,  and  now  also  does  a  column  on  the  subject 


By  David  Astor 

Eleanor  Randolph  has  covered  a 
number  of  fascinating  people  during 
her  reporting  career,  including 
George  Wallace,  Jimmy  Carter,  and 
James  Watt.  But  her  current  beat  is, 
in  many  ways,  just  as  interesting. 

Randolph  is  the  Washington  Post's 
media  reporter,  a  position  she 
assumed  in  1984.  And,  since  Septem¬ 
ber,  Randolph  has  also  been  writing  a 
weekly  syndicated  column  on  the 
news  business. 

The  Washington  Post  Writers 
Group  approached  Randolph  about 
doing  the  column  earlier  this  year.  It 
was  a  big  step  for  the  44-year-old  jour¬ 
nalist,  because  she  knew  the  feature 
would  basically  have  to  be  written 
during  lunch  hours,  evenings,  and 
weekends.  But  Randolph  is  glad  to 
have  taken  it  on. 

She  noted  that  the  column  gives  her 
the  kind  of  “elbow  room”  to  express 
opinions  that  news  stories  obviously 
cannot  provide.  “I  can  use  the  word 
‘I,’”  said  Randolph.  “If  you  use  that 
in  a  story,  a  bell  goes  off  in  the  editor’s 
office!” 

This  doesn’t  mean  Randolph  sits 
around  commenting  on  things  off  the 
top  of  her  head.  Working  on  her  regu¬ 
lar  media  stories  for  the  Post  gives 
Randolph  a  good  deal  of  information 
for  the  column.  She  also  talks  with  a 
number  of  people  —  reporters,  ex¬ 
editors,  and  others  —  when  formulat¬ 
ing  column  ideas.  And  Randolph 
reads  and  watches  all  she  can,  includ¬ 
ing  the  Post,  New  York  Times,  Wall 
Street  Journal,  other  daily  papers, 
journalism  publications.  Time,  News¬ 
week,  The  Nation,  The  New 
Republic,  American  Spectator,  vari¬ 
ous  television  news  programs,  tv 
morning  shows,  and  more. 

Randolph  often  comments  about 
newspapers  in  her  column,  but  she 
also  focuses  on  various  other  kinds 
of  media.  She  said  tv  news,  for 
instance,  is  a  “powerful  force”  in 
America  but  that  many  television  col¬ 
umnists  tend  to  focus  on  tv’s  enter¬ 
tainment  side.  So  Randolph  believes 
there’s  a  “huge  gap”  someone  can  fill 
by  analyzing  the  news  side  of  tv. 

Whatever  the  subject,  a  Randolph 


Eleanor  Randolph 

column  may  contain  praise  for  “what 
journalism  does  best”  or  criticism  for 
“what  it  does  worst.”  The  Post 
staffer  added  that  she  tends  to  focus 
more  on  ethical  issues  and  personali¬ 
ties  than  the  financial  side  of  the  news 
business. 

Specific  topics  covered  by  Ran¬ 
dolph  have  included  Bob  Wood¬ 
ward’s  CIA  book,  the  undignified 
way  the  press  can  look  when  trying  to 
question  an  elusive  President  Reagan, 
the  media  “pool”  covering  military 
actions,  the  increased  sophistication 
of  financial  journalists,  and  the  con¬ 
troversial  photo  of  Diane  Sawyer  on 
the  cover  of  Vanity  Fair  magazine. 

In  her  piece  on  the  60  Minutes  cor¬ 
respondent,  Randolph  wrote:  “Like 
many  women  journalists,  I  have 
always  admired  Diane  Sawyer.  She  is 
a  reporter  who  doesn’t  purr  when  she 
asks  questions.  She  has  mastered 
complicated  subjects  well  enough  to 
make  them  sound  uncomplicated,  and 
she  knows  enough  about  throwweight 
to  defuse  former  White  House  Chief 
of  Staff  Don  Reagan.”  But  after  see¬ 
ing  Sawyer’s  “come-hither”  Vanity 
Fair  pose,  Randolph  said  it  could  take 
at  least  a  while  “to  keep  a  straight 
face  while  listening  to  her  talk  about 
global  issues.” 

On  USA  Today ,  Randolph 


observed:  “The  problem  with 
McPaper  ...  is  that  it  is  a  pollster’s 
dream  newspaper.  It  asked  readers 
what  they  wanted  and  then  gave  it  to 
them  ....  Ultimately,  however, 
pollsters  shouldn’t  run  newspapers; 
publishers  and  editors  should  run 
newspapers.  Some  stories  are  too 
important  for  surveys  to  matter.” 

On  press  coverage  of  presidential 
candidates:  “It’s  not  a  pretty  sight  — 
this  focusing  of  so  much  media  fire¬ 
power  on  one  man’s  foibles.  But  if 
campaigns  are  spending  millions  to 
show  you  a  candidate’s  strengths, 
somebody  should  point  out  the  weak¬ 
nesses.  That’s  where  America’s 
media  comes  in.” 

On  the  movie  Cry  Freedom  and 
South  Africa:  “The  worst  part  about 
Richard  Attenborough’s  new 
film  ...  is  this:  As  you  sit  there 
reliving  Donald  Woods’  harrowing 
life  as  a  journalist  in  South  Africa  10 
years  ago,  you  cannot  shake  it  off 
with  a  mere  shudder,  saying,  ‘Oh, 
well,  it’s  just  a  movie.’” 

Then,  in  commenting  on  the  apart¬ 
heid  country’s  current  censorship 
policies,  Randolph  stated:  “With  the 
rules  intentionally  nebulous  —  a  ban 
on  stories  that  would  be  ‘a  threat  to 
the  maintenance  of  public  order’  — 
South  African  censors  can  use  some¬ 
thing  more  powerful  than  the  old  blue 
pencil.  What  makes  their  job  easier  is 
the  journalists’  fear  of  getting  thrown 
out  of  the  country.  It  is  usually  a  fear 
imposed  by  an  editor  or  producer  who 
argues  that  not  being  thrown  out 
means  at  least  there  is  some 
coverage  .... 

“This  fear  of  being  deported  is  a 
powerful  weapon  that  leads  some 
journalistic  organizations  to  do  the 
dirty  work  of  censoring 
themselves  ....  But  this  timidity, 
this  shaving  off  the  edges  to  satisfy  a 
South  African  regime  that  will  never 
really  be  satisfied,  seems  strangely 
hollow  after  watching  the  story  of 
Donald  Woods  and  his  black  friend 
Stephen  Biko.” 

In  composing  columns  such  as 
those  excerpted  above,  Randolph  is 
careful  to  write  in  a  way  understand¬ 
able  to  general  readers.  She  noted 
that  there  are  certain  media-related 
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issues,  words,  and  so  on  that  might  . . 

seem  very  obvious  to  journalists  but  NOWS  SDOUt  tllG  Bill  HOOSt^lOCl  NOS 
not  to  other  people. 

“In  my  mind  I  aim  for  a  particularly 

funny  and  skeptical  uncle  I  have,”  There  have  been  several  new  de-  you  might  benefit  by  comparing  notes 
said  Randolph.  “When  I’m  success-  velopments  relating  to  the  National  with  NCS  colleagues  who  have  had 

ful.  Uncle  Bobby  can  understand  Cartoonists  Society  since  cartoonist  similar  experiences.  The  committee 

every  word!”  Bill  Hoest  took  over  as  president  ear-  will  try  to  facilitate  these  contacts  for 

Although  this  is  her  first  experience  Her  this  year.  you.  If,  on  the  other  hand,  you’re 

with  syndication,  Randolph  previ-  Hoest  appointed  “Momma”/  about  to  negotiate  a  new  contract, 
ously  wrote  an  occasional  opinion  “Miss  Peach”  creator  Mell  Lazarus  you  might  be  interested  in  some  of  our 

piece  for  the  Post  and  Chicago  Trib-  of  North  America  Syndicate  as  chair-  ideas,  warnings,  and  advice.” 

une  as  well  as  a  regular  school-board  man  of  the  new  NCS  Syndicate  Rela-  The  October  newsletter  included  a 

column  for  the  Pensacola  (Fla.)  tions  Committee.  Lazarus,  in  turn,  “forum”  on  contracts,  feature  own- 

Ne.t’s-Journal.  invited  “The  Family  Circus”  creator  ership  rights.  Creators  Syndicate,  and 

The  Pensacola  native  worked  for  Bil  Keane  of  King  Features  Syndicate  related  matters.  Offering  their  com- 

the  News-Journal  both  during  high  to  be  on  the  committee,  and  is  looking  ments  were  CS  founder/president/ 

school  and  after  graduating  from  for  other  members,  too.  chief  executive  officer  Richard  S. 

Atlanta’s  Emory  University,  where  Lazarus,  explaining  how  the  com-  Newcombe  and  Universal  Press  Syn- 

she  majored  in  history  and  edited  the  mittee  will  work,  told  cartoonists  in  dicate  vice  president/editorial  direc- 

campus  humor  magazine.  Randolpa  the  October  NCS  newsletter:  “For  tor  Lee  Salem, 

later  moved  to  the  St.  Petersburg  one  thing,  if  the  relationship  between  Hoest  also  announced  in  the  news- 

Times,  where  she  covered  George  you  and  your  syndicate  isn’t  com-  letter  that  there  will  be  a  Best  Car- 

Wallace’s  1972  presidential  cam-  pletely  equitable  and  comfortable,  toons  o/r/ic  Tear  book  published  and 

paign;  the  Chicago  Sun-Timestr  the  - — -  that  the  NCS  will  act  as  a  clearing- 

Chicago  Tribune,  where  she  began  Detroit  Free  Press,  Pittsburgh  Press,  house  for  cartoonists  interested  in 

reporting  on  Jimmy  Carter  in  1975;  and  San  Francisco  Examiner.  giving  lectures  and  speeches.  The 

and  the  Washington  bureau  of  the  Los  Randolph  —  who  once  traveled  in  eight-page  NCS  publication  included 
Angeles  Times,  where  she  covered  Europe  for  a  year  —  spends  her  spare  a  number  of  other  news  and  feature 

politics.  Interior  Secretary  James  time  reading,  gardening,  swimming,  items  as  well. 

Watt,  and  more.  and  being  with  her  two-year-old  The  NCS  newsletter  —  edited  by 

The  Tribune  is  one  of  Randolph’s  daughter  Victoria  and  husband  Peter  NCS  member  John  Reiner  —  now  has 

current  column  clients.  Others  Pringle,  the of  London’s  a  glossy  look  and  will  appear  once  a 

include  the  Boston  Globe,  Cleveland  Washington  correspondent.  She  lives  month.  Hoest  said  it  will  display  the 

Plain  Dealer,  Dallas  Times  Herald,  in  D.C.  (Continued  on  page  52) 


Most  people  have  sweet  dreams 

Seventy  percent  of  Americans  say  they  dream  when  they  sleep  and 
most  of  their  dreams  are  pleasant. 

Here’s  how  people  responded  when  asked^ 

If  they  dream  when  they  sleep:  _ 


SOURCE:  19SS  Dntm  Rtpon. 
by  R.H.  Brutkin  Associatas 


P.O.  Box  190  •  San  Diego,  CA  92112-0190 
’Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-18B. 


HEALTH  WATCH 


Copley  News  Service/Ken  Marshall 

A  HEALTHY  DOSE  OF  READERS. 

America's  turning  wholesome.  Working  on  getting  fit  as  a  eat  to  stay  healthy.  What  the  newest  trends  in  health  care  are. 
fiddle.  So  there's  no  better  time  than  right  now  to  firm  up  your  And  what  people  are  doing  to  stay  in  fine  shape, 
readership.  And  give  your  revenues  some  extra  muscle.  Call  toll-free  800-445-4555*  for  a  free  sample  of  the  column 

Health  Watch,  our  weekly  info-graphics,  will  do  that  for  you.  that's  good  for  every  body.  It's  a  big  part  of  our  packages  that  tie 
No  sweat.  Health  Watch  shows-and  tells-what  people  should  up  readership  and  revenues. 
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SYNDICATES - 


(Continued  from  page  51) 
work  of  new  members  when  they  join, 
offer  a  calendar  of  events,  and  more. 

Hoest  does  “The  Lockhorns,” 
“Agatha  Crumm,”  and  “What  A 
Guy!”  for  King. 

Trio  of  publications 

The  current  issue  of  Cartoonist 
Profiles  magazine  includes  an  inter¬ 
view  with  “Bloom  County”  creator 
Berke  Breathed  of  the  Washington 
Post  Writers  Group. 

There  are  also  pieces  about  “The 
Middletons”  strip  by  Ralph  Dunagin 
and  Dana  Summers  of  North  America 
Syndicate,  “Wee  Pals”  cartoonist 
Morrie  Turner  of  NAS,  the  “Profes¬ 
sor  Doodle’s”  feature  by  Steve  Sack 
and  Craig  Macintosh  of  Tribune 
Media  Services,  the  “Hubert”  comic 
by  Dick  Wingert  of  King  Features 
Syndicate,  the  upcoming  “McCall  of 
the  Wild”  comic  from  Jerry  Dumas 
and  Mel  Crawford  of  Creators  Syndi¬ 
cate,  and  United  Media  vice  presi¬ 
dent/director  of  comic  art  Sarah. 

The  magazine  is  based  at  P.O.  Box 
325,  Fairfield,  Conn.  06430. 

Another  publication  with  cartoon- 
related  material  is  the  Santa  Cruz 
Comic  News,  which  prints  numerous 
syndicated  editorial  cartoons  and 
comics.  The  biweekly  is  based  at  P.O. 
Box  8543,  Santa  Cruz,  Calif.  95061. 

And  there  is  also  Comics  Business, 
which  made  its  debut  in  July  and 
occasionally  runs  syndication-related 
articles.  It’s  published  by  Malibu 
Graphics,  P.O.  Box  3185,  Thousand 
Oaks,  Calif.  91359. 

‘Beetle’  wins  survey 

“Beetle  Bailey”  by  Mort  Walker  of 
King  Features  Syndicate  was  the  win- 
nti  of  a  recent  Florida  Times-Union 
reader  poll. 

The  next  four  finishers  were  “Blon- 
die”  by  Dean  Young  and  Stan  Drake 
of  King,  “Garfield”  by  Jim  Davis  of 
United  Feature  Syndicate,  “Hi  and 
Lois”  by  Walker  and  Dik  Browne  of 
King,  and  “Barney  Google  &  Snuffy 
Smith”  by  Fred  Lasswell  of  King. 

In  a  survey  at  the  sister  Jackson¬ 
ville  Journal  newspaper,  “Peanuts” 
by  Charles  M.  Schulz  of  United  fin¬ 
ished  first. 

And  Sunday  edition  readers  picked 
“The  Born  Loser”  by  Art  Sansom  of 
Newspaper  Enterprise  Association 
(NEA)  as  their  favorite  comic. 


An  example  of  'The  Diary  of  Rock  and  Pop.' 

Two  British  strips  coming  to  U.S. 


Two  British  comics  will  be  distrib- 


From  left  to  right  ore  Andrew  Christine, 
Steve  McGorry,  and  Roger  Kettle. 


uted  in  the  U.S.  beginning  January  1. 

“Beau  Peep,”  written  by  Roger 
Kettle  and  drawn  by  Andrew  Chris¬ 
tine,  is  a  strip  with  a  Foreign  Legion 
milieu  that  has  appeared  in  the 
national  Daily  Star  newspaper  for 
almost  a  decade.  It  has  spawned  nine 
best-selling  books  and  received  two 
“Strip  of  the  Year”  runner-up  awards 
from  the  Cartoonist  Club  of  Great 
Britain. 

“The  Diary  of  Rock  and  Pop,”  by 
illustrator  Steve  McGarry,  was 
launched  in  the  Daily  Star  earlier  this 
year.  It  is  a  day-by-day  chronicle  of 
memorable  milestones  in  rock  and 
pop  music. 

Distributor  of  the  comics  is  The 
Syndicate,  P.O.  Box  5757,  Playa  Del 
Rey,  Calif.  90296. 


Rising  client  roster  for  political  artist 


Meese's  scents  of  justice. 


Self-syndicated  political  artist  Paul 
Kolsti’s  client  list  has  topped  25. 

Papers  running  the  Dallas  Morning 
News  cartoonist/illustrator’s  work 
include  the  Boston  Herald,  Cleveland 
Plain  Dealer,  Denver  Post,  El  Nuevo 
Dia  of  Puerto  Rico,  Hartford  Cou- 
rant,  Kansas  City  Star  and  Times, 
NRC  Handelsblad  of  Holland, 
Orange  County  Register,  Pittsburgh 
Press,  Portland  Oregonian,  Sac¬ 
ramento  Bee,  and  Seattle  Times. 

Subjects  of  Kolsti’s  art  have 
included  President  Reagan,  Mikhail 
Gorbachev,  Henry  Kissinger,  televi¬ 
sion  evangelists,  farmers.  South 
Africa,  and  the  Middle  East. 

Kolsti,  34,  graduated  from  Kansas 
State  University  with  a  BFA  degree. 
He  worked  as  a  production  camera¬ 
man  with  a  Kansas  City  weekly 
before  joining  the  art  department  of 
the  Morning  News.  Kolsti  received 
the  Scripps  Howard  Foundation’s 
Charles  M.  Schulz  Award  for  prom¬ 
ising  cartoonists  in  1982. 
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Shop  talk 

(Continued  from  page  64) 

convinced  that  it  is  not  the  young  ones 
who  are  troubled  by  it. 

“I  think  it’s  the  old-time  journalists 
who  dislike  mixing  with  the  public 
relations  people,”  Mary  Novick 
noted.  “The  really  hard-core  journal¬ 
ists  resent  being  thrown  in  with 
them.” 

While  everyone  has  his  own  theory 
about  why  the  young  are  not  joining, 
everybody  agrees  that  they  are  not 
and  press  clubs  realize  now  that  with¬ 
out  young  blood  they  are  in  trouble. 

Across  the  country,  press  clubs  are 
scrambling  to  find  ways  to  attract 
members  to  ensure  that  their  fate  is 
not  that  of  Chicago’s  club. 

“The  role  of  the  press  club  has 
changed,  but  the  need  for  one  still 
exists,”  Burgin  asserted.  “I’ve  seen 
the  change,  now  the  question  is,  ‘Can 
we  change  the  club?’  ” 

The  San  Francisco  club  is  offering 
reduced  rates,  $65  a  year,  for  working 

journalists.  They  are  planning  to 
upgrade  their  athletic  facilities  and 
make  them  more  accessible  to  female 
members.  According  to  Burgin,  they 
hope  to  offer  professional  seminars  to 
bring  in  younger  people. 

“If  we  can’t  do  these  things,  our 
days  are  numbered,”  he  predicted. 

The  Dallas  club  is  doing  much  the 
same  thing:  reducing  rates  for  those 
under  30,  and  offering  career  semi¬ 
nars.  “We  are  trying  to  focus  more  on 
the  professional  and  less  on  the 
social,”  Barta  explained. 

“The  future  of  the  press  club  is 
going  to  depend  on  finding  a  way  to 
attract  younger  journalists,”  she 
added.  “Whether  we  will  be  able  to 
do  that  or  not  is  uncertain.” 

As  criticism  of  the  media  increases, 
and  negative  stereotypes  about 
reporters  multiply,  many  argue  that 
First  Amendment  freedoms  may 
become  endangered.  Some  propose 
that  now,  more  than  ever,  it  is  impera¬ 
tive  that  reporters  have  a  local  organi¬ 
zation. 

A  recent  informal  party  in  San 
Francisco  given  by  Associated  Press 

reporters  brought  out  a  good  mix  of 
journalists  from  all  types  of  media  in 
the  Bay  Area. 

“That  party  really  made  me  feel 
good  about  my  profession,”  com¬ 
mented  a  reporter  from  a  local  news¬ 
paper.  “1  was  starting  to  think  all 
reporters  were  jerks  but  there  were  a 
lot  of  nice  people  there.” 

Press  club  representatives  all 
agreed  it  is  a  sad  thing  when  a  city 
loses  a  press  club. 

“I  think  it’s  a  great  loss  to  a  city,” 
said  Herguth  in  Chicago.  “There’s  no 
place  for  journalists  to  gather  any¬ 
more  for  a  cup  of  coffee  or  lunch.”  He 
paused  and  then  sighed.  “It’s  a  pity  it 
happened.” 

in  New  York,  Novick  agreed.  The 
Overseas  Press  Club  used  to  have  its 
own  building,  complete  with  library. 
Now  it  shares  space  with  the  Chemis¬ 
try  Club.  It  still  has  a  library  —  full  of 
chemistry  books. 

“It’s  a  loss,”  she  said,  of  the  Chi¬ 
cago  closure.  “London  lost  their 
press  club  a  year-and-a-half  ago,  and 
now  we’re  struggling  just  like  every¬ 
body  else.” 

Herald  Examiner 

(Continued  from  page  20) 

tor  said.  “Based  on  the  plans  he’s 
spelled  out,  I  think  we  will  continue  to 
grow  and  become  even  better.” 

According  to  Oppedahl,  the  Her¬ 
ald’s  stress  on  breaking  news  and  fea¬ 
tures  “sets  us  apart  from  a  lot  of  other 
newspapers  around  the  country.  The 
local  staff  is  excellent.” 

Herman  also  was  optimistic  about 
the  Herald’s  future. 

“There  is  an  energy  here  that  is 
geared  to  L.A.,”  she  observed. 

Lindsay,  now  an  editor  for  the  Los 
Angeles  Times  Magazine,  also  had 
kind  words  for  McCrohon. 

“I  knew  him  as  a  consultant,  not  as 
an  editor,  but  I  found  him  to  be  a  very 
good  newspaperman,  very  smart  and 
a  gracious  person,”  Lindsay  recalled. 

Chris  Woodyard,  a  former  investi- 

gative  reporter  for  the  Herald  Exam¬ 
iner,  who  also  switched  to  the  Times 
recently,  summed  up  McCrohon  this 
way:  “He’s  a  true  gentleman  and  an 
extremely  bright  man  who  is  an 
expert  on  tabloids.  But  my  impres¬ 
sion  was  that  he  has  a  lot  of  ideas  he  is 
sitting  on,  waiting  for  a  signal  from 
New  York  [Hearst  headquarters]  to 
get  going  with  the  tabloid.  There 
hasn’t  been  much  change  since  he 
took  over,  but  the  paper  has  more 
direction.” 

New  York  Daily  News 

The  mailers  and  the  electricians  are 
the  latest  unions  to  reach  agreements 
on  new  three-year  contracts  with  the 
New  York  Daily  News. 

Eight  of  the  newspaper’s  10  unions 
have  now  agreed  to  new  pacts.  The 
two  unions  yet  to  come  to  terms  are 
the  pressmen  and  machinists. 

The  pact  with  the  mailers  union, 
which  represents  about  200  workers, 
will  save  the  News  about  $2.7  million 
annually  through  manning  reduc¬ 
tions,  overtime  savings  and  work 
practice  changes.  Also,  35  mailers 
union  members  agreed  to  accept  buy¬ 
outs.  The  News’  60  electricians  also 
provided  savings  through  staff  reduc¬ 
tions  and  work  rule  changes. 

The  economic  terms  of  the  two 
agreements  are  basically  the  same  as 
with  the  other  unions,  including  no 
wage  hike  in  the  first  year  and  wage 

reaches  agreement  witt 

increases  of  $26  in  the  second  and  $36 
in  third. 

The  wage  settlement  is  retroactive 
to  March  30,  1987,  when  the  old  con- 

Beer  firm  sue^ 

Pabst  Brewing  Co.  has  sued  the 
Seattle  Times  for  more  than  $1  million 
over  an  editorial  cartoon  using  the 
words,  “It’s  in  the  Water,”  the  adver¬ 
tising  slogan  of  Olympia  beer. 

Pabst,  owner  of  the  Olympia  label, 
claims  losses  of  more  than  $1  million 
because  of  the  cartoon  and  also  is 
seeking  other  damages  in  the  federal 
court  suit. 

The  cartoon  by  Brian  Basset, 
which  appeared  last  July,  showed  a 
beer  can  bearing  the  name  “Han¬ 
ford,”  a  reference  to  the  Hanford 

itwo  more  unions 

tract  expired. 

The  News  will  also  increase  pay¬ 
ments  into  the  two  unions’  health  and 
welfare  funds. 

s  over  cartoon 

Nuclear  Reservation,  the  ad  slogan 
and  a  list  of  toxic  chemicals  as  ingre¬ 
dients  of  the  can. 

Previously,  the  Times  had  pub¬ 
lished  a  series  on  contamination  of 
groundwater  at  the  Hanford  complex 
in  eastern  Washington. 

The  newspaper’s  attorney,  Camer¬ 
on  DeVore,  said  the  Times  was  exer¬ 
cising  its  First  Amendment  rights  in 
publishing  the  cartoon.  He  said  he 
will  seek  a  summary  judgment  for 
dismissal  before  the  September  1988 
trial  date. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ REAL  ESTATE _ 

INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner.  San  Diego  (Jnion  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


_ SPORTS 

MOTORSPORTS  COLUMN  -  fastest 
growing  sport,  features  with  weekend 
TV  schedules  (in  season)  what  to  watch, 
predictions,  600  words,  weekly, 
samples,  rates.  Box  2590,  Editor  & 
Publisher. 


_ HEALTH _ 

"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((J&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks’ 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307.  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


_ CAR  COLUMN 

Consumer  oriented  auto  column  that 
tells  the  good  and  the  bad.  FREE.  Reply 
Car  Column,  905  Spray  Ave.,  Mays 
Landing.  NJ  08330  or  (609) 
927-6168. 


_ EDITORIAL _ 

The  tone  is  light;  the  price  is  right; 
"Terse  Verse"  gives  a  fresh  new  view; 
The  Wall  Street  Journal  prints  them  - 
Perhaps  your  paper  should  too! 

For  details  write:  George  Ludcke 
2318  Parkwoods  Rd..Mpls.,MN  55416 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198, 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum.  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


NORTHERN  CALIFORNIA  weekly. 
70,000  VAC.  $2.5  million  revenues. 
$5.4  million. 

MIDWEST  SUBURBAN  weekly  group. 
$1  million  revenues.  Selling  for  $2.4 
million.  James  Martin  &  Associates, 
Suite  1000,  65  E.  State  St.,  (lolumbus, 
OH  43215  (614)  889-9747. 


NEWSPAPER  BROKERS 


THINK  BIG  on  small-scale  reporting 
business  with  established  clientele.  Be 
independent  in  California  for  under 
$20,000.  Ideal  for  couples/partners. 
Box  2604,  Editor  &  Publisher. 


TWO  IDEAL  MA  &  PA  OPPORTUNITIES 
•New  Jersey  coastal  winner  grossing 
$500K. 

•Fast  growing  upstate  New  York  weekly 
grossing  $200K. 

Contact:  W.B.  Grimes  &  Co.,  PO  Box 
444,  Clarksburg,  MD  20871. 


Twice  weekly  plus  share  of  press  opera¬ 
tion,  $375K, 

Two  northwest  Texas  weeklies,  same 
county,  $58K  net  for  most  recent  FY. 
We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 

UPSTATE  NEW  YORK  weekly  (  2,500 

paid)  with  annual  sales  at  $150,000  - 

asking  $125,000  with  30%  down. 

Please  write  BARRY  FRENCH,  Broker  - 

Appraiser,  Ashlawn  Road,  Assonet,  MA 

02702. 


WISCONSIN  WEEKLY  AND  SHOPPER, 
has  web  press,  growth  area,  fine  circu¬ 
lation  base,  gross  $1.2  million.  Cash, 
some  terms. 

NEW  MEXICO  weekly,  exclusive  county 
seat,  circulation  over  2,000,  federal 
funds  strong  in  area,  gross  $160,000. 
$150,000,  good  terms. 
MONTANA-IDAHO  area  semi-weekly 

4- unit  web  press,  has  shopper,  gross 
$1.2  million.  Serves  wide  area.  Cash 
and  terms. 

SOUTH  DAKOTA  county  seat  exclusive 
weekly,  city  3,200,  circ.  3,800  paid. 
$4d5,000  gross,  terms. 

NEW  YORK  CITY  suburban  tabloid, 
paid  subs  15,000,  gross  $740,000. 
Hour  train  from  Manhattan.  Cash  and 
terms. 

CAROLINA  WEEKLY,  High  growth,  near 
metro  area,  over  5,000  paid  subs, 
.3-unit  web  press,  (aross  $300,000. 
Terms  to  qualified  buyer. 

TENNESSEE  WEEKLY,  near  metro 
area,  profitable,  sen/es  3  cities.  Estab¬ 
lished,  fine  product.  Gross  $750,000. 
IOWA  SEMI-WEEKLY  AND  SHOPPER, 

5- unit  Goss,  color  deck,  college,  county 
seat,  profitable.  Gross  $1.5  million 
Offered  at  $1.8  million  with  real  estate. 
Terms. 

For  information  write 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive 
Suite  lOOA,  Fairway,  KS  66205 


NEWSPAPERS  WANTED 


WANTED  TO  BUY 

Profitable  small  town  weekly  newspap¬ 
er.  Prefer  Colorado  but  will  consider  any 
really  good,  sound,  profitable  situation. 
Prefer  paper  with  7,000  to  10,000 
circulation  doing  around  500,00(1  but 
would  consider  smaller  operation.  Inter¬ 
ested  only  in  100%  ownership  in  one 
buy.  Should  be  financially  clean,  effi¬ 
cient,  well  managed  and  with  good 
personnel  who  would  stay.  Would  prefer 
a  situation  where  an  individual  (not  the 
owner)  would  stay  on  as  general  mana¬ 
ger.  VVill  pay  premium  for  ideal  situa¬ 
tion.  Cash  available,  no  financing 
needed  or  desired.  Box  2571,  Editor  & 
I  Publisher. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  exess  of  $280,000. 
Send  inquiries  to  Box  2438,  Editor  & 
Publisher, 


FEATURES  AVAILABLE 

THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3,00  each  or  $30.00  for  Volume  I  (12 
cols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES,  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 


ART  WANTED 


Wanted:  original  artwork  for  daily  and 

Sunday  com.ic  strip.  Tom  Horvitz. 

73373  Country  Club  Dr.,  Apt.  1412, 

Palm  Desert,  CA  92260;  (619) 

341-8592. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 

AWARD-WINNING  county-seat  weekly 
(circulation  5,000)  in  rapidly  growing 
suburban  county.  Zone  3.  Known  for 
quality  community  journalism  and 
aggressive  editorial  policy.  Tired  owners 
seek  managing  partner  or  buyout.  Box 
2565,  Editor  &  Publisher. 


WE  TALK  newspaper  production  AND 
cof^puter  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $250K. 
Will  carry  itself,  (lash  or  terms  to  quali¬ 
fied  buyer.  Box  2523,  Editor  &  Pub¬ 
lisher. 


ANNOUNCEMENTS 

INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  FOR  SALE 

CIRCULATION  CONSULTANT  | 

MAILROOM 

PHOTOTYPESETTING 

JIM  HALL’S 
NEW  YEAR  SPECIALS 

Georgia:  Two  paid  weeklies  with  TMC. 
Nice  starter  package.  $225,000 

Louisiana:  Rebounding  twice-weekly 
with  valuable  real  estate  and  equip¬ 
ment.  $850,000 

Tennessee:  County  seat  weekly  with 
TMC  product  in  rapidly  developing 
area.  $650,000 

Louisiana:  Weekly  with  real  estate  in 
growing  community,  4,000  paid  circu¬ 
lation.  $190,000 

Arkansas:  Exclusive  weekly  with  TMC 
serving  rich  delta  country.  $750,000 

Louisiana:  Super  opportunity.  Under¬ 
developed  want  ad  guide  serving  metro¬ 
politan  New  Orleans  and  outlying 
suburbs.  Cash  only,  please.  $60,000 

Northeast  USA:  Newspaper  related 
service  industry.  Nicely  profitable  with 
good  cash  flow.  Great  growth  potent¬ 
ial.  $4,500,000 

Louisiana:  Printing  and  office  supplies 
business  offers  profits  and  pleasant 
living  in  a  growing  community.  Near 
Mardi  Gras  capital.  $215,000 

For  additional  information  about  these 
and  other  listings,  call  or  write:  Jim  Hall 
Media  Services,  410  Elm  Street,  Troy, 
Alabama  36081  (205)  566-7198. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  tO: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 

BURKE  CIRCULATION  SERVICES  - 
Sales,  Distribution,  Promotion.  Short  or 
Long  term  basis. 

(516)  588-2735 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(8(50)  247-2338 


PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  S'ze  newspaper.  Permanent, 
temporary  or  periodic  service.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 


_ CONSULTANTS _ 

CHESHIRE  LABELS.  1  up  to  4  up. 
Family-owned  business  will  maintain 
mailing  list  and  generate  computerized 
labels.  Reasonable  rates.  Call  Joe  Shan¬ 
non,  Shannon’s  Data  Service,  (502) 
361-8250. _ 


Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 


PROFESSIONAL 
CIRCULATION  CONSULTANT 
Our  consultation  is  accomplished  in 
professional  manner  without  disruption 
in  the  circulation  dept. 

Our  goal  is  to  reduce  your  expenses  and 
simultaneously  increase  your 
circulation. 

Our  study  covers  home  delive^,  street 
sales,  circulation  promotion  and 
marketing. 

We  also  study  collections,  service,  CS 
systems,  office  procedures  and  field 
activities. 

We  have  been  successful  with  10,000 
daily  to  500,000  D/S.  We  have  many 
references  for  your  inspection.  Call  in 
complete  confidence  to: 

Professsional  Circulation 
Consultants 
(201)  232-2756 


PRESS  TIME  AVAILABLE 

PRESS  TIME  available.  Web  Black  and 
White  or  non-heatset  process  color'. 
Deep  South,  modern  plant.  Competitive 
prices.  Ship  anywhere.  Contact  John 
Hancock  (205)  792-0099. 


NEWSPAPER  SERVICES 

MORE  INCOME  for  your  weekly  news¬ 
paper:  1  can  help  you  gross  an  extra 
$5000-$10,000  next  month,  increase 
year’s  revenue  by  10%  or  more.  Proven 
results.  Call  Nick  Murray,  (605) 
673-3607. 


SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 

WEB  SPECIALIST-Press  Repair,  Relo- 
cation.  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

50  PERCENT  DISCOUNT 

Wing  Lynch  (Model  4)  color  processor 
and  Beseler  enlarger  (Model  45MCRX) 
with  colorhead  (Model  DG-1).  Also  color 
and  black  and  white  chemistry  and 
other  darkroom  equipment.  50% 
discount  to  liquidate  stock.  Call  Moody 
Hamrick  at  (504)  893-2930. 


SQUEEZE  LENSES  for  SAU  TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ MAILROOM _ 

227  S  1985  Muller  newspaper  inserter. 
(818)  885-5995. 


FOR  SALE:  Cheshire  Labelling 
Machines  to  handle  North  South  Labels 
or  Computer  Printouts,  Multi-Wide 
Labels.  Also  Quarterfolders,  Bunn  Tyers 
and  Fhillipsburg  Inserting  Machines  for 
envelope  inserting.  Savings  in  thou¬ 
sands.  In  New  York  telephone  (516) 
667-0200,  outside  of  New  'York 
1-800-645-5240, 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim.  (800) 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D"  40  x  48  Pallets  to 
Maiirooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  I NC. ,  (20 1 )  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  14 
folder 

Northeast  Industries.  Inc. 

(213)  256-4791 


Muller  Compensating  Counter  Stacker 
type  270.  XInt  condition  40,000  .  Mull¬ 
er  apollo  14  c/c  Stacker  $5,000.  Don 
Hintz  (408)  272-0448. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa.  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

7  MDT-350’s,  $500  each; 

2  Trendsetters,  $2,000  each; 

1  Permakwik  processor,  $1500; 
Package,  $7500  -  make  offer; 

Deming  Headlight,  Box  881,  Deming, 
NM  88031.  (505)  546-2611. 


A  Sacrifice  Sale.  Compugraphic  IV  (B) 
6-72  points;  first  year  not  used,  2nd 
year  1/2  day;  3rd,  4th,  5th  year  1/2  day 
Wednesday,  Thursday  and  Friday.  2 
Compukwik  processors.  20  New  type¬ 
faces,  40  slightly  used  typefaces:  2  new 
take-up  cassettes.  The  type  alone  is 
worth  this  package  price  $2,500.00. 
(919)  471-6333. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUGRAPHIC  3400  Phototypeset¬ 
ter  with  8400  Ruling  Option  for 
$13,000.  Purchased  new  three  years 
ago  and  has  been  under  Compugraphic 
Maintenance  Agreement  since 
purchased.  Also  available  a  Selectline 
PermaDry  for  $1,750.00.  Three  years 
old  and  in  perfect  operating  condition. 
Contact  Shelton  Prince,  The  Selma 
Times-Journal,  PO  Box  611,  Selma,  AL 
36702-0611.  (205)  875-2110. 


COMPUGRAPHIC  8400  photo  unit  with 
1982  Modular  Composition  System: 
Controller,  CRT,  keyboard,  disk  drives 
with  telecommunications,  8400  printer 
and  Compuquick  developer  $2O,90O 
call  (507)  457-1311  or  write  Norwest 
Bank  Winona,  N.A.,  PO  Box  207,  Wino¬ 
na,  MN  55987. 


COMPUGRAPHIC  8600,  68  pica,  88 
fonts,  serial  interface.  $15,000  or  best 
offer.  Bart  Olfon  (608)  493-2291. 


EDIT  7700  HR,  $3750; 

EDIT  7500  HR,  $3500; 

EDIT  7900  HR,  $2250; 

BOB  WEBER.  (216)  831-0480. 


LASERCOMP  MK-2  100  PICA,  168 
Meg  Drive,  Dot  Generator,  Extra  Casset¬ 
tes,  RS  232  Interface,  Reconditioned, 
$42,500. 

BOB  WEBER.  (216)  831-0480. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER.  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

4-color  for  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  34”  cutoff. 
Engineering  services  available  for  incor¬ 
porating  tese  units  into  your  pressline. 
ONE  Corpi Atlanta 

(404)  458-9351  Telex  700563 

DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  12"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters.  1  Guilmont  1  4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Metro,  4  units,  1  deck,  1970 
Urbanite,  4  units,  2  3-colors 
Urbanite,  8  units,  2  folders 
Suburban  1500,  8  units 
Suburban  1500,  4  units.  1975 
SSC,  8  units.  UOP,  1986 
SC,  4  units  (circ  register) 

Urbanite,  SC  add-on  folders 
Urbanite,  Community  units 
Harris  V15A,  5  units,  1983 
News  King  presses,  several  in  stock 
Enkel  linear  autopaster.  A203845 
Caiy  autopasters.  FP4540 
M.E.G.  D-200  flying  splicers  (4) 

Ebway  SD6000  splicers  (Community) 
ONE  Corp  Atlanta 

(404)  458-9351  Telex  700563 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former 

GOSS 

4  unit  community  SSC  21  12” 

5  unit  community  SSC  21  12" 

5  unit  community,  22  3  4  ’’ 

MISCELLANEOUS 
Goss/ Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D.  V22. 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK.  CT  06770 
(203)  723-0928  Telex  140186 
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EQUIPMENT  &  SUPPLIES 

_ PRESSES _ 

GOSS  URBANITE  II,  only  2  y-r:rs  old. 
21  1/2  ”  cut-off,  60,000  pph. 

3  mono  units,  1  tricolor,  folder,  3 
pasters  plus  much  more.  Available 
immediately.  Offered  exclusively  by 
Inland  at  1-800-255-6746  or  (913) 

492-9050.  _ 

Goss  Suburban  1100  series,  5  units  2 
folders,  1/2  1/4  D.P.  available  immed. 
Will  break  up  press.  MIRACLE  INDUS- 
TRIES,  INC.  (203)  723-0928 _ 

HARRIS 

-N-845,  8  units,  1-RBC2. 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 
GOSS 

-Metro,  4  units,  1  half  deck,  22  3/4 
-Metroliner,  2  units,  half  deck,  22 
-Goss  SSC  add  on  units  1980,  22  3/4 
-Urbanite  add-on  units  and  folders 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

Fnventory  sale  ’ 

Color  King  5  Units  KJ8 
Color  King  1  Unit  -  Add  On 
News  King  Add  On  Unit 
News  King  Folder 
King  Sheeter  -  22-3/4 
H  &  B  Sheeter  22-3/4x38 
Acumeter  Gluer 
Count  0  Veyor 
Spare  Parts 
Much  More! 

CLOSING  WAREHOUSE  -  MUST  MOVE 
Bill  Kirk 

Interweb  Systems 

_ (305)  273-6670 _ 

NEWSPAPER  PRESSES  ~~ 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY  3-Unit  press, 
running  side  register,  folder  w'  20  H.P. 
drive,  complete  press  with  all 
accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  337-0097 

PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.'s  40",  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2;1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4" 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 

PRESS 

Make  your  old  R.T.P.'s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 

_ PRESSES _ 

GOSS  EQUIPMENT  AVAILABLE 

LETTERPRESS  23  9/16"  22  3/4" 

TURNKEY  QUOTATIONS 
Add-on  Units  80"  82"  88"  -  Mark 
One  and  Two 

Reversable  Half-Decks  L/R  Hand 
Colour  Humps  10  and  13  Side  -  Mark 
One  and  Two 

Double  Reversable  Half-Decks 
Stacked  Units 

Goss  Double  and  Single  Width  Port¬ 
able  Ink  Fountains 
Capco  Ink  Fountains 
Unit  Reversable  Gearing  Assemblies 
10  and  13  Side 

NOTE  The  continuing  list  covers  all 
Goss  Press  Machines  manufactured 
since  1945  to  present  date  design. 

OFFSET  AND  LETTERPRESS  ANY 
CUT-OFFS 

Angle  Bar  Assemblies,  stacked  or 
single 

Bay  Window  Leads,  Turn  Over  Bars, 
as  Required 

Pneumatic  High  Speed  slitters  fitted 
to  Angle  Bar  Assemblies,  64  in  opera¬ 
tion  Daily  Mirror,  U.K. 

Update  Folders,  3/2  and  2/1 
Pneumatic  Controls 
R.T.F.  Segments,  Draw  Rings, 
Pneumatic  Trolleys 
2/1  Folders  updated  to  produce  144 
Page  Broadsheet  Product  (Collect) 
Bai'oon  Former  Assemblies,  Regular 
or  Inverted 

Skip  Slitters  (Manual  or  Pneumatic 
Design);  Over  60  recently  installed 
Geared  Driven  Cross  Association,  all 
Folders 

Gearing  and  Nipping  Rings,  all 
Folders 

On-The-Run  Lap  and  Pin  Adjustment 
Assemblies 

Main  Drive  Modern  Clutches  and 
Coupling 

Main  Drive  Motors  (Various) 

UPDATE  REELSTANDS,  AUTO¬ 
PASTERS  40"  42"  45" 

Y  Columns  -  Various  heights  available 
to  provide  access  40"  42"  45"  Reels 
Supplementary  Bedrails,  Interfolder 
Framework,  General  Press  Structure  - 
Designed  and  Manufactured  to  Custom¬ 
er  Requirements 

Present  Auto-Pasters  up-dated  to  the 
very  latest  in  Modern  Technology. 

Modern  Design  Pre-Drive  Carriages, 
simplified  Paster  Brush  and  Knife 
Assemblies 

Letterpress  Machines  -  Re¬ 
configurated  to  Customer  requirement 

Whatever  your  requirement  -  Please 
contact  PRINTING  PRESS  SERVICES 
INTERNATIONAL 
U.S.A.  Call  Bob  Clawges 
Tel:  216  441  173(3  (Cleveland) 

Fax:  216  883  8724 

U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 

AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide) 

Fax:  61  8  353  5493 

WANTED:  Used  Log  E  AQ  24  inch  in 
good  condition.  Contact  Ed  Macintosh 
(813)  629-2511. _ 

•  HARRIS  1420  TERMINALS,  with 
cables.  $1,495  each.  5  for  $6,495. 
Perfect  condition,  running  on  our  floor. 
Norm  Hirsch  (312)  824-1111. 


EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

TURNKEY,  QUOTATION  AVAILABLE 
25  -  Nohab  Ampress  Units  1970-5 
6-128  Page  Folders 
6  -  13  S'de  Color  Humps 
25  -  Angle  Bar  Assemblies 
25  -  42^  Fully  Automatic  Auto-pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16"  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 
All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

Box  2484,  Editor  &  Publisher 


PRESS  EQUIPMENT 

1  News  King  floor  unit 
fully  reconditioned 

2  News  King  units  “as  is" 

1  KJ6  1/2  and  1/4  page  folder 

4  Color  King  units  with  KJ6  folder 

6  Unit  News  King  with  KJ6  folder 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

13  Unit/4-folder  (Jommunity  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  stacked  units;  four  105 
Count-O-Veyors 

4  Uijit  Goss  Suburban  with  Suburban 
folder 

4  Unit  Goss  Urbanite  II,  21  1/2”  cut¬ 
off,  3  pasters,  1985  vintage 
10  Unit  1000  Series  Urbanite;  6  floor 
position;  4  stacked;  upper  former;  skip 
slitter  1973/76 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 
Community  splicers  manufactured  by 
AMAL;  Imprinter 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050 _ Tlx  42362 

Buy 

the  E&P 
Market  Guide 
for  latest 
marketing 
facts. 


EQUIPMENT  &  SUPPLIES 

_ PRESSES _ 

PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  VI 5A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 

1  News  King  floor  unit 
fully  recon’d. 

2  News  King  units  "as  is",  1964 

1  KJ6  1/2  and  1/4  page  folder 

4  Color  King  units  with  KJ6  folder, 
1972. 

5  Unit  News  King-KJ6,  1980 

6  Unit  News  King  with  KJ6  folder, 
1970 

2  Community  oil  lub.  press  with  Com. 
folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Com.  units  -  Excellent  condition 

13  Unit/4-folder  SC  &  SSC 
1975/1985.  Has  floor  units,  4-high, 
Stacked  units,  four  105  COV 

4  Unit  Goss  Suburban  press  1100 
series 

4  Unit  Goss  Urbanite  II,  21  1/2”  cut¬ 
off,  3  pasters,  1985  vintage 

V-15  A  doctor  add-on  units 

JF7  folder,  15  H.P. 

4  Unit  Harris  V-15A  cont.  feed,  JF7 

2  Units  Harris  V25 

1  JF4  1/2,  1/4  and  D.P.  folder  with  75 
H.P. 

4  Unit  Harris  V-700,  JFIO  splicer, 
infeeds,  shetter  &  heatset  pkg. 
Community  splicers  manufactured  by 
AMAL;  Imprinter 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


HOLIDAYS  ARE  NEAR... 

We  at  Editor  &  Publisher,  as  always,  are  very  happy  to  have 
your  ads  and  present  them  to  the  great  newspaper  industry 
audience.  However,  due  to  the  holidays,  deadline  changes 
are  necessary: 

For  the  December  26th  issue,  the  deadlines  are: 

Thursday,  December  17th,  12  noon, 
for  line  ads. 

Tuesday,  December  15th, 
for  display  ads. 

For  the  January  2nd  issue,  the  deadlines  are: 

Wednesday,  December  23rd,  12  noon, 
for  line  ads. 

Monday,  December  21st, 
for  display  ads. 


EDITOR  &  PUBLISHER  for  December  12,  1987 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WANT  TO  BUY  or  trade  for  four  1980 
year  model  or  later  News-King  units  as 
part  of  press  upgrade.  Call  Mike  (512) 
546-5113. 


COMPUTER  TERMINALS 


2CSI  11/70  CPUs.  29CSI-105and  10 
CSI-103  terminals.  Inquiries  to  Mr. 
David  Blizzard,  The  Toronto  Sun 
Publishing  Corp.,  333  King  St.,  E., 
Toronto,  Ontario  M5A3X5  Canada. 
(416)  947-2348. 


Man  is  not  the  sum  of  what  he 
has  already,  but  rather  the 
sum  of  what  he  does  not  yet 
have,  of  what  he  could  have. 

lean-Paul  Sartre 


HELP 

WANTED 


ACADEMIC 


Assistant  or  Associate  Professor,  to 
teach  a  variety  of  professional  courses 
MA  degree  plus  significant  media 
experience  required;  record  of  success¬ 
fully  seeking  grants  would  be  helpful 
Salary  competitive.  Deadline  February 
1,  1988.  Reply  to  Chair,  Search 
Committee,  Department  of  Journalism, 
University,  MS  38677.  The  University 
of  Mississippi  is  an  Equal  Opportunity 
Employer. 


Assistant  Professor,  temporary,  to  teach 
skills  courses  in  R/TV.  MA  degree, 
university  teaching  and  recent  industiy 
experience  required.  Salary  competi¬ 
tive.  Deadline  February  1,  1988.  Reply 
to  Chair,  Search  Committee,  Depart¬ 
ment  of  Journalism,  University,  MS 
38677.  The  University  of  Mississippi  is 
an  Equal  Opportunity  Employer. 


HELP  WANTED 


ACADEMIC 


COMMUNICATION:The  University  of 
Idaho  is  seeking  applications  for  two 
tenure-track  positions  in  communica¬ 
tion;  (1)  Assistant  or  Associate  Profes¬ 
sor  to  teach  public  relations,  issue 
management  and  other  related  courses. 
(2)  Assistant  Professor  to  coordinate 
basic  news  writing  program  and  teach 
related  communication  courses.  Start¬ 
ing  date:  Aug.  15, 1988  for  both  posi¬ 
tions,  Master’s  degree  required;  PhD 
and  professional  and  teaching  experi¬ 
ence  preferred.  Send  letter,  vita,  and 
names  and  telephone  numbers  of  three 
references  tO:  Gary  T.  Hunt,  Director, 
School  of  Communication,  University  of 
Idaho,  Moscow,  ID  83843.  Closing 
date:  when  sufficient  qualified  applica¬ 
tions  are  received  but  not  before  Feb.  1, 
1988.  AA/EOE, 


HELP  WANTED 


Assistant  Professor 
Department  of  Communication 

The  University  of  Akron  seeks  an  indivi¬ 
dual  to  teach  graduate  and  undergradu¬ 
ate  classes  in  print  and  electronic  jour¬ 
nalism,  advise  graduate  and  undergra¬ 
duate  students,  participate  in  program 
and  curriculum  development  and  carry 
out  Individual  line  of  scholarship  and 
departmental  service  activities.  This  is 
a  tenure-track  position  which  begins 
August  29,  1988.  Qualifications:  A 
Ph.D.  is  required.  In  exceptional  cases, 
substantial  experience  in  professional 
journalism  positions  combined  with  a 
master’s  degree  in  journalism  may  be 
considered  in  lieu  of  the  Ph.D.  One 
advanced  degree  with  journalism 
emphasis  is  required.  Full-time  profes¬ 
sional  experience  in  journalism  and 
college  level  teaching  experience  are 
highly  desirable.  Individual  should  have 
record  or  show  promise  of  sholarly 
productivity. 

Send  letter  of  application,  vita  and 
names  of  three  references  to  Dr.  Nancy 
Somerick,  Search  Committee  Chair, 
Department  of  Communication,  Box 
EP,  The  University  of  Akron,  Akron,  OH 
44325.  The  deadline  for  applications  is 
January  8,  1988.  The  University  of 
Akron  Is  an  Equal  Education  and 
Employment  Institution. _ 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1 ,  1 988 

POSITIONS  WANTED 

1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  fc  box  service.  Add  $4.00  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  Inch,  per  Insertion;  1 2  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 
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ACADEMIC 


Bradley  Universl^’s  Division 
or  Communication 
Speech  Radio/TV  Public  Relations 
Advertising  News  Photography 
+  4  News  &  Media  Writing  (new  tenure 
line  position)  Assistant  Professor,  Phd 
preferred.  Professional  journalism/ 
writing  experience  will  be  considered  in 
place  of  the  PhD.  MA  required.  Teach 
intro  and  advanced  reporting,  sopho¬ 
more  communication  writing  and/or 
magazine  writing. 

Applications  should  be  sent  to  Chair, 
Division  of  Communication,  Search 
Committee(  +  4  or  -f5),  Bradley  Hall, 
Bradley  University,  Peoria,  IL  61625. 
Applicants  should  send  a  resume, 
academic  transcripts  of  advanced 
degrees,  3  letters  of  recommendation 
and  names/phone  numbers  of  three 
additional  references.  Screening  of 
applications  will  begin  January  15, 
1988.  Interviews  will  begin  mid- 
February  1988  and  continue  untill  posi¬ 
tions  are  filled.  Bradley  University  is  an 
Equal  Opportunity  and  Affirmative 
Action  employer. 

Bradley  University  is  a  private  non¬ 
sectarian  institution  located  in  Peoria, 
Illinois.  Peoria  is  a  top  100  market  city 
senred  by  4  tv  stations,  a  dozen  plus 
radio  stations,  5  national  magazines,  a 
100,000  circulation  newspaper  and 
numerous  advertising/pr/graphics  firms. 
The  325,000 -F  metro  population  finds 
employment  in  a  large  medical 
complex,  numerous  non-profit  and  arts 
organizations  and  industry. 


JOURNALISM/ADVERTISING 
The  University  of  West  Florida  invites 
applications  for  an  assistant  professor 
in  Advertising  beginning  Fall,  1988. 
Ph.D.  preferred.  ABD/MA  with  experi¬ 
ence  will  be  considered.  Teach  under¬ 
graduate  and  graduate  Advertising 
courses.  Must  show  strong  potential  as 
a  scholar.  Excellent  facilities  (including 
new  advertising  lab)  and  strong  support 
for  faculty  development.  ACEJMC 
accreditation.  Salary  competitive 
depending  upon  qualifications  and 
experience.  Applications  will  be 
accepted  until  January  15,  1988.  Send 
letter  of  application,  resume,  and  five 
letters  of  reference  to  Dr.  Churchill  L. 
Roberts,  Chairperson,  Department  of 
Communication  Arts,  The  University  of 
West  Florida,  Pensacola,  Florida 
32514.  Minorities  and  women  are 
encouraged  to  apply.  The  University  of 
West  Florida  is  and  equal  opportunity/ 
affirmative  action  employer. 


The  Henry  W.  Grady  School  of  Journal¬ 
ism  and  Mass  Communication  at  the 
University  of  Georgia  is  seeking  applic¬ 
ants  for  an  assistant/associate  professor 
position  in  the  News-Editorial  sequence 
beginning  September,  1988. 

Applicants  must  be  qualified  to  teach 
newswriting  and  editing  courses.  Exper¬ 
ience  as  a  reporter  or  editor  is  required. 
A  specialty  or  interest  in  an  additional 
teaching  and  research  area  is  also 
desired.  Candidates  with  an  interest 
and  experience  in  media  technology  or 
international  mass  communication  are 
especially  sought.  Applicants  with  a 
Ph.D.  or  nearing  the  Ph.D.  are 
preferred.  Salary  competitive  for  the 
rank. 

Applications  should  include  a  full  vita 
and  three  references,  and  must  be  post¬ 
marked  by  Feb.  1,  1988.  Submit  appli¬ 
cations  to:  Dr.  George  Hough  III,  School 
of  Journalism  and  Mass  Communica¬ 
tion,  Univ.  of  Ga.,  Athens,  GA  30602. 
The  University  of  Georgia  is  an  equal 
opportunity/affirmative  action  institu¬ 
tion  and  IS  especially  interested  in 
minority  and  women  candidates. 


HELP  WANTED 


ACADEMIC 


Journalism-Theory  and  Methodology 
Position.  Teach  Theory,  Methodriogy, 
Reporting,  Editing  and  in  related  dreas. 
Do  research.  Rank:  open.  Tenure  track 
position.  Salary:  com^titive  nationally. 
Qualifications:  PhD  and  publications 
preferred.  Professional  experience 
desirable.  Employment  date:  August 
22,  1988.  Deadline  for  applications: 
February  1,  1988,  or  until  satisfactorily 
filled.  Send  vita,  three  letters  of  recom¬ 
mendation  and  official  transcripts  to: 
Dr.  E.  Joseph  Broussard,  Head,  Depart¬ 
ment  of  Communication,  University  of 
Southwestern  Louisiana,  PO  Box 
43650,  USL,  Lafayette,  LA  70504. 

EEO,  Affirmative  Action  Employer 


Media  Advertising  Position.  Teach 
Media  Advertising  and  related  area.>  and 
do  research.  Rank  open.  Tenure  track. 
Salary  competitive  nationally.  Ph.D.  or 
A.B.D.  preferred.  Professional  experi¬ 
ence  desirable.  Employment  date: 
August  22,  1988.  Deadline  for  applica¬ 
tions:  January  1,  1988,  or  until  satis¬ 
factorily  filled.  Send  vita,  three  letters 
of  recommendations,  and  official  tran¬ 
scripts  to:  Dr.  E.  Joseph  Broussard, 
Head,  Department  of  Communication, 
University  of  Southwestern  Louisiana, 
PO  Box  43650,  USL,  Lafayette,  LA 
70504. 

EEO,  Affirmative  Action  Employer 


Seasoned  journalists  with  top  creden¬ 
tials,  strong  ideas,  keen  enthusiasm  for 
teaching  sought  for  one-  or  two- 
semester  sabbatical  replacement  posi¬ 
tions  beginning  9/88.  Teach  small  clas¬ 
ses  in  reporting,  writing,  law  and  ethics 
or  a  seminar  in  your  area  of  expertise. 
The  University  of  Richmond  is  a  private, 
liberaharts  institution  with  2,700 
undergraduates,  and  law,  business 
schools,  located  on  350  acres.  UR  is  an 
equal  opportunity,  affirmative  action 
employer:  qualified  minorites,  women 
are  encouraged  to  apply.  Clips,  resume, 
references  to  Steve  Nash,  Journalism 
Coordinator,  University  of  Richmond, 
VA  23173. 


Graduate  Faculty  Openings 
at  Missouri 

The  School  of  Journalism  at  the 
University  of  Missouri  is  seeking  one. 
and  possibly  as  many  as  three,  faculty 
members  to  teach  conceptual  as  well  as 
professional  courses  beginning  in 
August  1988.  The  certain  opening  is  for 
an  outstanding  freedom  of  information 
specialist  to  teach,  conduct  research 
and  lead  a  dialogue  on  the  future  of  FOI 
and  media/government  issues.  Other 
openings  are  for  persons  with  a  commit¬ 
ment  to  reporting,  writing,  editing  or 
graphics  and  design  courses  as  well  as 
to  a  research  specialty  that  would 
strengthen  the  school’s  comprehensive 
graduate  program.  The  school  enrolls 
200  MA  students,  25  doctoral  candi¬ 
dates,  with  an  overall  enrollment  of 
900.  Twenty-six  of  its  60  faculty  are 
members  of  the  graduate  faculty.  Rank, 
salary  and  tenure-track  appointment  are 
open  to  negotiation.  Women  and  minor¬ 
ities  are  especially  encourased  to  apply. 
Send  a  vita,  three  letterr  (.f  reference 
and  a  detailed  cover  letter  to  Chair, 
Search  Committee,  School  of  Journal¬ 
ism.  PO  Box  838,  University  of 
Missouri,  Columbia,  MO  65205. 


Instructor/COORDINATOR:  Masters  in 
Mass  Communications.  Required 
teaching  experience.  Responsibilities 
include  administrative  duties,  curricu¬ 
lum  development,  research  and  instruc¬ 
tion  in  print,  broadcast  and  public  rela¬ 
tions.  Annual  salary  $20,000.  Applica¬ 
tions  accepted  until  January  15,  1988. 
Appointment  in  February  1988.  Send 
credentials  to  Dr.  Marvin  Grant,  Edward 
Waters  College,  1658  Kings  Road. 


Jacksonville,  FL  32209. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


Broadcast  Engineer  -  Instructor 
Position.  Teach  some  broadcast  clas¬ 
ses,  repair  and  maintain  broadcast 
equipment.  Salary:  competitive  nation¬ 
ally,  twelve  month  appointment.  Qual¬ 
ifications:  Master's  degree  and  profes¬ 
sional  experience.  Knowledge  of  the 
theory,  techniques  and  methods  asso¬ 
ciated  with  the  operation  and  mainte¬ 
nance  of  modern  audio  and  video  televi¬ 
sion  broadcast  and  non-broadcast 
equipment,  must  know  FCC  rules  ad 
regulations,  must  have  1st  Class 
Radiotelephone  Operator's  License  or 
SBE  Broadcast  Technologist's  Certifi¬ 
cate  or  SBE  Engineering  Certificate  or 
narte  certification.  Employment  date: 
July  1,  1988.  For  initial  screening  send 
letter,  vita,  three  letters  of  recommen¬ 
dation  and  official  transcript  tO: 

Dr.  E.  Joseph  Broussard,  Head,  Depart¬ 
ment  of  Communication,  University  of 
Southwestern  Louisiana,  PO  Box 
43650  USL,  Lafayette,  LA  70504. 
EEO,  Affirmative  Action  Employer 


UNIVERSITY  OF  VI/ISCONSIN- 
MILWAUKEE  -  The  Department  of  Mass 
Communication  seeks  applicants  for 
two  tenure  track  Assistant  Professor 
positions  in  print  journalism.  Competi¬ 
tive  salaries  and  benefits.  Ph.D.  and 
substantial  media  experience  required. 

Position  One  involves  teaching 
magazine-related  writing  and  editing 
courses,  and  assisting  in  development 
of  the  MA  program.  Desirable  research 
areas  include  survey  research/media 
effects,  media  and  society,  and  interna¬ 
tional  communication.  Knowledge  of 
graphic  design  helpful. 

Position  Two  involves  teaching 
newspaper/in-depth  reporting,  plus 
work  in  developing  the  MA  program. 
Desirable  research  areas  include  media 
economics,  media  law  and  history,  and 
media  and  society.  Some  experience  in 
political  communication/public  rela¬ 
tions  would  be  helpful. 

The  Department  has  more  than  200 
undergraduate  majors  and  30  MA 
students,  in  a  university  of  26,000  in 
the  state's  media  center. 

Send  application,  vitae,  list  of  at 
least  three  references,  and  indications 
of  ongoing  work  to  Dwight  L.  Teeter,  Jr., 
Chair,  Search  Committee,  Department 
of  Mass  Communication,  University  of 
Wisconsin-Milwaukee.  Box  413, 
Milwaukee,  Wl  53201.  The  University 
of  Wisconsin-Milwaukee  is  an  equal 
opportunity/affirmative  action  employer 
and  especially  encourages  applications 
from  women  and  minorities.  Deadline 
for  submitting  applications:  February 
12,  1988. 


ADMINISTRATIVE 

ASSISTANT  CONTROLLER  -  Zone  1 
company  seeks  career-minded  individu¬ 
al  as  assistant  controller.  Position 
reports  to  senior  management  and  deals 
with  all  levels  of  management.  Respon¬ 
sibilities  will  include  day  to  day 
management  of  all  accounting  opera¬ 
tions.  Must  possess  good  interpersonal 
skills.  Minimum  of  10  years  experience 
required.  Public  background  and  expo¬ 
sure  to  an  EDP  environment  a  plus. 
Excellent  benefit  package.  Qualified 
applicants  should  submit  their  resume 
including  salary  requirements  to  Box 
2552,  Editor  &  Publisher. 


Move  Up  To  Manager 

Sunbelt  weekly  seeking  aggres¬ 
sive  advertising  man  to  move 
up  to  GM.  Need  news  experi¬ 
ence.  Excellent  benefits.  Box 
2561,  Editor  &  Publisher. 
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BUSINESS  MANAGER/CONTROLLER, 
CPA  preferred  for  11,000  New  Mexico 
daily.  Must  be  computer  compatable. 
Excellent  benefits  package,  bonus  plan. 
Send  resumes  to  Publisher,  PO  Box 
860,  Hobbs,  NM  88240. 


CO-OP  COORDINATOR  Assertive, 
dynamic,  experienced.  Salary  plus 
commission.  Growing  daily  in  South 
Carolina.  Louisa  Koken,  Greenville 
News  Piedmont,  PO  Box  1688,  Green¬ 
ville,  SC  29602. 


FACILITIES  PLANNER/MANAGER 
The  Baltimore  Sun  is  prepared  to  offer  a 
challenging  opportunity  to  an  individual 
who  will  be  responsible  for  not  only 
planning  space  utilization  but  also 
managing  the  operation  and  mainte¬ 
nance  of  its  facilities. 

The  successful  candidate  must  have 
demonstrated  competence  in  preparing 
RFP's,  assembling  and  analyzing  bids, 
interpreting  contracts,  blueprints  and 
specifications,  and  insuring  compliance 
of  outside  contractors  with  plan  specifi¬ 
cations  and  approved  budget. 

Five  to  seven  years  experience  in  facili¬ 
ties  management  at  manufacturing 
sight,  preferably  newspapers;  will  be 
required  to  oversee  the  maintenance  of 
the  building  (including  utility  systerris, 
plumbing,  electrical,  power,  communi¬ 
cation  systems,  etc.);  thorough  know¬ 
ledge  of  building  codes  and  OSHA, 
FARA,  RCRA,  CERCLA  regulations  is 
necessary.  This  position  has  high  visi¬ 
bility  throughout  the  organization  and 
therefore  excellent  interpersonal  and 
communications  skills  are  critical. 

We  offer  a  competitive  salary  commen¬ 
surate  with  experience  and  a  generous 
benefits  package  including  a  401 K 
retirement  plan.  For  consideration, 
send  your  resume  including  salary 
history  to: 

THE  BALTIMORE  SUN  COMPANY 
Employee  Relations  Manager 
501  N.  Calbert  Street 
Baltimore,  MD  21278-001 

An  equal  opportunity  employer  M'F 

GENERAL  MANAGER  with  record  of 
broad  newspaper  experience  for 
25,000  circulation  daily  in  Zone  2. 
Marketing  experience  a  must.  Send 
resume  and  salary  history  to  Box  2535, 
Editor  &  Publisher. 


RUN  YOUR  OWN  SHOW 

Considering  purchase  of  one  or  more 
weeklies  ($500K-(-)  in  New  England, 
Northern  California.  Need  trustworthy 
editor/publisher/general  manager  who 
can  "do  it  all."  Growth  potential.  Look¬ 
ing  for  a  real  winner  who  sees  no 
conflict  between  editorial  excellence 
and  a  healthy  bottom  line.  Please  write 
a  revealing  letter  describing  your  qual¬ 
ifications,  philosophy,  strengths, 
weaknesses-and  financial  goals.  Box 
2560,  Editor  and  Publisher. 


Pro  with  heavy  newspaper  business 
experience  needed  for  top  position  with 
New  Jersey  shore  area  weekly 
paper(42,00(J  circulation).  Knowledge 
of  all  areas  of  newspaper  and  manage¬ 
ment  background  a  must.  Salary 
$35,000.  Box  2540,  Editor  &  Pub¬ 
lisher. 


_ ADVERTISING _ 

16,000  circ.  Southwestern  New  Hamp¬ 
shire  daily  newspaper  needs  a  Co-Op 
Manager  for  a  new  position.  If  you  have 
knowledge  of  co-op,  newspaper  sales 
experience  and  a  burning  desire  to  get 
ahead,  this  is  your  job.  We  offer  good 
salary,  excellent  incentives,  full  bene¬ 
fits  and  a  first-rate  professional  organi¬ 
zation  to  grow  with.  Send  resume,  cover 
letter  and  salary  expectations  to:  Adver¬ 
tising  Director,  The  Keene  Sentinel,  60 
West  St.,  Keene,  NH  03431. 


ADVERTISING  SALES 
&  MARKETING  V.P. 

Suburban  newspaper  group  in  Zone  6 
seeking  an  experienced  advertising  V.P. 
to  head  a  large,  over  50  employee, 
multi-newspaper  staff.  Strong  manager¬ 
ial  and  administrative  skills  with  mini¬ 
mum  8  years  of  both  retail  and  classi¬ 
fied  advertising  management  experi¬ 
ence  required.  High  growth  potential, 
exceptional  opportunity.  Excellent 
salary  and  benefits  package.  Send 
resume  and  salary  requirements  to  Box 
2566,  Editor  &  Publisher. 


ADVERTISING  EXECUTIVES 
Brehm  Communications  Inc.  has  imme¬ 
diate  openings  for  sales  management, 
with  experience  in  competitive  markets. 
Join  a  growing  company  that  affords 
opportunity  and  compensation  limited 
only  by  your  personal  motivation.  Send 
resume  and  cover  letter  to  Michael  K. 
Sullivan,  Marketing  Director,  BCI,  PO 
Box  28429,  San  Diego,  CA  92128. 

ADVERTISING  DIRECTOR 
I  he  Aberdeen  American  News,  a 
Knight-Ridder  newspaper,  has  an 
immediate  opening  for  an  energetic, 
motivated  individual  with  a  thorough 
knowledge  of  newspaper  advertising. 
We  are  a  20,000  AM  daily,  22,000 
Sunday,  covering  a  14-county  market  in 
Northeast  South  Dakota.  Ideal  location 
for  an  individual  who  enjoys  outdoor 
sports  year-round.  A  27,000  population 
community  with  an  excellent  quality  of 
life.  This  person  must  be  a  good  leader, 
manage  a  staff  of  23  and  reports  direct¬ 
ly  to  the  publisher.  It's  an  excellent 
opportunity  for  a  person  who  is  eager  to 
learn  all  phases  of  a  daily  newspaper 
operation  and  progress  in  Knight- 
Ridder.  Send  resume  with  qualifica¬ 
tions  to  Robert  G.  Beck,  Publisher, 
Aberdeen  American  News,  PO  Box 
4430,  Aberdeen,  SD  57402-4430. 


ADVERTISING  DIRECTOR 
Zone  2  weekly  needs  a  top-flight  profes¬ 
sional  to  manage  its  advertising  sales 
department.  The  successful  candidate 
must  have  a  strong  background  in  ad 
sales,  marketing,  sales  training  and 
motivation  techniques.  If  you  are  a 
planner  and  an  achiever  looking  for  the 
right  opportunity  to  bring  all  these  skills 
to  bear  -  we  want  to  know  about  you. 
Excellent  salary,  bonus  and  benefit 
program.  Send  resume  and  salary 
history  to  Box  2559,  Editor  & 
Publisher. 


ASSISTANT  SALES  DEVELOPMENT 
MANAGER  needed  to  coordinate  with 
copywriter  and  advertising  artists.  Prim¬ 
ary  responsibilities  include  primary 
research  design  and  implementation  as 
well  as  research,  review  and  analysis  of 
secondary  research  to  be  used  in  the 
development  of  sales  presentations. 
Requires  strong  organizational  and 
communication  skills,  ability  to  design 
and  implement  research,  strong  know¬ 
ledge  of  sales  environment.  Competitive 
benefit  package.  Send  resume  and 
salary  requirements  in  confidence  to: 
Bill  Downey,  Sales  Development  Mana¬ 
ger,  Greensboro  News  and  Record,  PO 
Box  20848,  Greensboro,  NC  27420. 
An  Equal  Opportunity  Employer. 


CLASSIFIED  ADVERTISING  MANAGER 
26,000  circulation  Zone  5  daily  seek¬ 
ing  classified  manager  for  staff  of  four. 
Good  potential  for  growth.  Strong  clas¬ 
sified  experience  a  must.  Management 
background  desirable  but  not  required. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  2588,  Editor  &  Publisher. 

CLASSIFIED 
ADVERTISING 
212  675-4380 


CLASSIFIED  MANAGER  -  27,000 
daily.  Zone  6;  must  be  experienced  and 
motivated.  Excellent  salary  and  benefits 
package.  Send  resume  including  refer¬ 
ences  to  Box  2534,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION-DISTRIBUTION  EXEC. 
Are  you  one  of  the  best  in  the  country? 
Is  your  expertise  in  FREE  circulation 
publications?  If  so,  we  want  to  talk  with 
you  now.  A  great  opportunity  exists  to 
direct  a  300,000  circulation  program,  a 
mix  of  community  newspapers  and 
shoppers  in  a  growing  metro  market  in 
Zone  5.  Your  challenge  -  to  convert  from 
mail  to  a  quality  hand  distribution  prog¬ 
ram.  This  will  be  a  senior  management 
corporate  level  position  with  excellent 
compensations,  benefits  and  working 
environment.  We  only  want  the  best, 
we're  willing  to  pay  for  it,  and  we  want 
you  now!  Send  resume  to  Box  2570, 
Editor  &  Publisher. 


CIRCULATION  ZONE  SUPERVISOR 
HOME  DELIVERY 

The  Las  Vegas  Sun  is  currently  going 
through  re-organization  and  is  in  search 
for  a  top-notch  circulation  professional. 
Qualified  candidates  will  have  a  mini¬ 
mum  of  5  years  management  experi¬ 
ence,  knowledge  of  circulation  compu¬ 
ter  systems  and  an  outgoing  people 
person  who  is  not  afraid  to  say  what  is 
on  his/her  mind.  College  degree  is 
mandatory  along  with  a  professionally 
groomed  appearance.  This  is  a  once-in- 
a-iifetime  opportunity  within  the  coun¬ 
try's  fastest-growing  market.  Send 
resume  and  SALARY  REQUIREMENTS 
to  Mr.  Joseph  Rubino,  Circulation 
Director,  Las  Vegas  Sun,  121  S.  High¬ 
land,  LasV-"as,  NV  88106-0121.  No 
phone  inquiries  please.  All  replies  held 
in  strict  confidence.  We  are  an  Equal 
Opportunity  Employer. 

CIRCULATION  PROMOTION 
MANAGER 

The  Des  Mbrnes  Register 

The  Des  Moines  Register  (364,000 
Sunday;  217,000  morning)  is  seeking 
an  experienced  sales  professional  to 
manage  its  award  winning  circulation 
promotion  department.  This  senior- 
level  position  reports  to  the  circulation 
director  and  is  responsible  for  an  on-site 
telemarketing  department;  develop¬ 
ment  of  all  carrier  sales  promotions  and 
incentive  programs;  and  development 
of  carrier  retention/recognition  prog¬ 
rams.  The  Promotion  Manager  is  also 
the  key  liaison  with  The  Registers  Mark¬ 
eting  Services  Department. 
Qualifications  include:  at  least  three 
years  of  management  experience;  five 
years  of  sales  promotion  experience, 
preferably  in  circulation;  excellent  oral 
and  written  communication  skills; 
strong  initiative  and  creativity;  college 
degree  are  equivalent  in  experience. 
The  Register  is  one  of  America's 
premiere  newspapers  -  in  1986  and 
1987  it  was  named  the  best  "metro" 
paper  in  the  Gannett  Company.  We  offer 
an  excellent  compensation  and  benefit 
package  and  the  opportunity  for 
advancement  within  the  Gannett 
Company,  the  nation's  largest  newspap¬ 
er  group. 

Des  Moines  is  a  high-quality  midwest- 
ern  city  (population  300,000)  offering 
most  of  the  amenities  of  much  larger 
communities.  If  you  will  like  to  be 
considered  for  this  key  position,  please 
forward  your  resume  and  your  salary 
requirements  tO: 

Employee  Relations  Departmer,’. 

The  Des  Moines  Register 
P.O.  Box  957 
Des  Moines,  lA  50304 

Equal  Employment  Opportunity 
Affirmative  Action 


EDITOR  &  PUBLISHER  for  December  12,  1987 


HELP  WANTED 


_ CIRCULATION _ 

EXPANDING  GROUP  of  Arizona  news¬ 

papers  desires  resumes  for  circulation 
management.  Reply  to  Western  News¬ 

papers,  PO  Box  1271,  Yuma,  AZ 
85364. 


CIRCULATION  MANAGER 
43,000  daily,  50,000  Sunday  Zone  5 
newspaper  is  looking  for  sales-oriented 
circulation  manager  with  a  successful 
track  record.  Candidate  must  possess 
the  necessary  leadership  and  manage¬ 
ment  skills  to  help  direct  the  marketing 
strategy  for  circulation.  Report  to  circu¬ 
lation  director.  Please  forward  confi¬ 
dential  resume  and  salary  requirements 
to  Box  2606,  Editor  &  Publisher. 


SALES  MANAGER 

Outstanding  opportunity  for  an  aggres¬ 
sive,  innovative,  sales-oriented  circula¬ 
tor.  Join  new  management  team  at  Zone 
5  daily  and  Sunday.  Please  send  confi¬ 
dential  resume  and  salary  requirements 
to  Box  2607,  Editor  &  Publisher. 

HOME  DELIVERY  MANAGER  for 
Knight-Ridder  newspaper  wth  31,000 
daily  and  40,000  Sunday  circulation. 
Excellent  opportunity.  Minimum  4 
years  experience  in  circulation  supervis- 
ory  position.  Send  resume  with  salary 
history  to  Lyn  Monarch!,  Director  of 
Human  Resources,  Daily  Camera,  PO 
Box  591,  Boulder,  CO  80306.  EOE/AA. 


HOME  DELIVERY  MANAGER 
Metro  daily  and  Sunday  in  Zone  6  seeks 
experienced  circulation  professional  to 
direct  its  home  delivery  operations. 
Qualified  applicants  will  have  a  mini¬ 
mum  5  years  related  experience  with  a 
mid-sized  or  larger  daily  newspaper  and 
be  knowledgeable  in  various  forms  of 
adult  distribution  systems.  College 
degree  in  business  preferred.  The 
candidate  selected  will  have  a  proven 
track  record  of  a'  .ieving  results  as  a 
leader  and  effective  motivator.  This  no. 
2  position  offers  excellent  career  poten¬ 
tial,  competitive  salary  and  complete 
benefits  package.  Send  resume,  refer¬ 
ences  and  salary  history  to  Box  2594, 
Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
New  York  metro  daily  is  seeking  a  moti¬ 
vated,  experienced  and  aggressive  indi¬ 
vidual  to  manage  our  home  delivery 
responsibility.  The  position  requires  5 
plus  years  of  newspaper  circulation 
experience  in  a  competitive  market  with 
a  minimum  of  2  years  supervisory/ 
managerial  responsibility.  Strong  mark¬ 
eting  and  motivational  skills  required. 
For  consideration  send  resume  includ¬ 
ing  salary  requirements  to  Box  2596, 
Editor  &  Publisher.  An  equal  opportuni¬ 
ty  employer. 

The  progressive  and  colorful  market 
leader  of  Orange  County,  California,  The 
Register,  is  looking  for  a  special  talent 
to  Till  the  Circulation  Promotion  Assis¬ 
tant  Manager  role.  Position  reports  to 
Promotion  Manager  and  helps  oversee 
and  develop  sales  programs  in  Tele¬ 
marketing,  District  Manager  and  Carrier 
Sales,  and  outside  crewing  teams. 
People  management  skills  and  logical 
decision  making  vital.  Salary,  benefits 
package  and  more.  If  you’re  interested 
in  joining  an  energetic,  dedicated  team, 
please  send  your  resume  to  R.K. 
Wilson,  Circulation  Promotion  Mgr., 
The  O.C.  Register,  625  Grand  Ave., 
Santa  Ana,  CA  92701. 


TRANSPORTATION  MANAGER 
Central  New  Jersey  looking  for  a  highly- 
organized  person  with  good  manage¬ 
ment  skills.  Responsibilities  include 
the  distribution  of  a  10,000  AM  and 
52,000  PM  newspaper  with  a  staff  of 
45  drivers.  Company  fleet  used  for 
delivery.  Reports  directly  to  circulation 
director.  If  you  are  the  right  person  for 
this  challenging  position,  send  resume 
and  salary  history  to  Box  2600,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  for  Decer 


HELP  WANTED 


_ SALES _ 

Director  of  sales  and  legislative  lobby¬ 

ing  needed  for  new  position  with  Wyom¬ 
ing  Press  Advertising  Service.  Some 
sales  experience  necessary.  Salary  low 

20's  plus  commission.  Send  resume 

and  references  to:  WPAS,  710  Garfield, 

Suite  248,  Laramie,  WY  82070. 


_ EDITORIAL _ 

9,000  circulation  Louisiana  indepen¬ 
dent  semi-weekly  with  award-winning 
tradition  seeks  managing  editor  with 
small  daily  or  large  weekly  experience. 
Copy  editing,  story  assignments,  writ¬ 
ing,  and  production  coordination.  Send 
letter,  clips,  resume  and  salary  require¬ 
ments  to;  Pam  Mitchell,  General  Mana¬ 
ger;  Denham  Springs  News;  PO  Box 
1529:  Denham  Springs,  LA  70727. 


ASSIS‘'’ANT  EDITOR  wanted  to  help 
with  copy  editing  and  layout  at  a  weekly 
business  newspaper  covering  South 
Florida.  Salary  in  upper  $20’s.  Send 
resume  to  Mike  Seemuth,  South  Florida 
Business  Journal,  7950  NW  53rd  St., 
Miami,  FL  33166. 


COMPUTER  GRAPHICS 
Growing  newspaper  looking  for 
computer  graphics  person.  Ideal  candi¬ 
date  would  have  at  least  2  years  of 
newspaper  experience  on  Macintosh. 
This  IS  a  Gannett  newspaper  located  1 
hour  from  New  York  City.  Send  resume 
and  a  week’s  tearsheets  to  Charles  Nutt, 
Executive  Editor,  The  Courier-News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 


Business  reporter  for  daily  newspaper  in 
community  where  oil  and  steel  are 
dominant  industries.  We  are  looking  for 
an  experienced  business  writer  who 
understands  the  local  economy,  how 
it’s  related  to  the  nation  and  the  world, 
and  who  can  explain  that  to  the  guy  at 
the  bus  stop  as  well  as  to  sophisticated 
readers.  Send  clips  and  resume  to: 
Wickliffe  R.  Powell,  Managing  Editor, 
The  Independent,  P.O.  Box  311, 
Ashland,  KY,  41105-0311. 


HELP  WANTED 


EDITORIAL 


COPY  DESK  SUPERVISOR 
Strong  language,  leadership,  teaching 
skills  needed  for  this  k^  quality  control 
position  at  mid-sized.  Zone  5  PM.  This 
individual  will  supervise  a  5-person 
copy  desk.  The  ideal  candidate  will 
have  experience  as  a  reporter,  editor 
and  supervisor  and  be  familiar  with 
current  graphics  technology  and  page 
design  technique.  Solid,  ramily-owned 
newspaper.  Progressive,  good  benefits, 
working  conditions  in  community  with 
high  quality  of  life.  Box  2445,  Editor  & 
Publisher. 


COPY  EDITORS  -  NO  DESK  POTA¬ 
TOES,  PLEASE:  Mid-sized  daily 
minutes  from  Manhattan  needs  energe¬ 
tic,  enterprising  copy  editors  for  news 
and  feature  desk.  We’re  looking  for 
entry-level  editors  as  well  as  well- 
rounded  pros.  Reply  to  Box  2576, 
Editor  &  Publisher. 


AGGRESSIVE  REPORTER  needed  by 
Northeast  Indiana  dally  to  cover  police, 
city  hall.  Some  photography.  Will 
consider  talented  beginner.  Send 
resume  and  clips  to  Terry  Housholder, 
The  News-Sun,  PO  Box  39,  Kendallvil- 
le,  IN  46755. 


AGGRESSIVE,  HARD  news-oriented 
business  newspaper  in  Midwest  seeks 
experienced  reporter  with  strong  writing 
skills  for  beat  and/or  general  assign¬ 
ment  reporting  position.  Salary 
commensurate  with  experience.  Send 
resume  to  Alan  Robertson,  2025  N. 
Summit  Ave.,  Milwaukee,  Wl  53202. 


COPY  EDITOR  wanted  for  40,000 
Connecticut  AM  newspaper.  Responsi¬ 
ble  for  editing  heavy  volume  of  copy 
quickly,  writing  headlines  and  laying 
out  pages.  Good  communication  skills  a 
must,  too.  A  challenging  opportunity 
but  not  for  beginners.  Send  resume  and 
references  to  Robert  Veillette,  Manag¬ 
ing  Editor,  The  Republican,  Box  2090, 
Waterbury,  CT  06722.  Applicants  from 
Zone  1  and  2  preferred. 


HELP  WANTED 


EDITORIAL 


DESK  CAPTAIN  needed  to  run  3-person 
nightside  news  desk  for  25,000  AM  in 
beach  area.  Responsibilities  include 
page  one  layout,  supervising  page  flow 
and,  as  no.  2  person  on  24-person  news 
staff,  helping  to  mold  output  of 
talented,  aggressive  news  stafr  Must 
have  desk,  supervisory  and  VDT  experi¬ 
ence.  Send  resume,  references  to: 
Stephan  J.  Sosinski,  Editor,  Ocean 
County  Observer,  8  Robbins  St., 
CN2449,  Toms  River,  NJ  08754. 


COPY  EDITORS 
SUNNY  AND  WARM  TODAY? 
Maybe  not  where  you’re  working.  But  in 
the  Bay  Area,  our  worst  winter  day 
compares  favorably  with  summer’s  best 
elsewhere.  We’re  right  in  the  middle  of 
one  of  the  country’s  most  exciting 
places  to  live.  Whether  it’s  fine  dining, 
great  theater  or  hot  music,  it’s  nearby  - 
and  so  are  great  beaches,  a  beautiful 
bay  and  spectacular  mountains. 

The  Alameda  Newspapers  is  expanding 
its  central  news  desk.  We’re  seeking  3 
outstanding  copy  editors;  one  will  soon 
be  an  assistant  news  editor.  If  you  can 
handle  both  wire  and  local,  layout  and 
heads  -  and  you’re  good  at  it  -  tell  us. 
You  need  a  minimum  of  4  years  profes¬ 
sional  copy  editing  experience  on  dail¬ 
ies  to  be  considered.  Send  your  resume 
and  a  letter  outlining  what  makes  a 

treat  copy  editor  to:  Jack  Lyness,  News 
ditor.  The  Alameda  Newspapers,  PO 
Box  5050,  Hayward,  CA  94544. 

COPY  EDITOR-  Soundings,  the  national 
boating  tabloid  newspaper,  is  expand¬ 
ing  its  copy  deks.  We  publish  8  editions 
a  month,  at  a  pace  similiar  to  dailies. 
But  the  organization  is  more  human 
scale  with  more  opportunities  to  make 
your  presence  count  then  at  most  dail¬ 
ies.  Skills  required  include  copy  edit¬ 
ing,  page  layout  and  headlining.  Boat¬ 
ing  knowledge  desired.  Work  in  a  beaut¬ 
iful  waterfront  setting.  Send  resume  to 
Editorial  Director,  Soundings,  Essex, 
CT  06426. 


Micro  Systems  Sales 


SYSTEM  INTEGRATORS,  INC.  is  a  worldwide  lead¬ 
er  in  Corporate  Electronic  Publishing  Systems. 


We  are  currently  seeking  sales  professionals 
for  our  newspaper  Micro  Systems  Divi¬ 
sion. 


Candidates  should  have  a  minimum  of  one  year  experience  selling 
micro  system  products,  preferrably  to  the  newspaper/publishing 
industry.  Positions  are  available  throughout  the  U.S. 

Sll  offers  a  complete  benefit  package.  For  immediate  consider¬ 
ation,  send  resumes  to: 


System  Integrators,  Inc. 

Newspaper  Micro  Systems  Division 

Sales  Staffing 
P.O.  Box  13626 
Sacramento,  CA  95853 

We  are  an  Equal  Opportunity  Employer. 
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HELP  WANTED 


HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR 

The  Post-Register,  a  25,000  PM  and 
Sunday  AM  near  Yellowstone,  Jackson 
Hole  and  Sun  Valley,  is  accepting  appli¬ 
cations  for  city  editor  in  anticipation  of 
a  future  opening.  Our  present  CE  is 
moving  on  after  8  years  here;  she’ll  be  a 
hard  act  to  follow,  so  you'll  need  to 
demonstrate  recent  daily  newspaper 
background  and  successful  supervisory 
experience.  Competitive  salary.  Appli¬ 
cations  by  Jan.  1,  to  Managing  Editor, 
The  Post-Register,  PO  box  1800,  Idaho 
Falls,  ID  83401. 


COPY  EDITOR 

Our  most  successful  copy  editors  have 
been  supervisors  in  other  newsrooms. 
They’ve  done  it  all  and  done  it  well.  If 
you  are  among  the  people  your  boss 
would  hate  to  lose,  we  may  want  you  for 
our  news  copy  desk  rim.  Atex  experi¬ 
ence  and/or  sense  of  humor  helpful. 
Solid  references  necessary.  Women  and 
minorities  encouraged  to  apply  .  Send 
resume  to  Sandy  Santa-Emma,  Employ¬ 
ee  and  Labor  Relations,  The  Columbus 
Dispatch,  34  S.  3rd  St.,  Columbus,  OH 


DESIGN  DESK  EDITOR 
The  Lexington  Herald-Leader  a  Knight- 
Ridder  paper  with  a  120,000  daily 
circulation  and  150,000  Sunday,  is 
looking  for  an  outstanding  page  desig¬ 
ner  to  work  on  our  new  design  desk. 
This  job  requires  a  high  level  of  skill  in 
designing  both  news  and  feature  pages. 
Other  duties  include  selecting  and  crop- 
ping  photographs  and  overseeing 
makeup  in  the  composing  room.  Some 
copy  editing  skills  required.  Must  be 
able  to  work  under  pressure  and  meet 
deadline.  To  apply  send  a  portfolio, 
resume,  cover  letter  and  salary  history 
to  Malcom  Stallons,  Design  Desk  Chief, 
Lexington  Herald-Leader,  Main  & 
Midland,  Lexington,  KY  40507.  EOE 
M/F. 


EDITORIAL  WRITER 
The  Day,  a  7-day  newspaper  that  stres¬ 
ses  high  quality  and  a  professional 
working  environment,  seeks  an 
outstanding  writer  for  a  3-person  editor¬ 
ial  page  staff  in  Connecticut.  Job 
requires  a  facile  writer  with  broad  news¬ 
paper  experience  and  a  mature  attitude. 
The  page  focuses  on  local  issues  but 
covers  the  full  spectrum  of  public 
debate.  Excellent  salary  and  benefits. 
Send  resume  to  Morgan  McGinley,  The 
Day,  47  Eugene  O’Neill  Dr.,  New 
London,  CT  06320. 


EDITOR/PUBLISHER.  NY  metro  area. 
Jewish  community  newspaper  seeks  day 
to  day  manager  to  oversee  editorial, 
advertising  and  operations.  News 
reporting,  copy  editing,  page  layout 
experience  including  an  understanding 
of  personnel,  finance  and  administra¬ 
tion.  Familiarity  with  Jewish  communal 
issues  important.  Excellent  salary  and 
benefits  package.  Resumes,  salary 
history,  work  samples  tO:  Joint  Publica¬ 
tion  Committee,  The  Jewish  Federation 
of  Greater  Clifton-Passaic,  199  Scoles 
Ave.,  Clifton,  NJ  07012. 


HELP  WANTED 


_ EDITORIAL _ 

A  NEWSLETTER  needs  top  news  and 
analysis  skills-  Heavy  phones,  light 
travel,  tight  writing,  nonsmoker.  Prefer 
knowledge  of  entertainment  or  consum¬ 
er  electronics.  Publisher,  Box  85486, 

Los  Angeles,  CA  90072. _ 

EDITOR 

You  have  more  than  5  years  of  a  top 
level  local  reporter  with  a  variety  of 
assignments,  you’re  a  good  writer,  and 
you’re  skilled  with  ideas  and  people — 
perhaps  with  some  fill  in  editing  experi¬ 
ence.  Maybe  you’re  an  Assistant  Editor 
looking  for  more  responsibility  and 
newsroom  management  experience.  If 
so,  a  major  East  Coast  daily  wants  to 
talk  with  you  about  a  possible  Section 
Editor  opening  in  a  successful,  expand¬ 
ing  zoning  operation.  This  is  a  complex 
position  that  offers  a  full  range  of 
editorial  management  responsibility. 
Inquiries  treated  in  confidence.  Box 
2572,  Editor  &  Publisher.  An  equal 
opportunity  employer  M/F. 

Education  reporter  needed  on  mid-size 
newspaper.  Job  provides  time  for 
feature  and  issue  stories.  Join  progres¬ 
sive  staff;  be  prepared  to  grow.  Send 
resumes  and  clips  to  Mark  E.  Torinus, 
Managing  Editor,  Janesville  Gazette, 
Janesville,  Wl  53545. _ 

ENTERTAINMENT  COPY  EDITOR 
North  Jersey  daily  seeks  skilled  copy 
editor  for  weekly  entertainment  maga¬ 
zine.  Magazine  has  won  state  press 
awards  for  4  consecutive  years.  It 
covers  happenings  in  area  with  occas¬ 
sional  forays  to  metro  NY.  Senu  resume 
to  Randy  Bergmann,  Editor,  The  New 
Jersey  Herald,  2  Spring  St.,  Newton,  NJ 
07860. 


EXECUTIVE  EDITOR 

Beacon  Communications  Corp.  of 
Acton,  MA  is  seeking  an  experienced 
Editor/Manager  for  its  award-winning 
newspapers.  The  Executive  Editor 
directs  a  staff  of  nearly  60  full  time 
journalists  and  has  editorial  responsibil¬ 
ity  for  all  Beacon  newspapers  -  a  small 
daily,  10  paid  weeklies  and  a  90,000 
circulation  free  newspaper. 

Beacon  is  a  growing  newspaper,  direct 
mail/hand  distribution  and  commercial 
printing  company.  We  need  the  right 
editor  to  make  our  superior  community 
newspapers  even  better.  The  salary  is 
excellent.  Send  resume  and  salary 
history  to  Brian  Carter,  Vice  President 
Newspaper  Division,  Beacon  Communi¬ 
cations  Corporation,  20  Main  Street, 
Acton,  MA  01720-3596.  No  calls, 
please. 

EXPERIENCED  copy  editor  sought  for 
medium  morning  daily.  Job  requires 
hard  worker,  good  speller,  capable  re¬ 
write  person.  This  beachfront  communi¬ 
ty  is  perfect  for  the  history  buff  or  sail¬ 
ing  fanatic.  If  you  enjoy  the  challenge  of 
helping  a  good  newspaper  become 
reat,  send  letter  and  resume  to 
ichard  Fogaley,  managing  editor.  The 
Galveston  Daily  News,  PO  Box  628, 
Galveston,  TX  77553.  No  phone  calls 
please. 


_ EDITORIAL _ 

EDITOR  -  Exciting,  fast  growing  estab¬ 
lished  community  weekly  in  NY  suburbs 
seeks  editor  with  strong  reporting  and 
editing  experience.  Send  resume  and 
clips  to  Editor  Search,  MBT  Founda¬ 
tion,  PO  Box  667,  Bedford,  NY  10506. 


EXPERIENCED  AND  ENERGETIC 
EDITOR  needed  for  well-established, 
state-wide  lifestyle  magazine  in  New 
Hampshire’s  sea  coast  area.  Seeking  an 
enthusiastic  team  player  with  excellent 
writing  skills  and  a  minimum  of  2  years 
editing  and  managerial  experience  to 
lead  our  talented  staff.  Send  cover 
letter,  resume  and  recent  writing 
samples  to  Darcy  Scott,  PO  Box  4638, 
Portsmouth,  NH  03801. 


EXPERIENCED  REPORTERS 
Energetic  reporters  with  good  language 
skills  for  Northeast  Ohio  PM  (95,000 
daily,  145,000  Sunday).  Positions 
require  a  degree  and  a  minimum  of  2 
years’  experience  with  a  daily  newspap¬ 
er.  Mandatory  tryout  period.  No  tele¬ 
phone  inquiries.  Send  resume,  clips 
and  3  professional  references  to: 
Dennis  B.  Mangan,  City  Editor,  The 
Vindicator,  PO  Box  780,  Youngstown, 
Ohio  44501-0780. 


FEATURE  EDITOR 

Our  ideal  person  has  2  years  of  report¬ 
ing,  2  years  of  editing,  an  intense  inter¬ 
est  in  features,  an  eye  for  graphics,  a 
sense  of  humor  and  very  high  expecta¬ 
tions.  Feature  editor  will  head  2  person 
department  at  25,000-35,000  circula¬ 
tion  PM  paper  in  east  half  of  Zone  5. 
Send  letter,  resume,  5  feature  writing 
clips  and  5  layout  clips  to  Box  2546, 
Editor  &  Publisher. 


FILM,  TV  CRITICS 

The  St.  Paul  Pioneer  Press  Dispatch,  a 
Pulitzer  Prize-winning  Knight-Ridder 
daily  (Sunday  circ:  254,000),  seeks 
applicants  for  two  early  1988  openings. 
Both  critics  must  have  a  demonstrated 
track  record  in  such  criticism,  a  deep 
knowledge  of  their  respective  ir  Justries 
and  the  proven  ability  to  repiuir  and  to 
produce  tight,  lively  copy  on  deadline. 
We’re  looking  for  compelling  voices, 
each  of  whom  will  have  a  high  commun¬ 
ity  profile  and  will  contribute  to  the  K-R 
wire.  Send  resume,  cover  letter  and  10 
clips  to  Ken  Doctor,  Associate  Editor/ 
Features,  St.  Paui  Pioneer  Press 
Dispatch,  345  Cedar  St.,  St.  Paul,  MN 
55101.  EOE 


JOIN  A  WINNING  NEWSTEAM:  Prize¬ 
winning,  century-old,  Mid-Georgia 
newspaper  accepting  applications  for 
key  newsroom  positions.  Twice  weekly 
located  in  exciting,  highgrowth  small 
city.  Central  location  affords  big  city 
advantages,  plus  easy  access  to  moun¬ 
tains,  seashore. 

Work  in  modern  plant  with  state-of- 
the-art  equipment  on  newspaper 
committed  to  editorial  excellence. 

NEWS/MANAGING  EDITOR:  Heads 
up,  shirt  sleeve  pro  needed  to  manage 
five  person  department  plus  stringer. 
Must  have  hands  on  knowledge  of  writ¬ 
ing,  editing,  layout  and  photography. 
This  department  head  position  reports 
directly  to  Editor/Publisher. 

SPORTS  EDITOR:  Multi-talented 
person  to  handle  a  section  committed  to 
in-depth  sports  coverage.  Ability  to 
manage  part-timers  and  stringers  a 
must.  Photo  and  layout  experience 
desirable. 

REPORTER:  Entry  level  position. 
Cover  hard  news,  features  and 
newsfeatures. 

If  you  are  a  dedicated  journalist  who 
enjoys  the  challenge  of  producing  a  top- 
notch  newspaper  we  encourage  you  to 
join  our  team.  We  offer  above  average 
salary  and  a  free  hand  to  develop  your 
talents. 

Send  resume  to;  Jim  Keree,  Editor, 
The  Houston  Home  Journal,  P.O.  Box- 
M,  Perry,  GA  31069,  or  call  (912) 
987-1823. 


HELP  WANTED 


EDITORIAL 


FEATURE  WRITER  wanted  for  Sunday 
edition.  If  you  know  how  to  turn  a 
phrase  and  have  clips  that  sparkle,  this 
job  will  be  fun  for  you.  No  calls  please. 
Write  tO:  Tom  Marquardt,  Managing 
Editor,  The  Capital,  P.O.  Box  911, 
Annapolis,  MD  21404. 


GROW  WITH  FLORIDA 
Talented  and  experienced  desk  people 
who  want  chance  to  be  creative  and 
competitive  in  a  mid-sized  beach  city 
newspaper.  Florida  is  growing  and  so 
will  you  as  a  member  or  our  staff.  Box 
254X  Editor  &  Publisher. 


Leading  Montana  daily  seeks  reporter 
with  daily  newspaper  experience.  A 
state  capital  bureau  post  for  high  calib¬ 
er  reporter  with  appropriate  qualifica¬ 
tions,  alternately  general  assignment 
post.  Send  resume  and  clips  to  Manag¬ 
ing  Editor,  PO  Box  5468,  Great  Falls, 
MT  59403. 


MANAGING  EDITOR 
We  will' soon  be  interviewing  candidates 
for  the  managing  editorship  of  a  presti¬ 
gious  7-morning  newspaper  of  34,000 
circulation  in  one  of  the  more  attractive 
areas  of  Zone  1.  Send  resume  for  job 
description  and  complimentary 
subscription.  Box  2555,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  long- 
established  English-language  dally  in 
major  Latin  American  capital  Principal 
responsibility  for  day-to-day  operation 
of  newspaper.  Present  newsroom  staff 
of  20,  with  plans  for  expansion.  Know¬ 
ledge  of  desk  work,  good  Spanish 
essential.  Reporting  and  supervisory 
experience  preferred.  Promising  candi¬ 
dates  not  meeting  all  qualifications  will 
be  considered  for  news  editor  or  senior 
reporting  position,  with  possibility  of 
advancement.  Reply  to  Box  2598, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  under  10,000 
circulation  AM  daily.  Southern  Zone  5. 
Send  resume  to  Box  2599,  Editor  & 
Publisher. 


ME  -  Aggressive,  small  Zone  5,  7-day 
AM  in  highly  competitive  market. 
Member  of  top  media  group.  At  least  5 
years  city  editor  experience.  Staff  direc¬ 
tion.  layout.  Community  involvement. 
Immediate  Opening.  Box  2573,  Editor 
&  Publisher. 


NEWS  EDITOR 

Quality-conscious,  Zone  2  daily  seeks 
ambitious,  hard-driving  news  junkie 
and  design  whiz  to  manage  our  copy 
desk.  You’re  a  good  candidate  if: 
•Intelligence  and  thoroughness  mark 
your  approach  to  national/international 
coverage. 

•Crispness  describes  your  design  style. 
•Your  standards  on  copy  are 
uncompromising. 

•You  can  lead  people. 

Excellent  opportunity  for  assistant  news 
editors  at  smaller  dailies.  Very  good 
chance  to  advance  into  top  manage¬ 
ment.  Professional  environment. 
Gorgeous  surroundings.  Salary  high 
SZO's.  Good  benefit  plan.  Box  2597, 
Editor  &  Publisher. 


NIGHT  ASSISTANT  CITY  EDITOR 
The  Tribune,  San  Diego's  Pulitzer  Prize¬ 
winning  newspaper,  seeks  an  assistant 
city  editor  for  overnight  editing  of 
stories  and  supen/ision  of  reporters  as 
part  of  24-hour  city  desk  operation. 
Must  have  excellent  editing  and  organi¬ 
zational  skills  in  addition  to  experience 
in  supervising  reporters  at  a  daily  news¬ 
paper.  If  you  wish  to  join  our  aggressive 
news  team  in  the  nation’s  seventh 
largest  city,  please  send  letter,  resume 
and  clips  to  Barbara  Herrera,  Assistant 
Managing  Editor,  PO  Box  191,  San 
Diego,  CA  92112. 


copy  DESK  CHIEF 

The  Vindicator,  a  100,000  PM  and  155,000 
Sunday  in  Youngstown,  Ohio,  is  searching  for  a 
slot  editor  who  can  teach  and  lead  by  example. 
Your  task  will  be  to  guide  experienced  editors 
and  to  season  young  copy  editors.  Excellent 
salary  and  benefits  package.  Respond  in  writ¬ 
ing  to;  William  J.  Kennedy,  News  Editor,  The 
Vindicator,  PO  Box  780,  Youngstown,  Ohio 

44501-0780 _ 

60 


EDITOR  &  PUBLISHER  for  December  12,  1987 


HELP  WANTED 


HELP  WANTED 


REPORTER/PHOTOGRAPHER 
Seeking  prolific,  experienced  reporter 
with  page  design  and  photo  skills  who's 
ready  to  move  up.  Send  clips,  resume, 
salaiV  requirements  to  Sharon  Young- 
gren.  Managing  Editor,  Daily  Gate  City, 
1016  Maine  St.,  Keokuk,  lA  52632. 


REPORTERS/EDITORS-Move  to  the 
economic  hot  spot  of  the  Pacific  North- 
ewest  and  help  us  produce  a  quality 
daily  to  match  the  vitality  of  the  area. 
We  need  seasoned  reporters  and 
editors,  minimum  3  years  experience  on 
a  daily.  Top  salary,  benefits.  Write  or 
call  Bob  Paulos,  Hagadone  Corp.,  Box 
1178,  Coeur  d'Alene,  ID  83814.  (208) 
666-2441. 


METRO  EDITOR  Competitive,  mid¬ 
sized  daily  in  the  shadow  of  New  York 
City  wants  aggressive,  imaginative  indi¬ 
vidual  to  take  charge  of  local  coverage. 
A  solid  content  editor  and  creative 
supervisor  with  the  patience  and  desire 
to  develop  a  staff  of  bright  young  repor¬ 
ters.  Reply  to  Box  2575,  Editor  & 
Publisher. 


NIGHT  CITY  EDITOR  sought  to  help 
lead  aggressive,  competitive  staff.  Edit¬ 
ing  experience  preferred,  but  reporter 
seeking  to  move  on  to  desk  will  be 
considered.  Send  resume,  supporting 
material  to  M.E.  Jim  Willis,  Birming¬ 
ham  Post-Herald,  P.O.  Box  2553, 
Birmingham,  AL  35202. 


NIGHT  EDITOR  for  award-winning  daily  REPORTERS 

&  Sunday.  Our  choice  will  coax  lively  The  Belleville  News  Democrat  is  seek- 
copy  from  reporters,  handle  variety  of  ing  reporters  with  1  or  2  years  of  experi- 
tasks  as  ranking  nightside  editor  and,  ence  to  help  cover  a  hot  news  area  next 
on  Friday  nights,  be  chief  local  news  door  to  St.  Louis.  We're  a  47,000  circu- 
editor  for  Saturday  AM  paper.  You  must  lation  paper  with  alot  of  good  stories  to 
know  how  to  improve  copy,  work  well  be  done.  We  need  talanted  writers  and 
with  reporters,  lay  out  pages  quickly  reporters  who  want  to  do  in-depth 
and  expertly  and  be  flexible  to  handle  stories.  Apply  to  Roy  WenzI,  City  Editor, 
multiple  tasks  simultaneously.  Send  120  S.  Illinois  St.,  Belleville,  IL 
resume  and  examples  of  work  to:  Bruce  62220. 

Frassinelli,  managing  editor.  The  - TTl - ^ 

Express,  Box  39  1 ,  Easton,  PA  REPORTERS  wanted  for  growing  Cali- 
18044-0391.  No  phone  calls  Seeking  candidates  with  at 

- E -  least  one  year's  experience  on  a  daily 

NIGHT  WIRE  EDITOR  newspaper.  California  applicants 

Experienced,  Needed  for  growing  south  preferred.  Send  resume  and  five  clips 
border  daily  (20,000).  Only  hard-  to:  Jim  Marxen,  City  Editor,  The  Daily 
working  professionals  need  apply.  Non-  Report,  Box  4000,  (Jntario,  CA  91761. 

smoker.  If  you  can  hustle  on  deadline,  e"! - Tm — Z — 

keep  errors  from  slipping  by  and  have  REPORTER  6-day  week  daily  liking  for 
real  talent  for  electronic  layout  and  use  reporter  with  strong 

of  color,  send  resume  and  references  to  '''nt'pg  Beat  and  general  assign- 
Vero  Beach  Press  Journal,  1801  US  r^ent  possibilities.  Entry-level  position 
Highway  1,  Vero  Beach,  FL  32960;  al^open  Send  resume,  references  and 
ATT:  Byron  Gray.  Citrus  County  (Ihronicle, 


PROGRESSIVE  12,000  daily  in  mid-  m  ^  ,  ha 

Michigan  college  town  seeks  exper-  needed  for  6-day 

ienceo  journalist  for  education  beat  Midwest  daily.  Looking  for  someone 
consisting  of  major  state  university,  '''"'[fir’g  and  layout  skills, 

small  private  college  and  several  public  skills  also  imiwrtant.  Excellent 

and  parochial  K-12  schools.  A  top  posi- 

tion  on  a  quality  paper.  Send  resume  Call  (309)  647-5100  and  ask 

and  best  clips  to  Editor,  Morning  Sun,  for  Steve  Raymond  or  Ross  Gardiner. 
215  N.  Main,  Mt.  Pleasant,  Ml  48858.  gpopTS  EDITOR  for  Honolulu  Advertis- 
PUBLISHER  needed  to  manage  day-to-  er,  95,000  circulation  AM  and  Sunday, 
day  operation  of  3  New  Engll^d  week-  Seeking  amressive,  ex^rienced  super¬ 
lies.  Responsible  for  budgets  and  profi-  '''fPf  for  10-perMn  staff.  If  you  envision 
tability  of  newspapers,  supervising  and  retiring  to  Paradise,  don  t  apply.  Send 
directing  all  staff  members,  preparing  resume,  references  and  samples  of 
statistical  and  monthly  reports  and  serv-  sections  you  ve  put  out  to  Gerry  K&i^ 
icing  key  accounts.  This  full-time 

management  position  requires  3-5  Box  3ll0,  Honolulu  96802. _ 

years  of  general  management  experi-  SPORTS  WRITER 

ence.  Applicant  should  be  well-  Worcester  Telegram  seeks  an  exper- 
orgamzed,  possess  fiscal  knowledge,  be  jen^d  sports  writer.  Background  in 
crea  ive  a  self-starter  and  possess  basketball  beat  coverage  general 
excellent  people  skills.  No  phone  calls,  assignment  sports  reporting  and  sports 
please.  Send  resume  to  Shern  Volpert,  preferred.  Job  involves  some 

Human  Resources  Manager,  Worcester  reporting,  some  desk  work  including 
County  Newspa^rs,  25  Elm  St.,  South-  editing  and  page  layout.  Night  and 

bridge,  MA  01550. _  weekend  work  involved.  Salary  in  low 

REPORTER:  Award-winning  Zone  5  send  cover 

daily  needs  an  experienced  staffer  who  resume  to  Personnel  Office, 

can  handle  a  variety  of  beats  and  turn 

out  large  quantity  or  accurate,  readable  Franklin  St.,  Worcester,  MA  01613. 

copy.  Offering  a  fair  wage,  nice  vaca-  _ _ -- - — _ — — — 

tionland  community  and  a  good  news-  SPORTS  WRITER  for  20,000,  7-day 
room  atmosphere  in  a  small  paper  paper.  Self-starter,  quick  learner,  some 
which  has  made  tremendous  progress  in  experience  needed.  Immediate  open- 
the  1980's.  Send  resume  and  clips  to  ing.  Prefer  Zones  3-4  applicants.  Send 


clips  to  Editor,  Citrus  County  Chronicle, 
PO  Box  1899,  Inverness,  FL  32651. 


Thorn  Jarvis,  Cheboygan  Daily  Tribune, 
PO  Box  290,  Cheboygan,  Ml  49721. 
Will  consider  outstanding  J-school 
graduate. 


HELP  WANTED 


STAFF  EDITOR/REPORTER  wanted  for 
large  rural  weekly.  Some  farm  know¬ 
ledge  helpful.  Mayhill  Publications,  PO 
Box  90,  Knightstown,  IN  46148; 
1-800-428-4156  (out  of  IN) 
1-800-382-1050  (IN). 


STATE  CAPITAL  Reporters,  part-time, 
to  cover  news  assignments  in  Austin, 
Des  Moines  and  Little  Rock  for  state 
wide  news  service.  Interstate  News 
Services,  Inc.,  1-800-522-1301. 


THE  GREENVILLE  (SC)  NEWS  is  look¬ 
ing  for  an  enterprising  statehouse  repor¬ 
ter.  Salary  commensurate  with  abiliW. 
Contact  Tom  Hutchison,  (803) 
298-4314  or  PO  Box  1688,  Greenville, 
SC  29602. 


WASHINGTON  DC  area  based  associa¬ 
tion  looking  for  freelancers  to  write 
about  the  newspaper  advertising  busi¬ 
ness  for  recognized  national  trade 
magazine.  Please  send  resume, 
samples  of  work  and  references  to 
Editor,  Box  17210,  Washington,  DC 
20041. 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 

WE  NEED  talented,  productive  repor¬ 
ters.  If  you  are  among  the  best  -  whether 
beginner  or  proven  pro  -  send  us  a 
letter,  resume  and  5  clips.  This  may  be 
your  chance  to  work  for  a  rapidly  impro¬ 
ving  regional  paper  in  a  great  undiscov¬ 
ered  corner  of  the  country.  Write  to:  Phil 
Gruis,  Deputy  Managing  Editor, 
Spokesman-Review  and  Spokane  Chro¬ 
nicle,  PO  Box  2160,  Spokane,  WA 
99210. _ 

_ PRODUCTION _ 

ART/PRODUCTION  MANAGER 
Major  chain  of  shopper  publications 
seeks  a  strong  leader  to  direct  Its  art, 
production  and  typesetting  department. 
Must  have  the  ability  to  organize  and 
plan  for  efficient  work  flow  and  produc¬ 
tivity  while  directing  a  staff  30 -i- 
professionals.  If  you  have  superior 
professional  and  organizational  skills 
and  seek  a  rewarding  challenge  in  a  very 
competitive  and  fast  paced  environ¬ 
ment,  we  offer  an  attractive  salary, 
incentive,  company  paid  benefits  and 
an  excellent  work  environment.  Rush 
resume  and  salary  history  to  PO  Box 
447,  G..ct  "-eck,  NY  11021. 

Ct^tPUTER  TECHNICIAN 
Growing  daily  in  Zone  9  is  seeking  a 
technician  experienced  on  VAX  780, 
DEC  li70's  ,  1184  equipment  includ¬ 
ing  RP06  drives.  Experienced  on  auto- 
logic  equipment  a  plus.  Duties  will 
include  terminal  and  TC  maintenance 
and  back-up  on  composing  equipment. 
Training  on  new  equipment  will  be  furn¬ 
ished.  Excellent  opportunity  and  chal- 
len  ge  for  right  individual.  Please  send 
resume  and  salary  requirements  to  Box 
2593,  Editor  &  Publisher. 


HELP  WANTED 


resume  and  clips  to  Sports  Editor,  PO 
Box  68,  Murfreesboro,  TN  37133. 


THE  ALBUQUERQUE  TRIBUNE  is  look¬ 
ing  for  a  talented  and  aggressive 


We  are  a  20,000-circulation  daily  and  features  writer.  If  you  want  to  be  part  of 

Sunday  newspaper  in  Northeast  an  innovative  and  prqgressive  Scripts 

Pennsylvania's  Poconos  looking  for  a  Howard  Daily,  this  is  it.  Aibuqerque  is 

general  assignment  reporter  who  is  a  nestled  in  a  valley  surrounded  by  the 

lively  writer  with  an  active  sense  of  curi-  beautiful  Sandia  Mountains.  Skiing  and 

ousity.  Weekly  or  daily  experience  the  outdoors  are  waiting  for  you.  Posi- 

preferred  but  will  consider  qualified  tion  involves  covering  world  class  arts 

entry-level  candidate.  Send  resume  and  and  competitive  media.  Send  resume, 

clips  to  Ron  Bouchard,  Editor,  The  clips  to  Ricardo  Gandara,  The  Albu- 

Pocono  Record,  511  Lenox  St.,  querque  Tribune,  PO  Drawer  T, 

Stroudsburg,  PA  18360.  Aibuqerque,  NM  87103. 


_  PRODUCTION 


ASSISTANT  PRINTING  MANAGER 
The  Atlanta  Journal-Constitution  is 
seeking  an  assistant  printing  manager 
with  2-5  years  web-offset  printing 
experience  (preferably  TKS).  The  ideal 
candidate  will  have  excellent  verbal  and 
written  communication  skills,  budget¬ 
ting  and  cost  justification  experience 
and  1-3  years  supervisory  experience 
which  is  essential. 

The  position  is  located  in  our  suburban 
Atlanta  state-of-the-art  offset  printing 
facility.  The  position's  main  responsi¬ 
bilities  are  management  of  actual  print¬ 
ing  process,  coordination  with  other 
production  departments  and  solving 
problems  in  other  areas  such  as  sche¬ 
duling,  training  and  personnel  manage¬ 
ment.  We  offer  an  excellent  benefit 
package  highlighted  by  a  salary 
commensurate  with  experience. 

Please  send  resume  and  salary  history 
to: 

Employment  Department 
The  Atlanta  Journal-Constitution 
P.O.  Box  4689 
Atlanta,  GA  30302 


QUALITY  ASSURANCE  MANAGER 

The  Quality  Assurance  Manager  at  the 
Seattle  Times  has  a  wide-ranging  role  in 
the  production  of  The  Seattle  Times  and 
the  Post  Intelligencer  which  have  a 
combined  daily  circulation  of  450,000. 
Reporting  directly  to  the  Operations 
Director,  this  person  has  extensive 
contact  with  production,  news  and 
advertising  personnel  as  well  as  major 
advertisers.  Responsibilities  include 
developing,  implementing,  and  manag¬ 
ing  programs  pertaining  to  the  quality  of 
the  fininshed  product,  assisting  in 
equipment  evaluation,  purchase  and 
installation  processes  and  developing 
ees'  knowledge  of  quality  assurance 
systems,  programs  and  methods.  Ideal 
candidates  will  have  at  least  3  years 
experience  in  newspaper  or  commercial 
printing  production,  a  bachelors  degree 
in  a  related  field,  experience  in  estab¬ 
lishing  and  maintaining  a  quality  assur¬ 
ance  program  as  well  as  the  outstanding 
interpersonal  skills  needed  to  make 
such  a  program  run  smoothly  and  effec¬ 
tively.  This  position  will  be  available 
early  in  1988.  The  Seattle  Times  offers 
an  excellent  compensation  package. 
Interested  parties  should  submit  cover 
letter  and  resume,  including  salary 
history  to:  Quality  Assurance  Position, 
Personnel  Dept.,  The  Seattle  Times, 
P.O.  Box  70,  Seattle,  Wa  98111. 


DIRECTOR  OF  OPERATIONS 
Zone  4  Daily  (100,000-1-)  seeks  an 
experienced  professional  to  assume  a 
new  position  within  our  company. 
Responsibilities  will  include  supervi¬ 
sion  of  press,  pre-press,  plant  mainte¬ 
nance,  data  processing  and  related 
departments. 

Qualified  applicants  should  have  prior 
newspaper  experience  with  heavy 
emphasis  in  production,  preferably 
complemented  with  a  thorough  know¬ 
ledge  of  computerized  systems. 
Successful  candidate  must  possess 
excellent  oral  and  written  communica¬ 
tion  skills.  College  degree  is  required. 

Competitive  salary  and  complete  fringe 
benefit  package.  Send  resume  to  Box 
2532,  Editor  &  Publisher. 


Comp  Fmn/Zone  1 
Comp  Mgr/Zone  2 
Metro  Press/Zone  2 
Urb  Press/Zone  6 
Press  Supv/Zone  5 
Comm  Press/Zone  5 
Comm  Press/Zone  2 
HeadI  Press/Zone  6 
CX)  Mgr/Zone  2 
DSM/Zone  2 
Circ  Mgr/Zones  2-1-3 
Circ  Dir/Zone  5 
CSM/Zone  2 
RAM/Zone  3 
Adv  Mgr/Zone  5 
CAM/Zone  3 


To  $25K 
To  $26K 
To  $55K 
To  $24K 
To$25K-i- 
To  $23K 
To  $26K 
To  $27  K 
To  $40K  -I- 
To  $30K 
To  $50K 
To  $35K 
To  $30K 
To  $35K 
To  $25K-(- 
To  $25K 


GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown  Square  PA  19073 

215-359  1234  ' 
800  342-1777 
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_ PRODUCTION _ 

SUPERVISOR 

CAMERA/PLATE 

The  Cincinnati  Enquirer  has  a  key  posi¬ 
tion  available  for  an  individual  with 
prior  supervisory  experience  in  camera/ 
plate  operations.  Duties  will  include  the 
second  shift  supervision  of  a  union  shop 
of  20  employees.  Experience  must 
include  knowledge  of  the  processes 
from  camera  to  plate,  color  work  includ¬ 
ing  color  scanner  operations,  and  exper¬ 
ience  within  an  offset  press  operation 
with  multi-presses.  We  operate  under  a 
joint  operating  structure  which  includes 
AM,  PM  and  Sunday  publications. 

If  you  meet  these  requirements  and  are 
ready  to  take  on  this  challenging  posi¬ 
tion  with  The  Gannett  Company,  please 
send  a  confidential  resume  including 
salary  history  to:  The  Cincinnati  Enquir¬ 
er,  Attention:  Personnel  Department, 
617  Vine  St.,  Cincinnati,  OH  45201. 
An  equal  oportunity  employer,  M'F. 

PRESSROOM  MANAGER  for  Knight- 
Ridder  newspaper.  Experienced  with 
Goss  Metro  Offset  press  required.  Mini¬ 
mum  2  years  supervisory  experience. 
Send  resume  with  salary  history  to  Lyn 
Monarchi,  Director  of  Human  Resour¬ 
ces,  Daily  Camera,  PO  Box  591,  Boul¬ 
der,  CO  80306.  EOE'AA. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  production 
both  pre-press  and  post-press.  The  New 
England  Newspaper  Association  main¬ 
tains  a  personnel  referral  service  to 
assist  our  newspapers.  Send  us  your 
resume  and  we  will  use  it  to  fulfill 
inquiries  from  newspapers  in  the  mark¬ 
et.  New  England  Newspapers  Associa¬ 
tion.  Personnel  Referral  Service,  70 
Washington  Street,  Salem,  MA  01970. 

OPERATIONS  MANAGER 
Zone  2.  seven-day  a.m.  seeks  an  exper¬ 
ienced  production  professional  to 
manage  operations.  Currently  letter- 
press,  this  company  needs  an  individual 
who  can  help  us  with  a  major  moderni¬ 
zation  program.  Negotiating  experience 
a  must.  Send  resume  in  confidence  to 
Box  2583,  Editor  &  Publisher. 

PRODUCTION  MANAGER  for  commer¬ 
cial  weekly  with  strong  organizational, 
people  skills.  3-shift,  6-day  week  opera¬ 
tion,  40  full-time,  some  4-color  work. 
Want  innovator  who  can  contribute  to 
management  team.  Needs  to  be  quality¬ 
conscious  first,  cost-conscious  second. 
Salary  to  $40,000  plus  bonus,  bene¬ 
fits,  Good  living  area  in  Zone  5.  Box 
2569,  Editor  &  Publisher. 


_ HELP  WANTED _ 

_ PRODUCTION _ 

PRODUCTION  MANAGER  needed  for 
under-10,000  circulation  Wyoming 
daily  with  growing  job  work  operation. 
Press,  composition,  darkroom  and  elec¬ 
tronic  knowledge  important.  Manage¬ 
ment  experience  essential.  Send 
resume,  references  and  salary  require¬ 
ments  to  Box  2587,  Editor  &  Publisher. 


_ ACCOUNTING _ 

FINANCIAL  OFFICER 
BUSINESS  MANAGER 
Metro  New  York  newspaper  requires 
energetic  accountant/business  manager 
to  oversee  clerical  functions  and  assist 
publisher.  Salary  open.  Excellent 
opportunity  to  grow  with  a  new  expand¬ 
ing  group.  Must  have  accounting  and 
SEC  knowledge.  Helping  manage  the 
business  aspects  of  the  publication  will 
be  very  useful.  Send  complete  resume 
including  salary  history  to  Room  900B, 
1 1 1  8th  Ave.,  New  York,  NY  1001 1.  An 
equal  opportunity  employer. 

BUSINESS  MANAGER 

FINANCIAL  OFFICER 
BUSINESS  MANAGER 
Metro  New  York  newspaper  requires 
energetic  accountant/business  manager 
to  oversee  clerical  functions  and  assist 
publisher.  Salary  open.  Excellent 
opportunity  to  grow  with  a  new  expand¬ 
ing  group.  Must  have  accounting  and 
SEC  knowledge.  Helping  manage  the 
business  aspects  of  the  publication  will 
be  very  useful.  Send  complete  resume 
including  salary  history  to  Room  900B, 
111  8th  Ave.,  New  York,  NY  10011.  An 
equal  opportunity  employer. 


_ CAMERA _ 

CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 
365-1155. 

_ MAILROOM _ 

SUPERVISOR  for  13,000  AM  daily  with 
expanding  commercial  work.  Should 
have  experience  in  hiring,  scheduling 
and  operation  of  auto  inserter  and  label¬ 
er;  Goss  Community  press  and  camera 
know-how  helpful.  Night  hours.  Family- 
owned  paper,  good  pay  and  benefits, 
growing  market,  great  place  to  live  and 
work.  Send  resume  and  salary  needs  to 
Marv  Fillers,  Prod.  Dir.,  Auburn  Jour¬ 
nal,  PO  Box  5910,  Auburn,  CA  95604. 


_ HELP  WANTED 

MAILROOM 

MAILROOVi  runEMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
220A_Edito^&_£ubl|shen^^^^__ 

_ MARKETING _ 

MARKETING/TECHNICAL  support 
representative  with  strong  communica¬ 
tion  skills,  previous  marketing  experi¬ 
ence,  ability  to  work  independently  and 
ability  to  travel  needed  for  Zone  5. 
Responsibilities  include  marketing  of 
all  services,  providing  technical  support 
to  customers,  analyzing  market  poten¬ 
tial  of  new  products  and  maintaining 
documentation  and  open  communica¬ 
tion  lines  with  corporate  personnel. 
EOE  M'F.  Resume  to  Box  2563,  Editor 
&  Publisher. 


MARKETING  RESEARCH 

SAN  FRANCISCO  NEWSPAPER  Agen¬ 
cy,  agent  for  the  San  Francisco  Chroni¬ 
cle  and  the  San  Francisco  Examiner  is 
seeking  a  sales  presentation  analyst 
with  a  minimum  of  3  years  experience 
in  writing  sales  presentations  and 
preparing  printed  collateral  materials 
for  a  newspaper  or  other  media. 

The  ideal  candidate  should  have  strong 
written  and  verbal  presentation  skills, 
with  solid  experience  in  analyzing 
proprietary  and  syndicated  survey 
research  data  and  producing  technically 
accurate  and  persuasive  sales  support 
materials. 

Familiarity  with  media  scheduling  soft¬ 
ware  and  its  applications,  as  well  as  a 
basic  knowledge  of  personal  computer 
systems  and  software  should  be  a  plus. 
A  college  degree  is  required.  If  you’re 
qualified  and  wish  to  be  considered  for 
this  position,  please  send  your  resume 
and  3  samples  of  sales  support  mater¬ 
ials  or  presentations  to  the  address 
below: 

Employee  Relation  Dept. 

Job  No.  87-305 

San  Francisco  Newspaper  Agency 
925  Mission  Street 
San  Francisco,  CA  94103 
The  agency  is  an  Equal  Opportunity 
Employer,  M/F/H. 


HELP  WANTED _ 

PRESSROOM 

NIGHT  ASSISTANT  FOREMAN 
We  are  looking  for  the  right  person  with 
double  width  press  experience  to  work 
with  pressroom  foreman  and  crew  on  a 
Harris  N-1650.  We  are  a  26,000,  7 
days  per  week  publication  in  South 
Central,  PA.  Great  opportunity/ 
challange  for  the  right  individual.  Send 
resume  to  The  Daily  News,  ATT:  Blake 
Sanderson,  S.  8th  and  Poplar  Streets, 
Lebanon,  PA  17042. 

PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 

PRESSMAN:  Experienced  Goss 
Community  or  Harris  V15  -  Expanding 
Print  Operation.  Advance  to  Production 
Manager.  Move  up  to  High  Paying 
Opportunity.  (516)  265-3500. 

E&P  CLASSIFIEDS 

(212)  675-4380 


PHOTOGRAPHY 

CHIEF  PHOTOGRAPHER/PHOTO 
EDITOR  for  Midwest  afternoon  daily. 
Excellent  benefits,  good  starting  salary. 
Previous  management  and  photo  exper¬ 
ience  a  must.  Send  resume  to  Box 
2595,  Editor  &  Publisher. 

DIRECTOR  OF  PHOTOGRAPHY 

A  golden  opportunity  awaits  a  photo 
veteran  with  sound  management  skills, 
solid  news  experience  and  color  know¬ 
how  at  one  of  the  nation’s  fastest  grow¬ 
ing  dailies.  This  is  a  new  position  at  the 
head  of  an  outstanding  team  of  photo 
professionals  covering  the  burgeoning 
inland  Southern  California  area.  We’re 
adding  color  in  1988  and  our  director  of 
photography  will  play  a  key  role  in  build¬ 
ing  up  our  photo  operation  and  keeping 
it  competitive  in  this  expanding  market. 
Excellent  salary  and  benefits.  Send 
resume  and  references  to  -  Joe  Happ, 
Deputy  Managing  Editor/News,  The 
Press-Enterprise,  3512  14th  St.,  River¬ 
side,  CA  92501.  No  calls,  please. 

USA  TODAY’S  Graphics  &  Photography 
Department  is  now  accepting  applica¬ 
tions  for  1988  minority  internships, 
available  year-round. 

Send  resume,  tearsheets  of  your  work 
and/or  slides  by  Jan.  1  to:  Lynne  Perri, 
Deputy  Managing  Editor/Graphics  & 
Photography,  USA  TODAY,  POB  500, 
Washington,  DC  20044. 


Qordoii^^W^tlls  •  ^xecutive^eartli 


Pre-Press 

•  Atex,  DEC,  SII,  and  other  systems.  People 
needed  at  various  locations.  Management 
and  technician  level  openings.  To  $60,000 

•  Scanner,  four  color  and  quality  control 

management  positions  in  Southeast  and  Mid¬ 
west  available.  To  55,000 

•  Pagination  systems.  People  needed  at 
southern  and  Mid-Atlantic  metro  dailies. 
Excellent  career  opportunities.  To  55,000 


Press 

•  Southwest,  east,  west.  Midwest  and  south¬ 
east.  Pressroom  Managers  needed.  Qualified 
candidates  will  earn  up  to  $60,000. 

•  Various  Foremen  needed.  TKS,  Goss,  Hoe 

and  Harris  experience  required.  (Nation¬ 
wide)  To  $40,000 

•  Machinist  and  skilled  press  maintenance 
persons  needed  at  various  locations. 

To  $40,000 


Production  Management 

•  Eastern  daily  seeks  high  level  production 
pro  to  take  charge.  This  career  move  is  a  rare 
opportunity.  Compensation  negotiable. 

•  Western  daily  seeks  a  person  to  direct 

planned  growth.  Experienced  candidates 
will  interview  this  year.  To  $55,000 

•  Assistants  to  move  into  top  production 
spots  at  southeast,  northeast  and  Midwest 
dailies.  Start  at  up  to  $45,000. 


Contact:  Robert  L.  Bernard 
610  E.  Baltimore  Pike  •  Media,  PA  •  (215)  656-0800 
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EDITOR  &  PUBLISHER  for  December  12,  1987 


HELP  WANTED 


PHOTOGRAPHY 


PHOTO  CHIEF  needed  at  growing 
70,000  daily,  90,000  Sunday  circula¬ 
tion  newspaper.  Need  a  working  mana¬ 
ger  able  to  teach  and  motivate  staff. 
Great  pay.  Excellent  opportunity  for 
advancement  with  a  Gannett  newspap¬ 
er.  Send  resume  to:  Tom  Callinan, 
Lansing  State  Journal,  120  E.  Lena¬ 
wee,  Lansing,  Ml  48919. 


PRINTING 

PRESSMAN  needed  for  urbanite  press. 
Newspaper  insert  printing.  New  plant  in 
Maryland.  Call  (301)  273  7200. 

RESEARCH 

NEWSPAPER  RESEARCH  ANALYST 
Leading  Northern  California  suburban 
newspaper  group  is  seeking  a  Research 
Analyst  with  3  to  5  years  newspaper 
research  experience.  Should  have 
experience  in  all  phases  of  the  research 
function  from  survey  design  and  analys¬ 
is  to  written  presentations.  Superior 
writing  and  PC  skills  a  must.  Experience 
with  Dbase  III  and  tabulation  programs 
like  SPSS  or  ABTAB  helpful.  Send 
resume,  three  samples  of  written 
presentations  or  promotional  pieces  and 
salary  requirements  to: 

Personnel 

Lesher  Communications,  Inc. 

PO  Box  5088 

Walnut  Creek,  CA  94596 

POSITIONS 

WANTED 

PUBLISHER 

Newspaperman  with  23  years  of  experi¬ 
ence  in  all  phases,  including  positions 
on  large  and  small  dailies,  is  ready  to  be 
publisher  of  a  community-oriented 
small  daily.  No  skeletons  in  my  closet. 
Complete  resume,  solid  references 
available.  Box  2550,  Editor  & 
Publisher. 

GENERAL  MANAGER.  Knowledgeable 
all  areas  newspaper  operations.  Daily, 
TMC.  Strengths:  financial,  cost  control, 
systems  management,  working  with 
people.  Proven  record.  Box  2528, 
Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  MANAGER  with  excel¬ 
lent  credentials.  12  years  sales  experi¬ 
ence  with  top  publishing  and  broadcast¬ 
ing  media  (New  York  market)  plus  7 
years  as  ad  director  with  largest  New 
York  ethnic  weeklies.  Seeks  manage¬ 
ment  position  with  a  general  market 
publication  in  the  NY  NJ'CT  major 
metropolitan  area.  (212)  687-0810 
9-5pm. 

ADVERTISING  DIRECTOR  with  excel¬ 
lent  credentials  seeks  positions  with 
daily.  If  you  are  looking  for  a  leader  with 
experience  in  promotions,  co-op  adver¬ 
tising  and  can  motivate  your  staff,  write 
Box  2584,  Editor  &  Publisher. 

CIRCULATION 

Available  now  experienced  circulator, 
directorship  desired.  Familiar  with  al 
fields,  15  years  experience.  Dedicated, 
aggressive,  results  oriented.  Box  2601, 
Editor  &  Publisher. 

POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
of  small  newspaper  group  seeks  posi¬ 
tion  on  mid-size  daily.  Strong  on 
service,  sales,  and  collections.  Also 
experienced  in  promotion,  computeriza¬ 
tion,  and  departmental  budgeting. 
Contact  Box  2509,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  seeks  work. 
Experience,  4,000  Kansas  daily,  8,000 
North  Dakota  daily,  12,000  Oklahoma 
daily.  Gene  Springer  (701)  572-3119. 


CIRCULATION  DIRECTOR 
AVAILABLE 
Extensive  experience  with  large  and 
medium  size  papers.  Also  experience  as 
a  consultant  for  large/med  &  small 
papers.  Resume  and  strong  references 
in  confidence  upon  request.  Write  Box 
2553,  Editor  &  Publisher. 


YOUNG,  AGGRESSIVE,  and  CREATIVE 
C.D.  seeks  new  challenges  with  career 
opportunity.  Diversified  experience  with 
forte  in  marketing  and  motivation  with 
accent  on  detail.  Dynamic  leader, 
strives  for  excellence,  prefers  competi¬ 
tive  environment.  People-oriented!  Box 
2602,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


“I  will  work  for  nothing,  forever,  after 
you  pay  what  weTI  call  an  employment 
fee  of  $2,495.  I'll  file  your  stories  from 
your  front-end  systems  and  then 
retrieve  them  and/or  conduct 
research...  all  automatically  in  seconds! 
I'll  improve  your  bottom  line  and 
product  or  return  your  fee.  You  can  cost- 
justify  me  in  a  hurry!  That's  how  fast 
progressive  journalists  should  write  for 
the  facts  in  care  of:  Kim  Sexton,  Stauf¬ 
fer  Gold,  P.O.  Box  458,  Independence, 
MO  64051.  I'm  from  Missouri  and  I'll 
show  you!” 


EDITORIAL 


18-year  wire  service  veteran  seeks  to 
return  to  newspaper  editor/reporter  slot. 
Prefer  Indiana  or  midwest  local  but 
would  relocate.  Box  2581,  Editor  & 
Publisher. 


All  I  need  is  an  opportunity.  Motivated 
sports  journalist  with  3  -i-  years  experi¬ 
ence  seeking  a  reporting  position  on  a 
mid-sized  daily.  Willing  to  relocate 
anywhere  for  the  chance  to  excel.  Call 
Craig  at  (214)  727-3352  or  (214) 
987-2843. 


COLUMNIST  who  will  keep  you  up  late 
at  night  laughing  through  the  tears  is 
looking  for  a  job  in  a  town  to  raise  a  new 
family.  Anyways,  Ed  says  he's  OK... 
Huh?  Columnist,  103  E.  Stocker  St., 
Glendale,  CA  91207.  (818)  246-5823. 


Do  we  stare  at  TV  because  our  ancestors 
stared  into  fire?  Why  do  cars  have  an 
internal  combustion  engine  that  still 
emits  pollution?  For  more  conceptual 
ideas,  contact  Rochelle,  a  new  reporter. 
(415)  933-8788. 


EDITOR-REPORTER-  Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1  1/2  years  suburban  weekly.  Had 
long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news¬ 
paper  business.  J-school  grad. 
1986-87  courses,  reporting,  editing 
modern  newspaper:  All-American 
college  paper.  Cheryl  A.  Spencer,  718 
N.  32nd  Ave.,  Holl^ood,  FL  33()21. 


EXPERIENCED  REPORTER- 
In  municipal  government;  police' 
courts;  features;  lifestyles;  business  & 
photography,  seeks  job  as  daily  reporter 
or  weekly  editor/writer.  Aggressive, 
hungry  writer  who  looks  for  -  and  finds  - 
the  news.  Able  to  relocate.  Call  Debor¬ 
ah,  (617)  232-5307,  or  write  Box 
2591,  Editor  &  Publisher. 


FEATURES  EDITOR.  Wants  to  produce 
section  people  feel  compelled  to  read. 
Zany,  unconventional,  strong  on 
graphics.  Very  people-oriented.  Mini¬ 
mum  salary  $30,000.  Box  2605, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  December  12,  1987 


POSITIONS  WANTED 


EDITORIAL 


ENTERTAINMENT  WRITER  or  editor. 
20  years  of  experience  covering  show 
business,  particulary,  movies,  televi¬ 
sion  and  celebrity  interviews.  Excellent 
contacts  to  get  the  brightest  stories  for 
your  entertainment  section.  Box  2582, 
Editor  &  Publisher. 


Former  award-winning  city  editor  seeks 
return  to  news  room  management. 
References.  Mature.  Grounded  in  the 
basics,  responsive  to  change.  Box 
2609,  Editor  &  Publisher. 

GOOD  HEADLINES,  WILL  TRAVEL  - 
Metro  copy  editor,  1 1  years  experience, 
ready  to  relocate.  Great  layout,  good 
heads,  sharp  editing.  Box  2567,  Editor 
&  Publisher. 


HARD-WORKING,  responsible  1986 
graduate  seeks  entrv-level  reporting  or 
copy-editing  positio-'.  My  enthusiasm, 
eagerness  to  learn  and  exceptional 
English/writing  skills  compensate  for 
my  minimal  experience.  Clips  available. 
Excellent  references.  (303)  667-2553. 

I'M  DRIVING  MY  WIFE  CRAZY! 
Community  editor,  professor  needs  job 
quickly!  Experience  in  editing,  report¬ 
ing,  layout.  Call  Bill  today!:  (412) 
421-1368. 


MEDICAL  WRITER  -  Will  provide  read¬ 
able,  useful  reports  for  your  readers. 
Can  combine  with  other  features,  news 
or  editing.  Experienced.  Master's 
degree.  East  coast  or  mid-states.  Call 
(305)  321-5355  or  323-1124. 


MULTI-TALENTED  ASS'T  EDITOR 
Three  years  experience,  seeks  assistant 
editor  position  for  entertainment/ 
fashion  magazine  in  NYC  area.  Learning 
&  growth  position.  Writing,  editing, 
interviewing,  layout.  Call  Jean  at  (212) 
687-7686,  M-Th,  &  F. 

(516)  764-5294,  Tuesdays. 


SPORTS  WRITER/COLUMNIST  with 
2-1/2  years  at  38,000  daily  seeks 
career  advancement.  Have  covered  high 
schools,  major  colleges  and  pros  and 
have  extensive  desk  experience.  Box 
2554,  Editor  &  Publisher. 


SPORTSWRITER  with  10  years'  experi¬ 
ence  seeks  new  position,  preferably  in 
Zone  2.  Strong  writing,  editing,  photo- 
raphic  skills.  Box  2589,  Editor  & 
ubiisher. 


VERSATILE  SPORTS  WRITER  looking 
for  writing/editing  position  with  daily. 
Three  plus  years  experience  includes 
everything  from  T-ball  to  NFL.  Prefer 
Sun  Belt.  William  Boeding,  5426 
Skyline,  Mission,  Kansas  66205,  (913) 
432-8789. 


POSITIONS  WANTED 


MARKETING 


President/CEO  of  new  media  company 
selling  out  to  move  back  east,  southeast 
or  south.  Former  daily  publisher, 
experienced  in  all  size  markets  with 
weekly,  semi-weekly  and  monthly  publi¬ 
cations.  Ideal  person,  37,  who  moti¬ 
vates  p^ple  for  record  results.  Forte  is 
marketing,  promotion.  Background: 
editor,  community  leader.  Love  travel, 
ideal  for  group  situation.  (218) 
751-7897,  (218)  751-7534,  (207) 
236-2486. 


PHOTOJOURNAUSM 

PHOTOJOURNALIST.  10  years  experi¬ 
ence  including  3  1/2  years  on  Chicago 
daily.  Seeks  Region  5  paper  or  maga¬ 
zine.  Prefer  Chicago  area.  Paul  (312) 
423-2940. 


PUBUC  RELATIONS 

Ambitious  and  30  years  young.  Associ¬ 
ate  Degree  in  Printing,  10  years  experi¬ 
ence,  past  6  years  as- working  supervisor 
in  pressroom  (Goss  Community), 
camera,  stripping  and  platemaking 
departments.  Let's  talk.  Reply  to  Box 
2603,  Editor  &  Publisher. 


_ SALES _ 

ADVERTISING  SALES  position  desired 
in  San  Francisco  Bay  area  for  enthusias¬ 
tic,  creative  individual  with  eight  years 
of  outside  newspaper  sales  experience 
and  BA  in  Journalism.  Box  2579,  Editor 
&  Publisher. 


PHOTOGRAPHY 

PHOTOJOURNALIST-Heads  depart¬ 
ment  on  twice-weekly,  creative,  excel¬ 
lent  news  sense,  lab  skills.  Background 
in  reporting/editing'graphics,  strong 
references.  California  preferred.  Box 
8652,  Mission  Hills,  CA  91346. 


_ PRINTING _ 

COLOR  COLOR  COLOR  COLOR  COLOR 
Award-winning  supervisor  looking  for 
challenging  position.  From  automated 
color  page  make-up  to  the  press,  with 
the  goss  metroliner  being  my  strongest 
asset.  Whether  it  be  color  registration 
from  press  back  to  the  negative,  or  dot 
gain,  density  variations,  print  contrasts, 
ink  strengths  and  trapping.  Box  2520, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  DIRECTOR.  Proven 
record  all  areas.  Quality  conscious,  cost 
control.  People  oriented.  Knowledgable 
front  to  back.  Box  2529,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 


America’s  press  clubs  —  a  vanishing  breed? 


By  Debra  Vrana 

Chicago’s  club  closed.  The  Los 
Angeles  club  is  selling  its  building. 
The  Overseas  club  now  shares  its 
quarters  with  a  bunch  of  chemists. 

Are  America’s  press  clubs  in  dan¬ 
ger  of  becoming  as  extinct  a  breed  as 
the  tough  old  journalist,  drink  in 
hand,  cigar  in  mouth,  warm  felt  hat  on 
head? 

It  may  be  that  they  already  have. 

“Press  clubs  seem  to  be  like  the 
dinosaur,”  said  Bill  Snyder,  manager 
of  the  Greater  Los  Angeles  Press 
Club.  Severe  financial  problems  are 
forcing  the  club  in  L.A.  to  sell  the 
Spanish-style  building  it  has  occupied 
for  27  years. 

“A  lot  of  these  clubs  are  closing 
and  merging,”  Snyder  pointed  out. 
“The  world  changes.  Once  people 
joined  things  and  were  proud  of  it. 
Now  they  don’t.” 

From  Dallas  to  New  York  to  San 
Francisco,  press  clubs  are  struggling 
to  stay  afloat  financially  in  the  face  of 
increasing  costs  and  shrinking  mem¬ 
ber  rosters. 

Clubs  are  now  finding  that  high 
rents  and  insurance  rates  hit  them  in 
the  pocketbook  but  dropping  mem¬ 
bers  hurt  a  club’s  spirit.  It  is  the  youn¬ 
ger  journalists,  who  most  describe  as 
health-conscious,  anti-drinking  and 
career-oriented,  who  aren’t  joining 
the  clubs.  Many  old-time  press  club 
members  theorize  that  the  increasing 
numbers  of  corporate  members  — 
who  can  afford  to  pay  higher  mem¬ 
bership  fees  to  belong  to  a  club  — 
scare  off  younger  journalists  from 
press  clubs.  Whatever  the  reasons, 
everyone  agrees  that  the  clubs  are 
facing  hard  times. 

Even  The  Press  Club  of  San  Fran¬ 
cisco,  one  of  the  oldest  and  most  pres¬ 
tigious  clubs  in  the  country,  is  raising 
its  membership  fees  for  non-working 
journalists  due  to  financial  problems, 
observed  a  former  club  secretary, 
James  A.  Kelley. 

The  club  is  luckier  than  most.  It 
owns  the  seven-story  brick  building  it 
occupies  in  the  heart  of  San  Francisco 
on  Post  Street.  The  structure  houses 
not  only  an  80-room  hotel  but  athletic 
facilities,  a  library  and  a  barbershop. 

“We  still  have  problems  finan¬ 
cially,”  said  A1  Burgin,  club  presi- 


( Vrana  is  a  free-lance  writer  based  in 
Oakland,  Calif.) 


dent.  “The  building  is  in  a  deteriorat¬ 
ing  situation.  We  need  to  doll  it  up  a 
little,  the  old  girl  needs  help.” 
According  to  Kelley,  the  membership 
roster  could  use  help  too  —  a  few 
years  ago  the  club  had  22,000  mem¬ 
bers  but  this  year  has  only  15,000. 

While  San  Francisco  has  its  prob¬ 
lems,  they  seem  minimal  compared 
with  those  of  their  southern  neigh¬ 
bors.  In  Los  Angeles,  Snyder  claims 
that  although  the  club’s  prime  loca¬ 
tion  allows  it  to  hold  more  press  con¬ 
ferences  than  any  other  press  club  in 
the  United  States  —  eight  a  week  — 
they  are  being  forced  to  sell  the  build¬ 
ing. 

“We  need  the  money,”  declared 
Snyder.  “We  won’t  go  under.  We 
own  more  than  we  owe.  We’ve  got  a 
good  cushion,  but  it’s  in  property. 
That’s  why  we’re  selling.” 


He  suggested  that  the  club  may  go 
back  to  using  hotels  for  functions  as  it 
did  27  years  ago,  before  it  moved  into 
its  present  building.  Snyder  recalled 
that  the  place  was  once  a  theater 
which  claimed  to  show  the  long-run¬ 
ning  play.  The  Drunkard. 

“We’ve  already  limited  the  bar  to 
being  open  only  four  hours  a  day,  and 
we’ve  closed  the  kitchen,”  he 
reported.  “No  one  knows  how  long 
we  will  be  here.” 

Chicago’s  press  club  is  already 
gone.  Finding  itself  almost  $200,000 
in  debt,  behind  on  rent,  without  mem¬ 
bers,  the  club  folded  in  January  of  this 
year. 

Bob  Herguth,  president  of  the  club 
when  it  closed,  had  some  advice: 
“Press  clubs  are  going  to  have  to  be 
very  supple  in  order  to  appeal  to  both 
the  young,  the  old  and  the  middle- 
aged.”  Herguth  was  president  of  the 
club  for  only  12  days. 

No  young  blood 

Most  press  clubs  blamed  the  cur¬ 
rent  money  crisis  not  only  on  the 
increasing  costs  of  maintaining  facili¬ 
ties  but  on  declining  club  member¬ 
ship,  and  the  person  who  is  not  join¬ 
ing,  it  was  agreed,  is  the  young  jour¬ 
nalist. 


“We  spent  our  lives  at  the  corner 
watering  hole  with  our  peers.  Usually 
it  was  a  one-paper  bar,”  Burgin 
recalled,  “but  the  younger  guys  don’t 
drink  as  much  or  play  gin  rummy. 
Instead,  they’re  on  a  health  kick.” 

In  Chicago,  Herguth  agreed.  “A  lot 
of  journalists  go  home  to  their  families 
after  work  now.  They  don’t  hang  out 
in  bars  and  drink,  they  go  to  their 
health  clubs  and  use  Nautilus.” 

Everyone  agreed  that  the  journalist 
of  today  is  health-conscious,  doesn’t 
drink,  doesn’t  join,  and  is  career- 
oriented.  Snyder  in  Los  Angeles  said 
he  even  found  a  difference  between 
print  and  tv  journalists. 

“Print  journalists  are  more  laid- 
back,  while  the  television  people  are 
just  more  solemn,”  he  observed. 
“What  the  hell  do  they  have  to  be 
solemn  about?” 


Carolyn  Barta,  the  newly  elected 
president  of  the  Press  Club  of  Dallas, 
remarked  that  she  found  younger 
journalists  more  concerned  with  their 
careers.  She  has  also  noted  that  they 
are  reluctant  to  mix  with  a  club’s  pub¬ 
lic  affairs  members. 

Corporate  members 
Most  press  clubs  in  the  United  States 
now  have  advertising  and  public  rela¬ 
tions  people  as  members.  Barta  said 
almost  half  of  the  Dallas  club’s  430 
members  are  not  working  journalists. 

In  San  Francisco,  only  10%  of  the 
club’s  members  are  working  journal¬ 
ists.  The  club  has  members  from  the 
communication  departments  of 
Pacific  Gas  and  Electric,  Bank  of 
America  and  Chevron,  according  to 
Kelley.  The  club  began  offering  group 
memberships  to  corporations  a  year 
ago  and  the  club  now  has  five  such 
members. 

“Young  reporters  just  don’t  like 
mixing  with  public  relations  people,” 
Barta  insisted. 

In  New  York  the  manager  of  the 
Overseas  Press  Club  of  America  Inc. 
agreed  that  increasing  numbers  of 
corporate  members  scared  off  poten¬ 
tial  journalist  members,  but  she  is 
(Continued  on  page  53) 


“A  lot  of  Journalists  go  home  to  their  families  after 
work  now.  They  don’t  hang  out  in  bars  and  drink,  they 
go  to  their  health  clubs  and  use  Nautilus.” 
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Investing  in  a  SCC  single  copy  conveying  and 
processing  system  is  the  sure  way  to  put  modern 
automation  technology  to  work  in  your  mailroom. 

Reliable  performance  and  long  equipment 
life,  even  at  maximum  load,  combined  with  versa¬ 
tility  of  operation  and  flexibility  in  future  expan¬ 
sion,  work  togethertoprotectyouroriginal  invest¬ 
ment.  ^ 

Ferag's  systems  engineering  serves  the  prin¬ 
ted  word  by  streamlining  the  complex  task  of  pro¬ 
ducing  a  newspaper. 

Plan  the  future  with  Ferag  from  the  top  down 
-  and  turn  your  mailroom  into  a  profit  center. 


Invest  in  a  system  for  your  mailroom. 


F'E'R'AG 


FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 
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EDWARD  J.  MEEMAN 


Distinguish  yourself  in 


Pnvironmental  writing 

ecology  was  little  more 

than  a  word  in  the  dictionary.  As  Scripps  Howard’s  first  conservation  editor,  he  dis¬ 
tinguished  himself  by  awakening  citizens  to  the  beauty  of  their  environment  and 
the  hazards  of  environmental  abuse.  In  recognition  of  his  contribution,  the  Scripps 
Howard  Foundation  National  Journalism  Awards  program  has  been  offering  an 
award  in  his  name  since  1967.  Winners  of  last  year’s  competition  were  The  Seattle 
Times  and  Baton  Rouge  Morning  Advocate.  •  Judges  this  year  will  be  Charles 
Hauser,  executive  editor  and  vice  president.  The  Journal  and  The  Bulletin, 
Providence,  R.I.;  Dee  W.  Bryant,  editor.  The  Leaf-Chronicle,  Clarksville,  Tenn.;  and 
Louis  M.  Perez,  executive  editor.  The  Ledger,  Lakeland,  Fla.  They  will  select  v\hnners 
in  two  categories:  for  newspapers  with  more  than  100,000  circulation  and 
those  under  100,000  circulation.  Winners  in  each  category  will 
receive  $2,000  and  a  plaque.  Finalists  will  receive  medal-  \ 

lions.  •  Through  the  Meeman  Archive  at  the  a  \ 

\ 

University  of  Michigan  School  of  ^  \ 

Natural  Resources,  selected  en-  \ 

tries  in  the  Edward  J.  Meeman  ^  \ 


competition  become  resource  ma¬ 
terials  for  educators,  researchers, 
journalists,  and  others  interested 
in  the  environment.  •  Don’t  miss 
this  opportunity  to  distinguish 
yourself. 


SCRIPPS  HOWARD  FOUNDATION 
i!i  NATIONAL  JOURNALISM  AWARDS 


